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Executive Summary
People are increasingly realizing that the digital economy involves complex cognitive and meta-cognitive skills that go beyond the use of digital systems and tools to perform most jobs, with an increasing demand for information processing effectively in large quantities. In every sphere of work, information and communication technology skills are required to manage the system. Concerns about the digital literacy are aimed at the lack of digital skills and the lack of cognitive skills. Although people have a strong interest in digital skills, they are still underdeveloped and little conceptualized, which still requires inspiration for solid research.
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With the growth of today's technological perspectives, the exponential growth of computing power available to consumers and businesses and the almost every day nature of Internet connectivity are changing. Institutional work by increasing efficiency, reducing costs and increasing mobility and flexibility in the workforce, organizations benefit from greater digitization of their workplace and, often there is scope for greater flexibility and adaptability in the workplace. Companies collaborate globally and collaborate with a wider range of global employees. 
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Digital skill has become an important part of any business plan. It plays an important role in multinational companies that take their systems and host databases to small businesses with a single computer (A. Olsen, K. 2014). The reasons for the widespread use of information technology in the business world can be better determined by analysing its use in the business world. For communication in many companies, email is the main method of communication between employees, suppliers and customers. Email is one of the first Internet sponsors and provides a simple and economical means of communication. Over the years, other communication tools have also been developed and allow employees to use online chat systems, online meeting tools and video conferencing systems to communicate (Lai, T. 2011). For stock management, organizations need to maintain sufficient inventory to meet requests without investing more than they need. The inventory management system monitors the amount of each item the company has and triggers additional inventory orders when the quantity falls below a predetermined amount. For data management, most companies store digital versions of documents on servers and storage devices (Jason, P. 2014). Regardless of the geographical location, these documents can be used instantly for everyone in the company. Companies can store and store historical data in large quantities and employees can get the files they need instantly. For management information system, Storing data is only a benefit if the user can use the data effectively. Progressive companies use this information as part of the strategic planning process and in the implementation of the strategy (Connolly, R. and McParland, C. 2012). It allows companies to track sales data, costs and productivity levels. This information can be used to track profitability over time, to maximize the return on investment and identify areas for improvement. For customer relationship management, companies use IT to improve the way they design and manage customer relationships. The system captures all types of interaction between the company and the client, so that a richer experience can be obtained (Walldius, Å., et al. 2009). If the customer finds a problematic call centre, the customer service representative can show what the customer is buying, send information, find the training guide for the project and answer questions effectively. 
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The introduction of technological change in the organization provides managers with a range of challenges different from those of project managers. However, managers who are responsible for putting technological innovations into routine use are better equipped with these managers through training and experience to guide the development of innovation rather than managing its implementation (Filipowski, T., et al. 2012). There are many concepts used to make effective use of building digital skills at workplace such as:
· Marketing prospects: Marketing prospects also help organizations prepare to adopt new technologies. Many enforcement efforts have failed because some people have scope to the extent or importance of such preparations. In fact, the organizational hills are full of managers who believe that the technological advantages and the strategic importance of innovation will be assured (Chung, Y. and Kim, T. 2017). For this reason, they put a lot of resources into purchasing or developing technology, but they are rarely used for the application. However, experience shows that a successful implementation does not require developers to invest much only in the initial stages of the project, while at the same time investing constantly in resources of the user's organization. For only marketing purpose, the social networking sites are excessively used nowadays. 
· Information frame: As marketing managers carefully plan to collect important product information, research managers must develop a recursive, almost accordion framework to decide when and how all groups affected by innovation will gather the information they need. "It's like an accordion," because it basically means looking for information, taking digestive blocks and then following another cycle of the search cycle after the cycle (Riedy, M. and Wen, J. 2010). What type of information is important, the person who owns it may be different in the different stages of the application process, but one must coordinate the iterative work of collection, and one is the administrator of the application.
· Multiple national markets: The higher the level of organization that managers describe their problems or requirements, the greater the likelihood of a successful implementation. At the same time, however, the more the solution is defined to a problem or need and the end user is, the greater the probability of success (Lim, V. and Chen, D. 2012). Given this apparent contradiction, the executive manager should develop an internal marketing plan. These managers must also determine who, when and how to communicate, as they determine the level of acceptance of individuals or groups those are critical to the success of the innovation. Managers and end users must buy innovations to succeed, but selling these two creative ideas requires very different approaches(Cakir, A. 2014). It is believed that this manager should evaluate the new technology from the perspective of each team and plan a method accordingly.
[image: C:\Users\Anni\Desktop\Opera Snapshot_2018-05-01_121727_www.recode.net.png]Google Inc. is a subsidiary of Alphabet Inc. that is owned by Mr. Sergey Brin and Larry Page. Google's parent company, Alphabet, announced the results of the second quarter, revenue and earnings were higher than expected. In general, Alphabet's revenues increased 21% year-on-year to US $ 26 billion. Google's revenue also increased 21% to $ 25.8 billion. The "other" jobs, including all non-commercial businesses, including Google's "in the cloud" and "Google Play" stores, increased 42% year-over-year to $ 3.1 billion. "Others" now account for 12% of Google's business. This is a figure of 10% for the same period last year. 
The second ranked innovative and digitized company is Google that encourages the creativity and innovation of employees. It also encourages them to present 20% of time for new ideas and their own projects (Luke, T. and Hunsinger, J. 2012). This shows that half of the new project can help because of their free time. Digitally reflected last characteristics for example, and the management team, on the right side of the wall, the suggestions of employees in the realization of a new project at the same time a large conference room and finalize these functions meet the left wall to stop ideas (VanDeursen, A. 2016). Google employs computers and operating systems to ensure the flexibility necessary to carry out project information to select a variety of different locations and employees of the intranet access company or to make contact with people with the same vision and ideas, to buy Oracle software to have a company account; for the development of the necessary IT infrastructure and the development of products to maintain a balance between their own software to manage the IT department, but when it comes to customer relationship management, Google has developed its own software (Derks, D. and Bakker, A. 2013). Although the government does not provide data to all employees, it also guarantees that the data will not be unauthenticated users to use or abuse. Google also encourages the use of open source software. It also encourages the development of new software by practices. Google has developed a general application, such as Google Apps, or similar can also be used to apply internal and external purposes. The algorithms of the search engine are constantly updated so that access to information is more precise. Engineers give users less time to receive information. Google follows a round robin strategy that helps balance the load on the server. Google servers are divided into several types and each server is assigned a specific function (Alidina, S. and Adams, J. 2014).
The structure of the business allows Google to focus on security and is very important for Google. The formula of the main search algorithm is kept secret. The focus is more on research and corrective control. More than 150 engineers were hired to provide information security and protect the security infrastructure of the institution (Luke, T. and Hunsinger, J. 2012). These engineers often find viruses and spyware. Google also uses a strange intrusion detection system to prevent security vulnerabilities.
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Regardless of what the companies produce or provide, they are real information services. The correctness, speed and accuracy of IT systems is the difference between winning or losing customers, maintaining a profitable supply chain and converting new concepts into income-generating products and services in a robust manner (Fast Company, 2018). The best attended business in the world uses customer-centric IT as part of their DNA, and these companies are very important internally. Innovation is a look that smart business leaders are designed to communicate the idea that the idea is very important that gives customers and their users a happy and truthful connection. Fortune 500 companies hire design managers and invest heavily in design centres and innovation centres. In 2013, when acquiring the leading design company of Accenture, Fjord, PricewaterhouseCoopers acquired the digital advertising consulting company IGT. In 2015, McKinsey bought Lunar, a design company based in Silicon Valley. In October of last year, Indian software giant Wipro bought the design agency Cooper and bought Designit in 2015 (Fast Company, 2018). At the same time, many commercial and design schools have organized interdisciplinary courses that help MBA students to help designers and vice versa. In recent reports, it is seen that C-level researchers apply IT-related business capabilities to gain a competitive advantage, most of the companies admired. Those reports were generated based on responses given by people of different levels including executive directors, financial advisers, executive directors, board presidents and vice president. 
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The above is a list of the most admired companies in the world to obtain a competitive advantage (Fast Company, 2018).
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Professionalism and ethical behaviour at work can help develop career for employees and improve the work environment at Google. Understanding examples of professional and ethical behaviour can help them develop their own effective work habits (Connolly, R. and McParland, C. 2012). It can improve the level of productivity. In many ways, an employee can maintain or enhance professionalism at workplace such as:
Business meetings at Google are usually held in the virtual world, and an employee can improve his professional image by following the rules of etiquette. Generally it is etiquette to get ready to contribute to the pre-scheduled team meeting and reach the agenda on time (Lai, T. 2011). Knowing each speaker in the team, respecting the leader of the team and following the format of the team meeting, including the appropriate time to ask questions expresses the extent of professionalism a person or a team has. 
The ethical behaviour of the team members and managers means respectful and effective communication. Following the instructions on Google agenda and ask questions after reading the information thoroughly, asking questions about information clearly marked in the company's communications are not professional and provide an image of someone who does not follow the instructions (A. Olsen, K. 2014). Spreading false or humiliating information about team members is considered unethical. 
Time management is another way to express professionalism. Working early means one can solve work responsibilities, meet colleagues and have a coffee before the work plan begins (Jason, P. 2014). Verifying the work schedule before one start the day means to know when and when it is needed. Being a global IT solution, Google employees should always behave proactive. 
Each employee is responsible for reporting a suspected misconduct by the office or by company employees. The corporate policy of Google is to create a safe workplace. By reporting violations of the company's policy, an employee will fulfilhis mission to maintain a high ethical standard in his office and ensure the safety of employees and visitors (Connolly, R. and McParland, C. 2012). For example, fire extinguishing strips that are not adequately protected should be reported immediately for repair. 
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As long as there has a reliable internet, employees can now work from anywhere in the world, to the Arctic. Although this is a period of eruption for employers, it also changes the balance of power related to employer and employee, and is often more variable for employees. By using smart phones, tablets and other mobile devices, the ability to communicate and stay in touch anytime and anywhere allows employees to connect and collaborate with their peers, and digital trends can be more easily understood by organizations.
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HONOREES BY RANK

01 Amazon

For offering even more, even
faster and smarter

06 Facebook

For launching the right ads
at the right moment

02 Google

For developing a
photographic memory

07 Netflix
For making surfing fun again

03 Uber

For accelerating
autonomous driving

08 Twilio
For giving apps a voice

04 Apple
For baking in ts advantages

09 Chobani

For stirring it up in the
grocery store

05 Snap

For bringing crackle and pop
t0.a new way of seeing the
world

10 Spotify
For enticing artists with data




