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Introduction
Calvin Klein is an American-based fashion company founded in 1968 by Klein, who was greatly influenced to love and passion of fashion in the clothing styles by his mother. Klein had the power of sewing and drawing sketches, which resulted in his love of fashion design. He was very creative in his activities. After Klein graduated from the fashion institute of technology in New York in 1962, he developed an interest in world design due to exposure gained from the university. Therefore, some of the entrepreneur skills that led to the rise of Calvin Klein to the international level include the following.
Good Communication Skills
Entrepreneurs must possess good communication skills, as there is a need for effective communication, especially when running large international companies. Communication being a vital indicator of the company's performance, Calvin Klein has a good communication strategy, especially in bureaucracy and the customer care relation (Lahtinen, 2020). The company's management can communicate to creditors, stakeholders, investors, peers, employees, and mentors to initiate value and propose new creative ideas. For example, when Klein spoke to Bonwit Teller, the buyer got impressed by the work and designs of Calvin Klein, leading to celebrity advertisement, and this led to increased sales that year. Entrepreneurs and business owners must develop practical communication skills based on listening skills through discussions and meetings that facilitate the company to achieve the organisational goals.  In addition, communication skills promote brands awareness as most people can access the information through social media, content marketing, and advisement. For example, up to date, most people worldwide are aware of Calvin Klein as a fashion company based on various designs.
Customer Care Service Skills
According to Stankeviciute and Hoffmann (2020), Calvin Klein could sell anything and everything to all potential customers. Calvin Klein developed good customer care skills that led to customer loyalty, as most celebrities are based on the Calvin Klein designs. Due to customer care service, most youths and women in America were attracted to the designs of Calvin Klein that led to its prosperity internationally. Furthermore, Calvin Klein initiated soft sales skills that go hand in hand with effective communication. 
Focus
Klein was very focused and had an interest in his business such that he had to develop technical skills in fashion and designs from the University of New York. A focused entrepreneur keeps his mind on the target and aims of the organisation so that they can be the pushing factor to success. Due to his ability for software financial analysis, marketing and planning programs were effective in a company, leading to positive output. As a result, Calvin Klein managed his companies internationally without miscalculation, hence the business's success.
Time Management and Organisational Skills
Due to favourable business strategic plans, Calvin Klein has succeeded in the world fashion market due to timely and organisational skills. Shabbir and Kassim (2019) affirm that organisational and management skills are vital for success. They include the business time plan, strategy, external factors affecting the business, and government policies. These skills mainly involve breaking down the organisational activities and setting deadlines for the achievable target, leading to success. For example, Calvin Klein fashion design had management and organisational skills, so that it had to mark a revolution in clothing advertisement and worked under the court order controversy 1982.
The impacts of entrepreneur skills include first motivation due to a favourable economy as most of the government and private investors' incentives promote the business's growth. Further, entrepreneurs are flexible to global dynamic changes in the market, which paves the way for other new entrepreneurs to venture into the market. Secondly, entrepreneurship skills promote the latest technology as they develop new products through innovations, opening new markets for those venturing into the market (Khoso et al., 2017). Therefore, the radical innovations have led to the economy's growth as they create self-employment for the population. Further, radical innovations have promoted a new market through value-generating contributions to the economy's progress worldwide. Third, Entrepreneurs have led to increased competition in the world market, leading to the improved quality of the goods and services.
Fourth, entrepreneurship has created job opportunities worldwide due to the increased need for labour, leading to positive needs in the world market. Fifth, entrepreneur skills have led to the boost of the business' productivity, as most organisations compete on the quality of their goods and services. Especially the competitive advantage has made most of the companies expand customer service care with favourable customer after-sales services such as guarantees, after-sales services, and technical services. According to Nambisan and Baron (2013), entrepreneurship skills have encouraged the global structural change whereby most of the skills and talents have been included in the world economy, boosting the global economy. Sixth, entrepreneurship skills have led to the utilisation of the market gaps, which have boosted the economy due to interdependence in the supply chain, providing several business opportunities.


D&S Fashion
Some of the entrepreneur skills, such as communication skills, can influence the growth of the business, cotton and hemp fashion, and design enterprise to an international level. Social identity, motivation, ambition, and goals are the leading factors guiding success. Grit (2019) confirms that setting the objective of the enterprise will highly influence when implementing the strategic business plan in the competitive market. For organic fashion & design to be recognised and survive in the competitive environment, the business logo must be designed to match the brand for its identification. Branding of the business will trigger the attention in the competitive market while implementing favourable customer relations in fashion. Managerial and organisation skills will lead to the business's success. That will benefit the company and the economy at the same time through creativity, innovation adaptability to the dynamic technological changes. As a result, organic fashions will promote employment as the brand will be recognised both locally and internationally, taking the competitive advantage in fashion and design, leading to its success while stimulating the economy's growth.
The use of managerial and organizational skills will implement policies to counteract external and internal barriers such as labour market conditions. For example, we share and discuss the issue with other stakeholders on deployment conditions, whether to work or capital-intensive conditions to meet expected market demand. In addition, in terms of market structure and competition, we must implement favourable market plans and incentives for our loyal customers, such as promotions, after-sales services, accurate and precise online customer service platforms to respond to customer inquiries. On the issue of the economic climate and government policies, we must adhere to any policy by paying taxes and obtaining the necessary licenses to operate in a competitive environment (Alqahtani and Uslay, 2020). In addition, we must apply additional services to our customers, taking advantage of high-quality goods in demand. It will lead to the success of organic fashion and design. In addition, through management skills, the market access plan, our business structure is reliable and interdependent in the supply chain, ensuring a continuous flow of goods and services from producer to consumer.
While addressing the internal issues from the organisation skills, we must initiate a slogan that brands every member in the organisation. That is through psychological and motivational factors to all the employees. As a result, it will lead to innovation and creativity within the working environment, promoting teamwork. Further, from the teamwork business cultures, management capacities will effectively promote communication skills that will facilitate the smooth running of the organisation. Therefore, the growth outcomes of organic fashion & design will be based on the competitive advantages, growth intention, managerial skills, attitudes, and perceived feasibility. Entrepreneurship skills will be based on inner discipline, innovation, ability to take risks, persistence, and adaptation to dynamic changes. Similarly, the technical skills of organic fashion & design will be based on industry-specific operations, design, communication, and environmental observations. At the same time, management skills must be based on motivating, planning, finances, decision making, and marketing. 
 Some of the impacts of organic fashion & design on the economy include the following: organic fashion & design, as a private investment business, will build up a stock of physical capital, increasing the capacity of producing goods and services. First, as a result, it ensures that capital investment exceeds the rate at which the physical investment depreciates. Secondly, the investment creates job employment, which increases the company's production and the taxes paid by the workers to the government (Wu and Huarng, 2015). Further, the government benefits from both the company and its workers through taxes leading to its development as most people do not entirely depend on the government. Therefore, the government must make the environment conducive for working by availing the requirements such as transport system, electricity, and security, leading to the economy's growth.
Due to the business location, the government will improve the infrastructures and stabilise the economy through investments. Additionally, there will be an increase in GDP, as most people are employed and can afford to provide for their basic needs, inducing economic prosperity (Alqahtani and Uslay, 2020). Affirm that the investment will induce competition in the market, leading to the improvement of goods and services in the economy, reducing the monotony in the field of design and the increased rates of exports. Further, there will be creativity and innovation from the investment as most young people will be working with the company. Additionally, there will be technological advancement as the company is flexible to the dynamic technological changes, and it is goal-oriented based on the most on technology. For example, marketing strategy is online, and logistics are conducted online. It creates comprehensive market employment, occupying all the business gaps. In one way or the other, the organisational saving will be benefiting the country through various sources of revenues.

Conclusion
Entrepreneurial skills are the key to business development. Creativeness, proactiveness, and development lead to excellent results, regardless of the entrepreneur's business. The ability to manage and track the project to pursue results will lead the business to success. In addition, it will change the standard of living, helping not only the entrepreneur himself but also the businesses around him. If each of them follows the same example, it will attract more and more like-minded people and expand the worldview of the entrepreneur. In this way, the business grows, and the economy feeds on the ideas, development, and attitude of the entrepreneur. The positive development of the market leads to a better way of life.
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