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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The site loads fairly well, and it is somehow heavier than a basic small-business site since it features a great number of images, menus and the ecommerce style pages. After loading, the key areas are seen and they are usable. The homepage immediately presents the key offers, i.e. team building, wellness and cookery classes, which is why a customer can learn about the business without spending a lot of effort.




	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes. There are several subpages of the cooking academy such as cookery classes by cuisine, corporate team-building services, wellness content, blog articles, shop pages and private events. The primary navigate means used by customers is a huge top menu and category links. This organization is useful in that it demonstrates range yet may be busy. It might require first-time users to take some time to find out whether they should begin with classes or corporate events or enquiries.


	Question 1c – Can a customer make a booking via the webpage?
 

	Answer: 
Yes. The site allows customers to book through it. On individual class pages, users have an option of selecting a date and putting the class on the basket whereas corporate services offer enquiry features on customized events. This implies that the site promotes direct consumer booking as well as lead generation (Booking Live, 2021). It is also operational, only that the process would be less bumpy in case of a more noticeable presence of pricing and classes earlier on.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: It could be made easier to use through the simplification of the menu and minimization of redundancy between categories. The use of clearer home page pathway to Personal Classes, Corporate Events and Wellness would assist the users in deciding on the first course to take. The prices need to be further displayed as well as the customers opening individual pages. It would enhance the class catalogue with harder filters by grade, food or length of time.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is professional, colourful and vibrant. It is similar to a food and events brand as it employs powerful visual areas and the abundance of food images. The design is complete and rich with content on a computer. On smaller screens, the content would probably be laid out in a longer scrolling format, which is convenient, whereas the abundance of information would be more distracting on mobile than on the desktop.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Food imagery, bright visual content, use of banners is well utilized to convey excitement, expertise and variety at The Cooking Academy. The colours are warmer and more commercial than wellness site, which is appropriate to the brand. The site appears to be mostly based on pictures as opposed to video incorporated in the main pages that I have looked at. This works, but the short videos of classes might render the experience even more convincing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website did not have an online chat tool. The customers are to use enquiry forms, email, phone and social media instead. This is effective particularly with scheduled classes or business reservations but it is not as instantaneous as live chat. A chat line would be useful to answer instant questions regarding dates, class aptness, dietary requirements or corporate offerings and may enhance conversion.



	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are effective because they extend the brand beyond the website and allow customers to see updates, food content and proof of activity. The site links to Facebook, Instagram, LinkedIn, YouTube and Twitter/X, which is strong coverage. This is especially useful for corporate credibility. However, the links are mostly supportive tools rather than the main route to booking.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: It makes its services clear in individual sections of cookery classes, corporate team building, wellness in the workplace, private classes and the shop. The category structure will enable the customers to view that the business operates in individual and enterprise markets. There are also a short description and call to action like find a class and Plan Your Team Event that can help comprehend the content of the homepage.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Reviews of the customers are not only available in a single place. The corporate reviews page is specialized and certain pages on the classes also display product-specific reviews. This is powerful in the sense that it provides consumer and business evidence. The fact that a lot of the reviews are not clearly dated on the page is the main weakness as customers might have a more difficult time assessing their relevance, although they are still convincing.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is offered as quality services by using expert-chef words, practical lessons, small groups, good food images and the assertions of 5-star ratings. Also adding to authority is the corporate client logos and testimonials. I would refer the service since it can be combined with practical learning and high-end experience. It is appropriate to both beginners, fans and business audiences and this provides the brand with flexibility and credibility.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are only partly clear. Certain deals like the one-day privately held class with friends and family will display an apparent price, yet too many of the conventional class pages lay more emphasis on dates, description and basket choices than apparent upfront charges on the text page. This could be helpful to an enquiry-based sales strategy, but it decreases transparency. Better pricing would enable the customers to compare value faster.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cookery classes Rickmansworth

	
	2. cooking workshops Hertfordshire

	
	3. team building cookery events

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the site is well positioned in terms of location-based and branded searches associated with its offerings, like in the case of cookery classes Rickmansworth. It is also successful in its searches
relating to its expert business offering. It is more visible to more specific terms of intent rather than broad general terms. It seems to be within the most visible results as it has realistic customer searching in its area or niche.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, Internet sites continue to play a significant role in contemporary business in the UK. Social platforms are good in discovery but websites are the most trusted avenue to have complete service information, search visibility, trust signal, make journeys and direct enquiries. They are particularly essential in cases when a business provides a variety of services, as social media are not enough to arrange the information in a clear manner. The key to attaining attention to action is a good site that allows people to compare, decide and book.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My single suggestion to make is to increase the visibility of the price and booking information not only further down product pages but also at the category level. I recommend this due to the fact that a lot of customers make fast decision regarding the relevance of the class depending on the cost, time and date. Provided that such details were made more obvious at an earlier point, the site would be less daunting and more user-friendly, which might decrease the frequency of dropping offand raise the number of bookings or inquiries made.
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