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Abstract

       The surge in young forex traders is partially attributed to the growing user base of social media platforms. While these platforms offer extensive networking and information access, they come with significant limitations. This study focuses on evaluating the role of social media in the rise of young forex traders in the UK, aiming to explore its impact on market trends, dynamics, and trader decision-making.
       Using the research onion model by Saunders et al., (2007), this research employs both primary and secondary data collection methods to gain a comprehensive understanding. Primary data is gathered through a questionnaire-based strategy and an exploratory research design, interpreting qualitative data via an inductive approach and interpretivist philosophy. This approach aims to deeply understand traders' behaviours, perceptions, and experiences regarding social media use in forex trading.
      The study reveals varying impacts of social media on forex trading decisions among respondents. The findings from the questionnaire among young forex traders in the UK confirm the substantial role of social media in providing access to information. However, they also highlight an unexpected dependence on these platforms for trading information.
     Despite the benefits of information accessibility and networking, social media exposes traders to numerous scams exploiting their lack of knowledge. It is recommended that regulatory bodies conduct extensive educational campaigns to alert traders to these risks. Additionally, young traders should exercise caution by vetting their information sources to make more informed decisions while navigating the forex market through social media.
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[bookmark: _heading=h.3znysh7]1. Introduction 
[bookmark: _heading=h.2et92p0]1.1 Introduction
  The forex trading has experienced an unprecedented increase in the involvement of young traders, signalling a departure from the traditional dominance of institutional investors. This emerging trend has caught the attention of scholars and researchers, who speculate that the surge in young traders' participation may be attributed, in part, to the growing influence of social media platforms. This section introduces the study topic background, problem statement, aims, objectives and research questions. Also, it highlights the importance of the study, methodology used demarcation and the research structure.  
[bookmark: _heading=h.tyjcwt]1.2 Background

     The foreign exchange (forex) market has long been a domain primarily dominated by institutional investors and seasoned financial professionals. However, with the increased use of social media platforms, there have been a rise of young traders in the forex market. According to Grossbard (2023) 27% of forex traders fall into the 18-34 age group. This demographic shift is particularly pronounced when compared to the historical dominance of institutional investors and older, more experienced traders (Grossbard, 2023).
        This phenomenon raises intriguing questions about the driving factors and implications behind this trend. It is a substantial change in market dynamics and requires a thorough investigation to understand the underlying factors and potential risks associated with it. While it is evident that social media is an important driver of change, the precise mechanisms and extent of its influence remain largely unexplored. 
[bookmark: _heading=h.3dy6vkm]1.3 Problem Statement

    Research on social media's impact on young forex traders and related areas in finance is expanding but remains relatively limited compared to other finance and social media studies. Despite offering extensive information, networking, and trading insights, understanding its precise influence on these individuals' behaviour, decision-making, and financial outcomes remains unexplored. The rise in social media scams is a significant concern for young traders, who are more susceptible to these risks. High-risk investments, often enticing for young traders, are highlighted by the FCA (2022).
        The lack of comprehensive research on how social media shapes their trading strategies hampers targeted interventions and regulatory efforts. Addressing this issue is crucial for researchers, policymakers, and financial institutions to create a supportive trading environment. Equally vital is safeguarding young traders from risks and potential scams circulating on social media platforms.

[bookmark: _heading=h.1t3h5sf]1.4 Aims, Objectives and Research Questions

     The aim of this study is to evaluate the role of social media in the rise of young forex traders in the UK.
The research objectives are as follows:
·      To evaluate the impact of social media on market trends, dynamics, and stability.
·      To evaluate the benefits and limitations of using social media for forex trading.
·    To assess the impact of social media on young traders’ decision-making, education, business, and marketing strategies.

The study attempts to answer the following question:
·      How do young traders' digital footprints and online activities on social media platforms influence their trading decisions?
·      What social media platforms shape young traders' perceptions, strategies, and interactions with the forex market?
·      Does the increasing participation of young traders through social media influence forex market dynamics and how is this relationship reflected in correlation analysis?
·      To what extent young traders can differentiate reliable information from misinformation on social media platforms?
[bookmark: _heading=h.4d34og8]1.5 Rationale/Importance of the Research

      As mentioned previously, there is limited data available on the role of social media in the rise of young forex traders and this study lays the foundation for understanding the relationship between these two variables which not only offer valuable insights into the evolving market trends but also may help market participants adapt their strategies accordingly and use valid sources in making decisions.  The research results pinpoint the young traders’ experiences in using social media, it helps understand motivations behind their choices, thus appropriate resources, programs can be designed to equip young traders with the necessary knowledge and skills to support their progress. 
[bookmark: _heading=h.2s8eyo1]1.6 Methodology

     To achieve the objectives, the study employs both primary and secondary data sources to empirically test hypotheses and gain qualitative insights. An interpretive approach is applied to assess the contextual nuances and the relationship between social media use and the increase in young forex traders. Furthermore, qualitative data collection is implemented with a focus on the hermeneutic paradigm, aiming to understand phenomena from the participants' viewpoints and within the context-bound nature of reality.

[bookmark: _heading=h.17dp8vu]1.7 Scope of the Study/Demarcation

      The scope of this study will be primarily focused on young forex traders in the UK and the impact of social media on their trading behaviours and decision-making. While conducting research on an international level could capture diverse perspectives and practices, it may indeed require extensive resources, time, and financial investment. By narrowing the scope to the UK and a limited number of participants the study can allocate its resources more efficiently, ensuring a rigorous and comprehensive investigation.
[bookmark: _heading=h.3rdcrjn]1.8 Research structure

   The research comprises five chapters: The first chapter introduces the research topic, its relevance, and the guiding research questions. Chapter two deeply explores social media's role in forex trading, followed by establishing a guiding theoretical framework. Chapter three outlines the methodology used to collect, present, and analyse data. It addresses ethical considerations and explains how the chosen methodology aligns with our research objectives.
Chapter four presents our research outcomes, discussing results derived from data analysis. It offers structured insights into collected empirical evidence relevant to our research questions.
The final chapter concludes the study, summarizing findings and their implications. This conclusion and recommendation chapter provides guidance for future research or practical applications based on our findings.


[bookmark: _heading=h.26in1rg]1.9 Summary 
     
       In summary, the landscape of forex trading has seen a surge in young traders that could be attributed to social media's growing influence. This shift towards a younger demographic in the forex market has been significant. Despite enhanced access to information and networking through social media, understanding its precise impact on young traders' behaviour, decision-making, and financial outcomes remains unclear. This introductory chapter sets the study stage in addressing this gap by primarily focusing on young forex traders in the UK. 




[bookmark: _heading=h.lnxbz9]2. Literature Review 
[bookmark: _heading=h.35nkun2]2.1 Introduction

         This chapter covers literature on the following aspects: the rise of social media in finance and forex trading, its benefits and limitations in forex trading, its influence on young traders' decision-making, and its role as an information source, educational platform, and networking hub within forex trading communities. Additionally, it explores several theories that could support in understanding the rise of young forex traders. These are Social Learning Theory (Bandura, 1971), Digital Identity Theory (Code, 2013), Uses and Gratifications Theory (Ruggiero, 2000), and Fear of Missing Out Theory. Lastly, it offers an overview of past studies, lessons learned, and identifies potential research gaps.

[bookmark: _heading=h.1ksv4uv]2.2 Base theory of the sub-discipline/different background aspects to the concept

[bookmark: _heading=h.44sinio]2.2.1 Social media and its growth in finance and forex trading

     Social media has emerged as a fertile ground for influential traders and constitutes a pivotal source of information in the decision-making process. A recent report from the Forex Academy (2023) has shed light on the fact that social media platforms have revolutionised information sharing, granting traders unparalleled access to trading communities and facilitating seamless communication and information exchange. Similarly, Blankespoor (2018) outlined that it has effectively reduced communication barriers which is important in gaining access to information. 
    While the sheer volume of data available on social media is impressive it requires intelligent filtration for effective use as it has effects of distorting reality (Rosenberg, 2022). Distinguishing between viable, real information and misinformation can prove to be challenging, nevertheless it did not stop the users’ benefiters from the advantages these platforms bring.  As demonstrated in a study by Bollen et al. (2011), the mood expressed on Twitter has the potential to predict stock market movements, making it a valuable tool for gauging market sentiment. 
      The U.S. Securities and Exchange Commission (2022) cautioned that social media provides a convenient platform for fraudsters to reach a wide audience quickly, inexpensively, and with minimal effort and young inexperienced forex traders are more likely to fall victim. The lack of knowledge makes it  easy for fraudsters to disseminate misleading information that appears genuine and credible. 
[bookmark: _heading=h.2jxsxqh]2.2.2 Benefits and limitations of using social media for forex trading.

      Social media offers a multitude of benefits in attracting young forex traders. Forex Academy's (2023) report highlights that established traders and forex experts actively share their knowledge and trading strategies through social media platforms. This   allows access to data at lower costs Brière (2023), thus opening the door for unlimited learning opportunities. Similarly, Miley (2023) argued that young traders can easily connect with specialist, by reading their posts, watching educational videos, discuss markets trends (Bradman, 2022) enabling them to gain valuable insights and learn from real-world experiences.
       Furthermore, social media provides young traders with the unique ability to gauge market sentiment by monitoring discussions and trending topics. Studies, such as the one conducted by, He et al., (2016) have demonstrated that social media can serve as a valuable tool for predicting market movements by analysing the collective mood and sentiment expressed by users. 
         In addition, social media enables young traders to diversify their knowledge by following various traders and market analysts. This exposure helps them develop a more comprehensive and well-rounded set of trading skills and make better decisions.  Dul Bashar's article (2023) on how recent technological advancements, particularly within the domain of Artificial Intelligence (AI), delves deeply into the profound impact of AI algorithms on online trading, positing that these developments are actively reshaping the investment decision-making landscape in the modern world.
     In terms of limitations, among the major drawbacks of using social media for forex trading are the quality and credibility of sources. Zhang et. al 2022 stated that “the impact of internet social media on the stock market is a double-edged sword”. The author argued that it has the capacity to share data thus reducing information imbalances widely and openly among market players. In contrast, Zhang, et al., (2022) argued that the propagation of irregular, biased, or unverified information can exert influence on stock prices, lead investors astray, and have a profound impact on market participants' trust in the authenticity and transparency of market information. 
[bookmark: _heading=h.z337ya]2.2.3 The impact of social media on young traders’ decision-making.

        Social media has become an increasingly valuable resource for young traders, a large body of literature pinpoints that technology has a high impact on decisions. While these platforms offer evident benefits in terms of information sharing, learning opportunities and “mirror trading” (Briere, 2023) a significant drawback exists—a lack of education about the potential financial risks associated with unfiltered data such as flashy profiles to trick aspiring forex traders (Keay, 2020). 
      Yuan et al.'s (2012) emphasises that trading in the forex market, whether it neglects fundamental factors (economic, political, and social) or omits technical elements, leads to an incomplete approach.  Cutkovic (2023) reinforces the need of certain qualities successful traders must have such as being vigilant and adaptable. Being alert and ready to adjust to changing market conditions is a hallmark of trading success. Traders must be prepared to swiftly adjust their strategies and positions in response to evolving market conditions ( Zucchi, et al., 2023). This agility and awareness are pivotal for staying ahead and achieving success in a fast-paced trading environment.
[bookmark: _heading=h.3j2qqm3]2.2.4 Social media as a source of information and education
     Several studies explored how young forex traders use social media platforms as sources of information and educational resources and the influence of social media on the trading behaviours of young traders. The Kyung-Sun et al., (2011) study on social media as an Information Source found that Wikipedia, social networking sites (e.g., Facebook) and online user reviews were among those frequently used for finding information.  Even if Wikipedia can’t be considered a trustworthy source it is still the most used platform of information. Similarly, forex traders use FX Wikipedia to educate themselves on industry and trading signals (Forex Academy, 2023). Freeman (2022) highlights that YouTube has also been widely used and constitutes a useful source of learning for forex trading if safe channels are used. 

[bookmark: _heading=h.1y810tw]2.3 Theoretical frameworks/models, and related research issues

[bookmark: _heading=h.4i7ojhp]2.3.1 Social Learning Theory and Digital Identity 
       The Social Learning Theory, proposed by Bandura (1971) emphasizes the importance of social interaction and observational learning in the development of behaviour.  In the context of young forex traders, it can be interpreted as the drive of traders to learn trading strategies, techniques, and market insights through observing and imitating successful traders on social media platforms. Furthermore, to explore how young forex traders shape and present their online identities within social media platforms, which impact their trading decisions and actions, digital identity theory explores how identities are formed, influenced, or challenged (Code, 2013). To examine the motivations of young forex traders for using social media as a tool for trading, staying updated, and interacting with the trading community we resort to the use of gratification theory which focuses on interpreting the choices of specific media and the gratification they seek from it (Ruggiero, 2000).
[bookmark: _heading=h.2xcytpi]2.3.2 Fear of Missing Out Theory 

An additional significant theory that can account for the increase in young forex traders is the concept of the Fear of Missing Out (FoMO). FoMO, a term coined in 2004 to characterise a phenomenon commonly seen on social media platforms (Gupta and Sharma, 2021). The phenomena comprise two primary elements; first, it involves the perception of missing out on experiences, followed by a compulsive urge to sustain one's social connections. This phenomenon is linked to problematic social media usage and may give rise to various negative emotions and sensations connected to the innate human need for a sense of belonging. 
[bookmark: _heading=h.1ci93xb]2.4 Insights from previous research
       Investing in the stock market can be promising particularly for young forex traders’ enthusiasts. With the rise of social media use, access to information and collaboration intensified. Grove's (2023) research finds that social trading is seen as a powerful tool in making financial markets more democratic. This means young people who may not have the potential to invest in formal portfolio management now have access to expertise from experienced investors. 
     Similarly, Abdelsalam (2023) in the book “Forex Trading Made Easy: A Comprehensive Guide for Beginners” provided important insights into the basics of forex trading and reiterated the importance of detailed knowledge and practical strategies to succeed in this industry. Seo's (2021) research provided the scientific basis for trading guidelines. The author explains the price dynamics between the turning point and trend in connection with economics. Another prominent contribution is Donnelly’s book entitled “The Art of Currency Trading” which is a comprehensive guide on the way forex traders’ profit in the marketplace and has been among the important sources in understanding and mastering foreign exchange trading.
[bookmark: _heading=h.3whwml4]2.5 Gaps identified to situate the research.
       The research on role of social media in forex trading hasn’t been widely researched however the existing research point towards a few major gaps such as comprehensive research on the mechanisms through which social media shapes their trading strategies, the psychological factors influencing their decisions, and the potential risks associated with following forex influencers.
       It is crucial to investigate how social media platforms influence the decision-making processes of traders, the viability of the sources they rely on, and the impact of social interaction on their trading choices. Researchers need to delve deeper into the specifics of how social media platforms facilitate the adoption and development of trading strategies.
     Also, the gap in analysis of the psychological factor is critical as the need for a more in-depth exploration that influences the decision-making of individuals engaged in forex trading via social media is high. This would include examining emotional and cognitive aspects such as fear, greed, risk perception, overconfidence, and social comparison. Not less important is forex influencer trend where the accuracy and reliability of information are rather ignored. Understanding how these psychological factors interact with social media content and interactions can provide valuable insights into why young traders make specific trading decisions.
[bookmark: _heading=h.2bn6wsx]2.6 Summary

     To summarise, Chapter 2 reviews the literature on the impact of social media on forex trading, with a focus on the influence it has on young traders' decision-making processes. The chapter commences by discussing the growth of social media in the finance and forex trading sectors. It delves into the benefits and limitations of using social media for forex trading. It highlights the advantages of learning from experienced traders, gauging market sentiment, and gaining exposure to various trading strategies. However, it also acknowledges the challenges, particularly in terms of source quality and credibility. 
     

3. [bookmark: _heading=h.qsh70q]Research Methods and Methodologies  
[bookmark: _heading=h.3as4poj]3.1 Introduction
    The aim of the study is to evaluate the role of social media in the rise of young forex traders in the UK. The focus is on determining the impact of social media on market trends, dynamics, and stability, identify and analyse the benefits and limitations of using social media for forex trading and assess the impact on young traders’ decision-making, education, business, and the marketing strategies.
    This section provides the roadmap to achieve the above aims using elements from the research onion by (Saunders, 2007) to guide the study methods and methodologies (See Appendix 1. Methods and Methodology using Research Onion). The study primarily relies on primary and secondary sources of data for a more robust and well-rounded study. Additionally, it seeks to empirically test hypotheses through qualitative insights to gain deep understanding of forex traders’ behaviors, perceptions, and experiences on using social media platforms. 
    This chapter is structured in the following subsections. First, it is discussing the study philosophical position of the research and motivation behind it. The chapter then discusses the paradigm, position, stance, along with the design of the research.  Following the analysis, it provides an overview of the research sample and population along with data collection techniques, data analysis and interpretation, time prospects and not less important ethical considerations.  
[bookmark: _heading=h.1pxezwc]3.2 Philosophical position of the research 
    Interpretivist philosophical position emphasizes the importance of understanding and interpreting the meanings that individuals and groups ascribe to their experiences. As discussed by Chowdhury (2014) interpretivism has its roots in the philosophical traditions of hermeneutics and phenomenology. In this context, interpretivist approach is adopted for this study because it enables assessment of the contextual nuances which is intended to achieve though this research, particularly in term of establishing the relation between social media use and increase in young forex traders. 
      As pointed by Pham (2018) interpretivists embrace a relativist view of reality, where a single phenomenon can be understood through various interpretations, rather than seeking only an objective truth determined through measurement which strongly aligns with research aims. The context of the study is crucial as it delves into the phenomena within their social, cultural, contexts.  Moreover, it provides the framework for interpreting the meaning of actions, behaviours, that’s why interpretive philosophy is relevant for this research.  
[bookmark: _heading=h.49x2ik5]3.3 Paradigm position of the research 
     By acknowledging that individuals have their own interpretations based on experience, this study places an emphasis on understanding the context in which young forex traders’ decisions are made. The qualitative research is characterised by flexibility, openness, and responsivity to context (Busetto et. al, 2020) which this study aims to achieve. Additionally, the hermeneutic paradigm applied focuses on understanding the phenomena from the viewpoint of the participants and from context-bound nature of reality (Neubauer et. al , 2019) aspect intended in this research. 
      While this approach holds inherent value, it introduces a set of challenges which must not be ignored. Additionally, using a small sample involves risks among these are the decreases in statistical power (Deziel, 2018) and the sample may favour anticipated outcomes and large data is preferred for stable results (Schoot et. al, 2020, p. 45). To minimise the risks, potential limitations of the research aproach are carefully considered. 


[bookmark: _heading=h.2p2csry]3.4 Position and methodological stance  
       As previously mentioned, the interpretivism approach serves as a fitting lens for this research, aligning well with the exploration of subjective and individual meanings. Through this interpretivist stance, we aim to delve into the socio-cultural context surrounding young traders and the significant role of social media in shaping their trading practices.
      By employing a combination of observations and content analysis, the research seeks to deeply understand the experiences and perspectives of young traders within the dynamic realm of social media. Content analysis not only provides new insights but also enhances the understanding of specific phenomena (Krippendorff (2004) ultimately informing practical actions.
      The chosen methodological stance is well-suited for this study because its strength lies in the ability to gather data from a diverse array of sources, explore the variety of meaning contributing to the richness and depth of the study. Thus, enhancing the overall validity and credibility of research findings. 
[bookmark: _heading=h.147n2zr]3.5 Research strategy and design 
      The research strategy is qualitative data collection with exploration research design as the study aims to focus on understanding the relationships between variables and exploration of the views, motivations, and beliefs of the Forex traders. 
     Exploration research design is relevant for the study because it allows the exploration of research topic determine the relationships between variables. This involves understanding how social media influences their perceptions and decisions rather than focusing on isolated cause-and-effect relationships. 
[bookmark: _heading=h.3o7alnk]3.6 Research Sample and Population
      The focus group are young forex traders, aged mainly between 18- 28 years group and above who use actively social media platforms for trading-related information, networking, and education.  A sample of 5 young forex traders participated in the study.  The selection is motivated by their experience, knowledge on the subject however, potential bias and the need for a larger sample to gain wider picture of young forex traders is considered. The conclusions drawn from primary data will not be representative of the larger population due to small sample, thus the findings will constitute valuable insights however, the broad application are avoided to minimise the risks errors that would undermine the validity of conclusions. 
[bookmark: _heading=h.23ckvvd]3.7 Data Collection, Analysis Tools, Data Interpretation
         Data is collected though primary and secondary sources to gain unique insights and perspectives. A questionnaire with open-ended questions is adopted as it helps measure the attitudes, beliefs, and behaviours of young traders towards social media platforms and forex trading activities. By using multiple data sources and methods for triangulation by combining questionnaire data with observations and social media content analysis helps enhance the richness and validity of data. The participants' responses will be collected anonymously to ensure confidentiality and encourage open and honest responses. The data collection is though Survey Monkey Software and will be visualised though tables and charts.  
[bookmark: _heading=h.ihv636]3.8 Ethical Consideration of the Research
     The study processes will be transparent, strongly adhere to ethical principles, guidelines and protocols established by the university, ensuring informed consent from participants, anonymity, and data confidentiality. The process and use of data for the study will be explained to participants. Cultural sensitivity, inclusion and diversity will be considered including anticipation and minimisation of a potential harm or discomfort to respondents. Respecting participants' rights and ensuring their voluntary participation are at the core of this study. 
[bookmark: _heading=h.32hioqz]3.9 Summary 
      The Methods and Methodologies chapter outlines the research roadmap in evaluating the role of social media in the rise of young forex traders in the UK. Embracing an interpretivist approach, the study employs qualitative methods, emphasising subjective meanings and exploring the socio-cultural context. The exploration research design focuses on understanding relationships between variables, while data collection includes a questionnaire and content analysis. Ethical considerations prioritise transparency, informed consent, and participant well-being, ensuring a comprehensive exploration of the interplay between young traders and social media in forex trading practices.




































4. [bookmark: _heading=h.1hmsyys]Data Presentation and Analysis 
[bookmark: _heading=h.41mghml]4.1 Introduction 

     The study aimed to analyse the role of social media in the rise of young forex traders by answering How do young traders' digital footprints and online activities on social media platforms influence their trading decisions? What social media platforms shape young traders' perceptions, strategies, and interactions with the forex market? Does the increasing participation of young traders through social media contribute to market volatility or stability, and how is this relationship reflected in correlation analysis? To what extent young traders can differentiate reliable information from misinformation on social media platforms?
The initial part of this chapter centres on displaying findings via tables and bar charts. Following that, it engages in inductive analysis of questionnaire results, and finally, delves into discussing how these findings correlate with secondary data.

[bookmark: _heading=h.2grqrue]4.2 Results Presentation 

   A questionnaire has been used predominantly consisting of open-ended questions to collect insights regarding the role of social media platforms in forex trading. The initial findings from the first question, which asked about age groups, indicate that 80% of respondents fall within the 18-28 age group, while the remaining 20% are aged 29 and above. Moving on to the subsequent question about gender, among the total respondents, 60% identify as male and 40% as female (See Appendix 3. Questionnaire Results, Q1, Q2).

The description of participants (age group, gender) and the rate of responses 
	Forex traders
	Age group 
	Gender 
	Percentage of responses based on age group 

	Forex trader 1
	18-28
	Male 
	80% 

	Forex trader 2
	
	Female
	

	Forex trader 3
	
	Male 
	

	Forex trader 4 
	
	Female 
	

	Forex trader 5 
	29+
	Male 
	20%



[bookmark: _heading=h.vx1227]Table 1. The description of participants and the response rate based on age group.

       The impact of social media on forex trading decisions varied among respondents. For traders within the 18-28 age group, social media significantly influenced their decisions. They often relied on discussions, information, and sentiments shared on platforms like Twitter, Instagram, YouTube, and Reddit. These traders incorporated diverse perspectives into their strategies, leveraging real-time insights, breaking news, and discussions to fine-tune their trading decisions. However, caution was exercised to discern credible information from speculation or hype.
Conversely, a trader aged 29+ highlighted a more tempered reliance on social media. While acknowledging the use of platforms like Facebook and YouTube for information, this trader emphasized a balance between social media insights and traditional methods like technical analysis, chart patterns, historical data, and trading indicators (See Appendix 3. Questionnaire Results, Q3, Q4, Q5)
     Regarding the traders' capability to discern between reliable information and misinformation sourced from social media, 60% expressed a moderate level of confidence in their abilities. However, a notable 20% felt less confident, while another 20% conveyed an even lower level of confidence in distinguishing between credible and misleading information. Appendix 3. Questionnaire Results Q6) 

The forex trader responses on confidence level related to information reliability. 
[image: A graph with different colored squares

Description automatically generated]
[bookmark: _heading=h.3fwokq0]Figure 1. The capability of young forex traders to distinguish reliable information on social media.

       These varying levels of confidence highlight a critical aspect of the traders' experiences with social media. While a majority perceive themselves as moderately capable of discerning reliable information, a significant minority have doubts about their ability to sift through the vast array of data and discussions available on these platforms. This nuanced perspective sheds light on the challenges faced by traders in navigating the information and underscores the importance of critical evaluation when utilising social media as a source for trading insights.








[bookmark: _heading=h.1v1yuxt]4.3 Data Analysis 

      Existing research and questionnaire results indicate a significant impact of social media on the rise of young forex trading. This trend is mainly due to two factors: easy access to information and data sharing among traders, and young traders' attraction to 'get rich quick' options circulated on social media despite their doubts about reliability and misinformation.
      Social media has significantly impacted many aspects of everyday life including a major impact on the rise of young forex traders. The forex market is complex and requires extensive knowledge and set of skills to be able to profit. Social media platforms have revolutionised information sharing and effectively reducing communication barriers (Blankespoor, 2018) which makes it easier for young forex trade to enter the market. 
      The young trader’s social media activities influence their decision making. A common pastern identified in their responses in high role of information flow, experiences shared by successful traders that helps them base trading decisions, adjust trading positions. The Social Learning Theory Bandura (1971) explains that observational learning shapes development of behaviour, thus the drive of traders to learn trading strategies, techniques, and market insights can be motivated by observing and imitating successful traders on social platform. 
      The results indicate Twitter as the most utilized social media platform, followed by Instagram, YouTube, Reddit, and TikTok. These platforms shape young traders' perceptions, strategies, and interactions in the forex market, providing valuable knowledge. Despite the benefits identified—like real-time information access, networking, free education materials (Miley, 2023), and predicting market movements through collective user sentiment—these platforms also carry significant limitations, notably misinformation (Rangapur et al., 2023).
     Market volatility or stability can be impacted by many factors and social media is among these factors. For instance, a rise in the number of social media posts or discussions about a particular stock might correlate with a subsequent increase in its trading volume or price volatility. While increased participation from young traders via social media can amplify market volatility in some cases, it is not the sole factor. 
       As previously noted, social media significantly influences young traders' decision-making. The results indicate many young forex traders rely on social media as their main information source, despite lacking confidence in distinguishing reliable information (Figure 1: The capability of young forex traders to distinguish reliable information on social media). The U.S. Securities and Exchange Commission (2022) warns that inexperienced young forex traders are prone to becoming victims. Hence, understanding motivations behind social media use in forex trading and developing strategies to educate traders on spotting misinformation are crucial.


[bookmark: _heading=h.4f1mdlm]4.4 Data Discussion 

      Social media offers unparalleled access to information, networking opportunities, and trading insights which are important elements in attracting young forex traders. Young forex traders are more likely to be targeted by social media scammers (Forex Fraud, 2022) this could be because of their limited knowledge on forex market and because they heavily rely on social media as main sources of information.  
    The findings from the questionnaire conducted among young Forex traders in the UK align closely with expectations that social media play an important role in the rise of young traders’ due wide access to information available, yet they also underscore a surprising dependence on social media for trading information. This study is crucial to comprehend the significance of minimising risks and bolstering young traders' confidence in discerning reliable information. This aspect links to prior research findings and theories, particularly in the realm of social learning (Bandura, 1971), digital identity, uses and gratifications theories (Ruggiero, 2000), problematic usage social media usage (Maynak & Sharma, 2021) shedding light on the impact and role of social media in the rise of young Forex traders.

     The rise of social media in finance and Forex trading has been well-documented. Platforms like Twitter, Instagram, YouTube, and others have become information hubs, providing unprecedented access to trading communities and facilitating seamless communication and information exchange among traders thus, contributing to a significant rise in the interest of young people to enter forex market. This aligns with the Forex Academy's recent report, emphasising the revolutionary nature of information sharing through social media (Forex Academy, 2023) and (Miley, 2023) listed benefits such as important learning platform for real-world experiences. 
      However, the immense volume of data available on these platforms requires ability to distinguish reliable information and findings suggest that the young traders are not very confident in doing so ( Appendix 3. Questionnaire Results; Q6). While social media offers access to a wealth of information shared by experienced traders, it also holds predictive capabilities, as evidenced by studies indicating the potential of Twitter sentiments in predicting stock market movements. Yet, the darker side of this phenomenon cannot be ignored. Regulatory bodies, such as the U.S. Securities and Exchange Commission (2022), have cautioned against the ease with which fraudsters can exploit inexperienced traders by disseminating misleading information through social media. 
The impact of social media on young traders' decision-making is undeniable. It empowers them with resources to shape their trading strategies and make informed decisions. However, a critical drawback surfaces—there's a lack of education about the financial risks associated with unfiltered data and flashy profiles, potentially tricking aspiring traders. This knowledge gap can lead to severe consequences for these individuals.
      Prior research emphasizes the importance of a well-rounded approach to Forex trading, integrating both fundamental and technical analyses. It stresses the need to acknowledge how exchange rates may deviate from fundamental values and the impact of central bank policies or economic indicators on price movements. Successful traders, as highlighted by Cutkovic (2023), must remain adaptable and vigilant, ready to adjust their strategies promptly in response to evolving market conditions.
         This study elucidates the need for comprehensive education and guidance for young traders navigating the complexities of the Forex market through social media. It underscores the importance of distinguishing credible information from potential scams, promoting a balanced approach to trading, and fostering adaptability and resilience among traders.
     The findings provide valuable insights into the reliance on social media among young Forex traders. With the escalating popularity of social media platforms and increase in the number of users worldwide (Dixon, 2023), there's a projected increase in the number of young forex traders. This surge in traders also creates an opportunity for a rise in fraudulent activities. Consequently, it becomes increasingly crucial to heighten awareness regarding the potential risks associated with this trend. They serve as a foundational step toward developing strategies to mitigate risks, enhance education, and empower traders to make informed decisions while leveraging the advantages offered by social media in Forex trading. 

[bookmark: _heading=h.2u6wntf]4.5 Summary 

      Chapter 4 delves into the comprehensive analysis of the role of social media in shaping the behaviours and decisions of young forex traders. It underscores the substantial influence of social media on the rise of young forex traders, attributed to easy information access and the allure of 'get rich quick' options. Platforms like Twitter emerge as primary sources, shaping perceptions and strategies of young traders, yet they also pose limitations, particularly regarding misinformation. The relationship between social media activity and market volatility is explored, indicating its potential impact while not being the sole factor.
       The research draws attention to the vulnerability of young traders to social media scams due to their limited forex market knowledge and heavy reliance on these platforms. While providing crucial insights into social media's pivotal role in young traders' rise, the findings highlight the need to address risks associated with misinformation and enhance traders' confidence in discerning reliable information. This study serves as a foundational step towards developing strategies to mitigate risks, bolster education, and empower traders to make informed decisions while leveraging the benefits of social media in Forex trading.

































5. [bookmark: _heading=h.19c6y18]Conclusion and Recommendations 	Comment by Thomas Adeyemi: You should use the first part of this chapter to demonstrate how you have achieved the research objectives stated in Chapter 1.

           In conclusion, the surge of young traders in the forex market can be partially attributed to the rise of social media users which has also drawn attention to the need for a deeper understanding of this phenomenon. Social Media platforms provided young forex traders wide access to information which motivated their interest in entering the forex traders market. Social media has been an important tool used by young traders in making decisions and understanding market trends, dynamics, and stability.
      While social media provides unprecedented access to information, networking possibilities, and trading insights, it also provides access to a wide range of scammers who profit from young forex traders who lack of knowledge. Despite young forex traders being not very confident in distinguishing viable information they still prefer to use social media platforms such as Twitter, Instagram, and YouTube as main sources to gather knowledge and insights into the market.
    The research findings show that these platforms are attracting and shaping the behaviour of young forex traders. It pinpoints the need to educate young forex traders to discern trustworthy data amid possible scams, advocating for a well-rounded trading methodology, and cultivating the ability to adapt and succeed. These findings offer crucial insights into the heavy reliance of young Forex traders on social media, emphasizing its significance.
    Regulatory bodies caution against the ease with which fraudsters exploit inexperienced traders via misleading information disseminated through social media, necessitating heightened awareness. There's a pressing need for comprehensive education and guidance for young traders to navigate the complexities of forex trading through social media, promoting a balanced approach and resilience against potential risks.
      With the escalating popularity of social media platforms and the projected increase in young forex traders, there's an imminent need to address the surge in fraudulent activities and heighten awareness about associated risks. The research findings underscore the importance of strategies to mitigate risks, enhance education, and empower traders to make informed decisions while leveraging the advantages offered by social media in Forex trading. 
   While it is challenging to eliminate scams, it could be game-changing for regulatory bodies to conduct extensive education campaigns to raise awareness among traders about the risks associated with scams. Provide guidelines on identifying scams, understanding market risks, and recognising warning signs. Additionally, it could be highly beneficial to issue timely alerts and warnings to the public about emerging scams, fraudulent schemes, or suspicious entities operating within the forex market. Young forex traders on the other hand should be cautious of extravagant promises of high returns or guaranteed profits within a short period. If it sounds too good to be true, it probably is. Genuine trading involves risks, and there are no guaranteed profits.
       Moreover, it is recommended for young forex traders to seek advice and guidance from reputable financial advisors, mentors, or established traders who have a proven track record.  By applying these recommendations, young forex traders can minimise their vulnerability to scams and make more informed decisions while navigating the forex market through social media.
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The project timeline and major tasks using Gant chart model.




	Major Tasks
	30.07.2023
	20.08.2023
	30.09.2023
	20.10.2023
	10.12.2023

	The development of research proposal and ethics 
	
	
	
	
	

	Conduct a literature review 
	
	
	
	
	

	Design questionnaire, collect and analyse data 
	
	
	
	
	

	Interpret data, integrate into research, and write the study 
	
	
	
	
	

	Review and edit. 

	
	
	
	
	



[bookmark: _heading=h.46r0co2]Table 2.The project timeline and major tasks using Gant chart model.
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
	FT1

	
FFURFLEN GANIATÂD CYFRANOGIAD
	
PARTICIPATION CONSENT FORM

	Teitl Y Prosiect: / Project Title: THE ROLE OF SOCIAL MEDIA IN THE RISE OF YOUNG FOREX TRADERS

	Enw'r Ymchwilydd / Name of Researcher: Valentin Susanu 



	1
	I confirm that I have read and understand the information sheet dated 20.11.2023 for the above study. I have had the opportunity to consider the information, ask questions and have had these answered satisfactorily.
	Yes 

	2
	I understand that my participation is voluntary and that I am free to withdraw at any time, without giving any reason.

	Yes 

	3
	I understand that any information given by me may be used in future reports, articles or presentations by the research team.

	Yes 

	4
	I understand that my name will not appear in any reports, articles or presentations.

	Yes 

	5
	I agree to take part in the above study.

	Yes 

	Name of Participant

	FT1 
	Signature: Tbuu

	Researcher

	Valentin Susanu 
	Signature: Susanu 




	You may decline to participate in this study. You may end your participation in this study at any time. If you decide to remain anonymous, maintaining your anonymity will be a priority and every practical precaution will be taken to disguise your identity. If you prefer anonymity, there will not be any identifying information on audiotapes or transcripts of this or any interview. No one will hear any audiotapes or see any transcripts without your prior consent. All materials generated from this or any interview will remain confidential.
When completed please return in the envelope provided. One copy will be given to you and the original to be kept on the file of the research team at:

Valentin Susanu 
Newham, London 
University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@uwtsd.ac.uk
         : londonstudentservice@uwtsd.ac.uk 































[bookmark: _heading=h.111kx3o]Appendix 4. Questionnaire
	THE ROLE OF SOCIAL MEDIA IN THE RISE OF YOUNG FOREX TRADERS


Questionnaire 
This questionnaire aims to understand the role of social media in shaping the behaviours and decision-making of young traders. 

1. Which age group do you belong to?  
· Under 18
· 18-28
· 29+

2. What is your gender identity?  
· Woman
· Man
· Genderqueer or non-binary
· Agender
· Not specified above, please specify

3. How do your online activities on social media platforms influence your trading decisions?  




4. What social media platforms shape your perceptions, strategies, and interactions with the forex market?  




5. Considering the impact of social media on market dynamics, how does your participation of through platforms like Twitter or Reddit affect your forex trading strategy?  




6. How confident are you in distinguishing reliable information from misinformation on social media platforms when making trading decisions?  
· Extremely confident (I can consistently identify reliable information and avoid misinformation)
· Somewhat confident (I can differentiate to some extent but occasionally struggle with distinguishing between reliable and misleading information.)
· Not so confident (I find it challenging to determine reliability consistently.)
· Not at all confident (I frequently rely on information that may not be reliable and struggle to discern misinformation.)


[bookmark: _heading=h.3l18frh]Appendix 5. Questionnaire Results
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Results for the following questions.

Q3. How do your online activities on social media platforms influence your trading decisions?
Q.4 What social media platforms shape your perceptions, strategies, and interactions with the forex market?
Q5. Considering the impact of social media on market dynamics, how does your participation of through platforms like Twitter or Reddit affect your forex trading strategy?

	Forex Traders 
	Age group 
	Gender 
	Responses 

	Forex Trader 1
	18-28
	Male
	Response to Q3. I frequently base my trading decisions on information or discussions I encounter on social media. The constant flow of information, discussions about stocks, currencies, or commodities, and the sentiment expressed by a wide range of participants can sway young traders' perceptions of market movements. I adapt or adjust my trading positions based on the prevailing sentiment or emerging trends discussed within online communities.
Response to Q4 Through Twitter I follow financial analysts, economists, and news outlets for quick updates on currency movements, economic indicators, and geopolitical events that impact the forex market. I also use Trading View this platform combines social networking with charting and analysis tools. Traders share their technical analysis, chart patterns, and trading ideas.
Response to Q5 Engaging with these platforms allows me to access a diverse range of perspectives and strategies. I often incorporate this information into my analysis, helping me fine-tune my trading decisions. However, I'm cautious about distinguishing between credible information and mere speculation or hype, ensuring that my decisions are based on well-researched insights rather than impulsively following trends.


	Forex Trader 2
	18-28
	Female 
	Response to Q3, I use information from social media groups to make decisions, people are sharing their experiences, success stories which helps make decisions.
Response to Q4 The most used platforms are Instagram, YouTube, Twitter and sometimes Reddit.
Response to Q5 I believe that social media platforms offer real time insights to identify signals. Based on the group chats I find easily to understand factors to look out for, including the currency pair I want. I believe social media has a high impact on my strategies because I am able to communicate with others and receive notifications on news on trends, breakouts that helps me adapt a trading strategy. 

	Forex Trader 3
	18-28
	Male 
	Response to Q3 My online activities on social media platforms play a crucial role in shaping my trading decisions in the forex market. I use Twitter as a main source for real-time updates, market sentiments, and diverse opinions. If I notice a sudden surge in discussions about a particular currency pair due to breaking news or economic data shared on Twitter, it prompts me to conduct immediate analysis. For instance, if there's significant chatter about a central bank decision, I swiftly assess its potential impact on the respective currency's value.
Response to Q4 Twitter stands out as a real-time information hub. I follow reputable analysts, financial news outlets, and central bank accounts for instant updates on economic indicators, geopolitical events, and breaking news. The concise yet impactful nature of tweets helps me quickly gauge market sentiment and potential trends.
Response to Q5 I often find breaking news, economic indicators, or geopolitical developments that prompt quick adjustments to my positions or a reassessment of potential trades.


	Forex Trader 4
	18-28
	Female 
	Response to Q3, I participate in discussions share trading ideas and also gather information shared by other participants and I make decisions based on what other tell.
Response to Q4 Instagram, Twitter, Tik Tok, YouTube, Snapchat
Response to Q5 My strategies is based on the information collected so I would say that these platforms have a great deal of influence on how I trade.


	Forex Trader 5
	29+
	Male 
	Response to Q3 I am new in forex trading and mostly all the information I use if from social media platforms. My first preference is Facebook.
Response to Q4 YouTube significantly shapes my perceptions, strategies, and interactions within the forex market. I follow channels hosted by seasoned traders, financial analysts, and educators who provide detailed insights into market trends, technical analysis, and fundamental factors influencing currency movements.
Response to Q5, I use information from social media to make my decisions however I would say that my strategies are not solely based on the information collected from this platform. I also prefer to conduct technical analysis, focus on chart patterns, historical data, and trading indicators from foreign exchange market.
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
	
Forex Trader 1


	
FFURFLEN GANIATÂD CYFRANOGIAD
	
SAMPLE PARTICIPANT INFORMATION SHEET


	Teitl Y Prosiect: / Project Title: THE ROLE OF SOCIAL MEDIA IN THE RISE OF YOUNG FOREX TRADERS 




Dear Sir/Madam, 

My name is Valentin Susanu and I am a 3rd year student in the School of Business, Finance and Management (London Campus), Faculty of Business and Management in University of Wales Trinity Saint David, United Kingdom. At present, I am conducting a research on THE ROLE OF SOCIAL MEDIA IN THE RISE OF YOUNG FOREX TRADERS. 
The purpose of this research is to evaluate the role of social media in the rise of young forex traders in the UK.

I would like to invite you to participate in my research project by answering the attached short questions developed by the researchers. Those questions will assess your opinions, experiences, knowledge, suggestions and views. Through your participation in the interviews, I hope to ascertain my research purpose to get the best opinion from you. I believe your opinion will be extremely helpful to me to carry out this research. 

All questions will be kept strictly confidential to the researchers involved and at NO time will individual questions will be released to the general public. This gives you a chance to express your views on your programme a confidential and anonymous forum and still be able to make a difference. Your participation in this study is completely voluntary so you can withdraw from the questionnaire at any stage. 

Please note, questionnaire should take no more than 30 minutes to complete but however, there is no time constraint. There are also no right or wrong answers. Attached to this letter along with the questionnaire there is a consent form where you will better understand researchers intension As this is a new project, your feedback is also important to me and I would be much obliged if you could also complete the feedback sheet along with the questionnaire. I understand that your time is at a premium, but your opinions are very valuable to me. 
After careful and precise analysis of the data obtained from this questionnaires/interviews, I will be happy to provide you with a copy of the findings at your request. The results of this questionnaire will hopefully enhance my understanding of current level of knowledge and future findings. The results of the research will be feedback to Director of Studies, Supervisor, University and British Library. 

I thank you in advance for your time and participation. If any questions do arise, feel free to contact me at your convenience. 

NAME & ADDRESS OF RESEARCHER

Valentin Daniel Susanu
University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@tsd.ac.uk 
           londonstudentservice@tsd.ac.uk 











































Appendix 7:

APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Valentin Daniel Susanu

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒
	Taught Postgraduate Student
	☐
	Postgraduate Research Student
	☐
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	3
	Institute/Academic Discipline/Centre:
	
ACADEMIC DISCIPLINE OF BA (Hons) BUSINESS MANAGEMENT INSTITUTE OF INNER-CITY LEARNING (IICL)

	4
	Campus:
	
LONDON

	5
	E-mail address:
	
2019937@student.uwtsd.ac.uk

	6
	Contact Telephone Number:
	
+447376063617

	
	For students:

	7
	Student Number:
	2019937

	8
	Programme of Study:
	BA (Hons) Business Management

	9
	Director of Studies/Supervisor:
	Thomas Adeyemi






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒
	NO
	☐

	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐
	

	
	
	Institute Research Committee
	☐
	

	
	
	Other (write in)
By the Supervisor
	☒
	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒

	2
	UWTSD Research Data Management Policy
	☒

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☒

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☒

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☒

	7
	
	Employed
	YES
	☐
	NO
	☒

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☒

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☒




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	
[bookmark: _heading=h.gjdgxs]THE ROLE OF SOCIAL MEDIA IN THE RISE OF YOUNG FOREX TRADERS 


	2
	Proposed start date:
	29 September 2023
	Proposed end date:
	26 November 2023

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity. 
· 
· Proposed Research Questions.
· 
· Aims of Research Activity.
· Objectives of Research Activity.
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	3
	Purpose of Research Activity

[bookmark: _heading=h.30j0zll]The aim of this study is to evaluate the role of social media in the rise of young forex traders in the UK.


(this box should expand as you type)

	4
	Research Question
The study attempts to answer the following question:
·      How do young traders' digital footprints and online activities on social media platforms influence their trading decisions?
·      What social media platforms shape young traders' perceptions, strategies, and interactions with the forex market?
·      Does the increasing participation of young traders through social media influence forex market dynamics and how is this relationship reflected in correlation analysis?
·      To what extent young traders can differentiate reliable information from misinformation on social media platforms?

(this box should expand as you type)

	5
	Aims of Research Activity

The scope of this study will be primarily focused on young forex traders in the UK and the impact of social media on their trading behaviours and decision-making.

(this box should expand as you type)

	6
	Objectives of Research Activity
The research objectives are as follows:
·      To evaluate the impact of social media on market trends, dynamics, and stability.
·      To evaluate the benefits and limitations of using social media for forex trading.
·    To assess the impact of social media on young traders’ decision-making, education, business, and marketing strategies.

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	
To achieve the objectives, the study employs both primary and secondary data sources to empirically test hypotheses and gain qualitative insights. An interpretive approach is applied to assess the contextual nuances and the relationship between social media use and the increase in young forex traders.

(this box should expand as you type)

	
	Location of research activity
Identify all locations where research activity will take place.

	8
	
The questionnaire will be sent a limited number of traders, as the study can allocate its resources more efficiently, ensuring a rigorous and comprehensive investigation.

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	
N/A

(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☒
	☐

	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
	☒
	☐

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	

5

(this box should expand as you type)

	11
	Who will the participants be?

	
Forex traders

(this box should expand as you type)

	12
	How will you identify the participants?
	
By age and gender

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	
The participants will be informed about the research and will be answered to any questions they may have related to the research.

(this box should expand as you type)



SECTION H: Anticipated Risks

	
	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:

No risks 
(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
N/A

(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:

N/A

(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

N/A

(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:
N/A


(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☒

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
The Questionnaires will be sent online or on paper support.

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	Participation consent form will be provided prior to questionnaire.


(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
 Confidentiality will be strictly kept. Anonymity Will be offered.
(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	    X

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	X

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☐
	☒

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other: (Specify) Data will be stored in personal computer during a short period of time when the research is taking place, and then destroyed. The PC is secure and running an antivirus program, and locked with finger print and password not shared with anybody.

	☒
	☐

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	Data will be stored in a secure PC with only the researcher access, which is running an antivirus and is updated to date and only programs which use data encryption will be used for online corespondence. E.g. Whatsapp)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	
Secure with encryption transfer sources will be used. 

(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	
The researcher

(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
The researcher

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	During the reseach for a short period of time, the data will be stored in the computer where only researcher have access, and destroyed after.


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	
N/A

(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Valentin Susanu                                              Susanu
	Date:
2 December 2023




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Thomas Adeyemi
	Date: 


	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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