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The idea of this assessment is based on the World Wildlife Fund for nature works and practices. 
I've started research which was really helpful and interesting to understand how the organisation is engaged with the communities and what is their activities. The connection between WWF, local stakeholders and communities are solid, stable and work at different projects and causes all around the worlds.
Community engagement is grounded in the principles of community organisation: fairness, justice, empowerment, participation, and self-determination. Community engagement is about relationships between and among communities, researchers, and research institutions. (McCloskey & Aguilar-Gaxiola, 2011, p.4 & p.18)

The World Wide Fund for Nature or shortly called WWF was established April 1961 by 16 world's leading conservationists and including people like Sir Julian Huxley, International Union for Conservation of Nature vice president Sir Peter Scott, the general director of the British Nature Conservancy Edward Max Nicholson and some of the best biologist. 
The organisation is made with the purpose to work in collaboration with existing conservation groups bringing financial support to the conservation activities on a worldwide scale. The first office of the organisation opened at Morges, Switzerland in September 1961 and as its first organisation president was chosen the Netherlands Prince Bernhard of Lippe-Biesterfeld. In same year Prince Philip, the Duke of Edinburgh becomes as a president of British National Appeal and becomes the first national organisation in the WWF family.
In the years the organisation grows. A lot of national organisations, companies and governments becomes as a partners/supporters of WWF and works to help people; nature thrives, local communities preserve the natural resources they depend upon, market transformation, protect and restore species and their habitats.
In nowadays, the World Wide Fund for Nature working in 100 countries on six continents and have more than 5 million supporters around the world. The supporters/volunteers are keen to ensure a positive and bright future for the world wildlife, forests and seas, rivers and fighting for lower carbon emission in the atmosphere that will avoid catastrophic climate changes. 
WWF collaborative way to care, control, and protect is based on the assets which nature provide to the people and the communities role as a partner of their water and land.
People depend on the natural world—its forests, fisheries and wildlife—for their ways of life. Conserving species, protecting habitats, and keeping our climate and environment healthy is good for all of us. (World Wildlife Fund, 2020)
The organisation have a project and causes on which working all around the world. Places where to protect nature, wildlife and the ecosystems and its benefits for the people can be maintained for stability, support and opportunity.
Below are some of the ambitious goals where the World Wide Fund for Nature focusing its work: 
· People and communities - WWF is a world-leading conservation organisation which is working and collaborate with people around the world to create and deliver innovative solutions that protect and help the wildlife, communities and places where they live.
The organisation support communities to manage their natural resources and helps to protect those resources against outside threats. This collaborative conservation lands on the benefits which nature provides to the people and local communities as stewards on their own lands.
All communities have a different problem, needs, resources, practices and beliefs which World Wide Fund for Nature are trying to protect, sort and solve all the issues. The organisation has a different way, methods and projects which helps to many people around the world and do their best to protect nature as it is.
WWF and its President and CEO Carter Roberts encourage their partners, employees and volunteers to advocate for indigenous peoples rights and inclusions affirms and secure customary lands and the legal rights of local communities. The organisation helps to eliminate legal, cultural and many other barriers to the full engagement.
One of the leading organisation aims is the education of communities and helping women and girls gain economic decision-making opportunities so they can improve, support and change their lives.

WWF's education mission is to create a new generation for conservation and sustainability advocates through fun, engagement and real-life experience. All of our education activities fall into the "One Planet Education Programme" (OPEP), mainly targeting to serve primary and secondary school students as well as youths. (WWF-Hong Kong)

Organisations like CARE and USAID are in partnership with the Worl Wide Fund for Nature and which launching innovative conservation projects which combine human well-being and conservations base on international development. Those organisations work with communities to develop practices that translate to increase income, better health, improved livelihood, gender equity, more accessible and better managed national resources.
The support which the organisation make for conservation and human rights is significant. The changes which were made for the past two years are part of the plan the human right to be heard with voices on different levels by different auditory. The influence used to support the governments in succeeding their obligations to protect human rights. 
Many times WWF was used as a negotiations bridge between communities and the governments to reduce the conflicts, shutdown raised issues and help to both sides to partnership in many ways.
Project teams should choose local stakeholders which will feel comfortable, know the area and community trends to facilitate a more positive and productive engagement process.
Stakeholders have to be in tidy connection with the local communities and to find, protect and manage areas and to strengthen the constituency for monitoring and to influence national policies for the environment.

· Climate – Create a zero-carbon world and climate-resilient, powered by renewable energy.
The world-changing faster, there is a lot of questions for which world population still don't have answers and for which wasn't talk about before. The shrinking of the freshwater supplies and rising ocean are more acidic, and the reason for that is warming climate. In the past few years, there is more pollen and dust in the air than before, which aggravate different types of allergies and asthma in kids and adults alike.
WWF is trying to fight with the climate changes and to build a healthier, safer and more resilient future for nature and the people. The organisation is doing information blogs and posts which can provoke people, trying them to rethink how to consume and produce the energy, water, food as much as they will use, to protect the forests and help the people to be ready for the coming changes of the world.
World Wide Fund for Nature is collaborating with business who are investing in renewable and clean energy, stronger economies and creating local jobs. Communities are modifying and changing their buildings, roads, railroads and airports to make them climate-resilient.
Nations around the world are also committed to helping the world with climate changes with one global plan, known as the Paris Agreement.
Stakeholders are asked to, amid others, halving food loss and waste, consume decently and segregate one gigaton of carbon per year and that's only in the forests but also and in other natural and working lands.

· Food – The organisation is driving sustainable food systems to conserve nature and feed humanity.

Today, 7.3 billion people consume 1.6 times what the earth's natural resources can supply. By 2050, the world's population will reach 9 billion and the demand for food will double. (World Wildlife Fund,2020)

By improving productivity and efficiency while reducing waste WWF is trying to produce enough food for the population by 2050 with roughly the same amount of land, protecting the natural resources and feeding all sustainably.
World Wide Fund for Nature is working with some of the biggest retailers in the world, producers and buyers responsible for key food assets to establish reasonable, certification standards. Those standards are including and amplify the already existing one of soy, beef, sugar, cotton and palm oil.

· Forests – WWF is trying to conserve most important forests to sustain nature's diversity, support human well-being and benefit the climate.
Due to the increasing population, agricultures are expanding and responsible for the world's deforestation. Unsustainable and illegal loggings are responsible for the degradation of the world's forests. Another ability is the market-based certification schemes to enlist with agriculture producers.
To minimise the deforestation WWF is focused on ensuring that governments, agribusinesses and others have the same commitments to help conserve the world's forests.
The organisation mostly works in the tropical rain forests - forests in the Amazon, the Greater Mekong, the Congo Basin and many other regions near to the equator. Russian Far East and the United States are the most biology diverse and complex forest on the planet and wich WWF trying to protect and to keep our nature as it is. 

· Freshwater – The freshwater is the main resource for the people to survive and to be alive. That's why the World Wide Fund for Nature is working to secure the water for the people and nature.
The freshwater is the most delicate and precious resource which give life to everything from the food to the energy which we are using every day in our life.
Population growth, changing climate and consummation patterns are just a few of the reasons which are putting the freshwater resources at risk. To protect those ecosystems, WWF is in partnership with business, governments, international financial institutions and communities. The main aim is to preserve and secure healthy freshwater systems, to conserve the wildlife and to provide a sustainable future for the planet. 
WWF is promoting good water governance by partnering with global influencers and multilateral institutions. They work to protect the freshwater ecosystems like testing and implementing innovative solutions, supporting responsible water usage and infrastructure.

· Oceans – The oceans cover 71% of the planet surface and sustain the lives of billions of people, helps to regulate the climate,  fuels the water cycle that produces rains which from their side having freshwater and not on last place-making half of the oxygen on the planet earth.
In the past decades, the climate changes and all wrong people decisions bring half of all coral reefs and mangroves to their end. Hundreds of thousands of seabirds, marine mammals and sea turtles are captured each year, along with tens of millions of sharks and with which the organisation try to keep under control.
In the past few years, WWF is acting globally, working and finding solutions with businesses and governments to secure, save and restore broken global systems which affecting the oceans and all animals which are living there.
The leading cause in this WWF project is the unsustainable fishing which impacts the entire ecosystem. The organisation corporate seafood partners source from about 550 fisheries and when they are improved has to start the integrating to the supply chains and to improve transparency, and to help move the industry as a sustainable practice.

· Wildlife – Conserving the wildlife is the heart of the WWF mission. The organisation is focusing on protecting populations of many of the worlds most economically, ecologically and culturally important species and which survival is threatened by illegal, poaching and habitat loss.
WWF is using some of the best science in the world and which are available to create deep-rooted solutions that benefit wild animals as well as the communities that live alongside them.
World Wide Fund for Nature uses its competence of experts into wildlife trade, policy and communications to stop the wildlife crimes all around the world. The organisation is in partnership with technology companies to create and apply innovative ways like usage of drones or infrared night cameras to combat wildlife crimes.
To combat the trade in illegal wildlife products through web-based platforms, WWF has teamed up with e-commerce and social media companies to adopt a standardised wildlife policy framework for online trade. (World Wildlife Fund,2020) 

Conclusion
As a non-profit, tax-exempt charitable organisation, partners trust is the hearth of the organisation. Must be found more known/famous to the auditory and high-level partners in all markets who can form a partnership with WWF in new projects or causes.
The organisation have to attract more people, to grow its potential and step in new countries, to provoke the interest of the people to their projects and which can support them on one or another way, to donate, adopt an animal or by volunteering.
The organisation have a significant and robust leadership structure which can be improved and expanded. That will help WWF to be integrated more deeply into the supply chains and their famous and well-known logo (Panda) to be exposed on different products and if at least £0.02 goes to for their causes will be a massive plus for them, a game-changer.
From almost 60 years WWF is a leading power and as power have a chance to change the world, to give to the people an idea how the world will look like without forests, wildlife, freshwater, oceans, food and how the climate changes will destroy everything that we know as life. 
The advertising is power; to hear your voice is powerful. There is a way some of the significant adverting companies and TV channels, websites and tech giants as Google, Microsoft and Apple to support this organisation have to be done and have to be done on time. 
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