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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: 
  The Acocks Green Bowling website loads quickly and works smoothly on most devices.
 Pages open without delay, and users can access the main content easily. This makes the website user-friendly and helps create a positive first impression. Fast loading also encourages visitors to stay on the site longer, which is important for customer engagement.
 Overall, the website’s speed supports good usability and provides a smooth experience for both new and returning customers looking for information or services.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:   Yes, the website contains several sub-pages, especially under the "Bowling" section, such as parties and children's events. A prospective customer can navigate these pages using the main menu at the top of the site or by clicking on links within each page. The layout is clear and user-friendly, making it easy to find information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can make a booking on the Acocks Green Bowling website. There is an online booking form that allows users to choose the date, time, and type of service they want. This form is easy to find and simple to use. It helps customers book quickly without needing to call or visit the centre. The process is clear and convenient for all users.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
 The website is easy to use, but there are some ways it could improve. Adding a search bar would help users find information quickly. The booking form could have clearer instructions to prevent confusion. Making the website mobile-friendly would allow more people to use it on phones and tablets. Also, including more pictures or videos would make the site more attractive and help users understand the services better.


	









Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The webpage looks clean and pleasant with clear text and simple colours. The design is straightforward, making it easy to read and navigate. On a computer, the layout is wide and shows all menu options clearly. On a mobile phone, the design adjusts to fit the smaller screen, but some details might be harder to see or require more scrolling. Overall, the website works well on both devices but could improve mobile display for better user experience.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
 The Acocks Green Bowling website uses bright colours such as green, blue, pink, and white to create a fun and welcoming atmosphere. The site features images of bowling lanes, party packages, and special offers, helping visitors understand what is available. Although there are no videos, adding some could make the site more interesting. Overall, the colours and images work well to attract and inform users.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 	

	Answer:
The Acocks Green Bowling website currently does not have an online chat tool for       customers. This means users cannot get instant answers to their questions while visiting the site. Adding a live chat feature could improve customer service by letting visitors ask about bookings, prices, or other services in real-time. Without this option, customers must use phone or email, which may take longer and be less convenient for quick inquiries.


	Question 2d – How effective are the social media links on the website?


	Answer:
 The Acocks Green Bowling website includes a visible link to its Facebook page, usually found at the bottom of the site. This link helps visitors stay informed about events, news, and offers by following their social media posts. However, adding icons for other platforms like Instagram or Twitter and making the Facebook icon more prominent could improve engagement. Clearer, larger social media links would better encourage users to connect with the club online.

	












Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:

(Based on the Acocks Green Bowling website)

The Acocks Green Bowling website clearly shows its main service offering indoor and outdoor bowling. Information is provided through short descriptions, photos, and contact details. There is also a section explaining how to join the club, which helps new visitors understand what is available. However, the website could be improved by adding more detail about pricing, opening hours, and types of sessions, making it easier for customers to understand the full range of services.


	
Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
(About Acocks Green Bowling website)

The Acocks Green Bowling website does not clearly display customer reviews on its main pages. There is no review section or visible feedback from visitors. This makes it difficult for new customers to know what others think of the service. The club may have reviews on its Facebook page, but these are not linked directly from the site. Adding updated, visible reviews would help build trust and improve the customer experience.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

(About Acocks Green Bowling)

The Acocks Green Bowling website presents its service as high quality by showing well-maintained bowling areas and offering both indoor and outdoor facilities. It highlights a friendly, community-focused environment suitable for all ages. I would recommend it to friends or family because it looks clean, relaxing, and welcoming. The club also seems suitable for both social and competitive players. Adding more photos or testimonials would make the high quality even clearer.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
About Acocks Green Bowling)
The website does not show any clear pricing information for bowling sessions or membership. This may be because prices can vary depending on the type of booking or customer. The company might also prefer people to contact them directly for more details. However, not including prices can make it harder for new customers to plan. Displaying basic prices online would help customers understand what to expect and show that the service is good value.


	


Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks 

	
	2. Green

	
	3. bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes. When you search for “bowling club Acocks Green,” the official Acocks Green Bowl website appears within the top ten Google search results such as   www.acocksgreenbowling.co.uk,  This means it is easily discoverable by potential customers. Being in the top results improves visibility and helps people find the site quickly and reliably.


	




Section 5 – Reflection and conclusion


(120 words maximum for each answer)  

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  

Yes, websites are still very important for modern UK businesses. A good website helps a company share information, reach more customers, and stay competitive. Many people now search online before they visit or contact a business. According to Chaffey (2022), websites are key tools for building trust, promoting services, and improving communication with customers. A clear, easy-to-use website can increase sales and make customers more loyal. This is especially important for small businesses like Acocks Green Bowl, as it allows them to show their services online and attract more visitors. In a digital world, having a website is not just helpful it is essential for success and growth.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

I would recommend adding an online chat feature to the Acocks Green Bowling website. This tool would let customers ask questions and receive quick answers while using the site. Many people like to get instant help instead of waiting for a phone call or email reply. An online chat can improve communication and make it easier for customers to book sessions or get information about services. This would make the website more user-friendly and show that the business cares about good customer service. It could also increase bookings and customer satisfaction by providing faster support. Overall, adding live chat would help the business grow and keep visitors happy. 

















	

Reference List

Acocks Green Bowling. (n.d.). Bowling. [online] Available at: https://www.acocksgreenbowling.co.uk/bowling/ [Accessed 19 Jul. 2025].

Acocks Green Bowling. (n.d.). Booking. [online] Available at: https://www.acocksgreenbowling.co.uk/booking/ [Accessed 19 Jul. 2025].

Tripadvisor. (n.d.). Acocks Green Bowl – Birmingham. [online] Available at: https://www.tripadvisor.com/Attraction_Review-g186402-d242873-Reviews-Acocks_Green_Bowl-Birmingham_West_Midlands_England.html [Accessed 19 Jul. 2025].

Yelp. (n.d.). Acocks Green Bowl. [online] Available at: https://www.yelp.com/biz/acocks-green-bowl-birmingham [Accessed 19 Jul. 2025].

Chaffey, D. (2022). Digital Marketing: Strategy, Implementation and Practice. 8th ed. Pearson Education Limited.
 




  

