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The transparency of food journeys: How socio-political agendas of fast food Genetically Modified Organisms, impede consumers from tracing the integrity and social life of food - as opposed to Organic, slow food.

	Contemporary times, I strongly feel, require serious contemplation regarding the anthropology of our food’s social life, thus enabling consumer choices to be formulated upon transparent and accurate information. The compelling argument for Organic, slow foods, as opposed to Genetically Modified organisms (GMOs) is currently heavily debated and contested on social, economic and political platforms (Thompson, 2017). Over the past two decades the elimination, alteration and modification of seed and food DNA, in addition to the transformation of crop cultivation and production methods, have altered the natural laws of food production, introducing a new economic demand for fast foods, with an accelerated growth cycle and minimal yield damage from natural pests (Organic farming research foundation (Ofrf), 2019). Both slow food and fast food production objectives of achieving sustainability as their underpinning principles, however, how can these bipolar processes create and deliver the same outcomes?                                                                                                                                     	I pose to captivate the consumers choice process by articulating the argument against GMO crops and their social life, whilst supporting Organic, slow foods, via the approach of transparency in relation to the socio-political and economic agendas of both, in order to present organic, slow food as the most ethical, sustainable, healthy and transparent choice for procurers. I challenge the key contentious issues which should be considered when choosing to consume GMO fast foods, are the social, economic and political platforms of “power” which are predominantly the driving force behind the governance of food origins, production, migration and consumerism (Muller, 2016). I contend that these choices are designed on a mass marketed scale, as the foremost economic choice, as they are being pushed for a specific agenda, whilst suggesting the unimportance of organic slow grown foods within the global food market.
	Socially, demand for fast food is higher than previous times, with an urgency placed upon crop growth and speed in order to meet the demands of an unprecedently expanding global population. Economically, GMOs are being pushed as the strategy of preference in order to sustain global consumption, therefore high levels of produce, production, migration and consumption, equate to high economic profits whilst keeping consumer costs low, due current global demands (Thompson, 2017). Coincidently, the aforementioned are rooted within the foundations of politics, political institutions and power hierarchies whose governance directs and shapes society. Hence, I pose a challenging thought regarding the socio-political and economic agenda, a covert agenda to establish GMO fast foods as the main consumer choice based on the following:
In order to force crop yields to produce disease free seeds and grains, GMOs eliminate minerals and nutrients from the structure, therefore impeding nutritional value, a small sacrifice some may say which is a necessity, as we face the challenge of feeding everyone as the population rate increases unprecedently? Statistics have indicated that the global population in 1960 was 3 million, by 1990 it was 5.288 billion, during the decade that followed it grew to 6.122 billion. A 1 billion growth in 10 years, surpassed the previous 30 years, therefore highlighting the unprecedented speed of population growth. Currently, there are 7.53 billion people in the world. The demand for food therefore has grown concurrently alongside population growth, trajectories indicate an increased annual growth of 75 million people, hence the fast food movement driving sustainability of the population with foods, grown quickly and efficiently to meet the demand (Muller, 2016). Controversially, and I pose not coincidentally, GM foods entered the market during the 1990’s, thus suggesting a political agenda to meet the demand via the GMO process, whilst simultaneously growing, dominating and controlling the economic market for profitable gain, under the guise of social concern. The simplicity of “natural” organic produce, once originating solely from the natural environmental process, has now become entrenched with complexities of scientific modification.
	The social life of GMOs is impossible to trace all the way back to the laboratory, a sentiment of mine which is also supported by Muller who highlights “the growing distrust in the promises of market liberalism and technological progress” (Muller, 2017, Pg. 7), therefore, not only are political motives questionable, but also the integrity. In addition to the population expansion, the debate of climate change is fuelling the GMO movement, a side message to the agenda, yet the environment is being destroyed to the point that we are uncertain of the future use of GMOs (Thompson, 2017). Within the next decade soil will have lost all its nutrients and become lifeless, hence the push for LED light and water growth systems. Over time pesticides will kill biodiversity, and water, already a global problem, will be even more dire as shortages of the worlds fresh waters reduce due to excessive use in crop irrigation and meat farming (Goodman, A. 2015). 
These factors alone require a food production with a footprint that is fully traceable along its food journey, one that upholds integrity and transparency. Therefore, socio-political and economic agendas should be striving towards Organic, slow foods, despite their timely growth cycle and costly margins for consumers. Environmental and human life sustainability depends on the survival of our natural world. The aim to achieve sustainability via GMOs is a cost that will be evident later, once human health and environmental levels have depleted to a point which might be irreversible. 
[bookmark: _GoBack]Organic farming however is transparent, it is evident and traceable in its origins, right back to the local farm. The organic farming manifesto is underpinned by three key factors, excellent food quality, clean production, fair conditions and pay for producers. The philosophy of Organic slow food is built upon the relationship between food, human and the environment, it is gaining recognition globally as the preferred consumer choice as a result of transparency, for its social life and how food journeys through the mediums of “plate, planet, people, politics and culture” (Slow food, 2019).                                                                                   	Motivations for organic slow foods are thus: Healthy soil created from organic composted matter, sustains soil health and carbon storage longevity. Managing natural pests within the ecological system alongside natural fertilisers, eradicates toxic chemicals and carcinogenic properties. Clean water irrigation systems enable global water levels to be reserved, biodiversity is unharmed, butterflies, bees and natural pollinators are unharmed, animal health is ethical, healthier and kinder. Additionally, economic health is positively impacted, as organic produce creates long-term trade and economic industry security, whilst human health is higher due to the prohibition of pesticides and the reliance on natural nutrients and phytochemicals within crops (ofrf, 2019). Furthermore, if demand for slow food increases, economic costs will gradually lower.
The integrity of organic slow farming speaks for itself, transparency is evident, and traceable throughout its social life. A paradigm shift is currently occurring, a global movement is transpiring as a result of a growing consciousness and integrity of consumer choices and their relationship to food. It is of course a conscious personal choice as a consumer whether to consume Organic, slow food, or not. However, forming an understanding of the anthropology of food and the social life it has journeyed through, enables us, as a procurer, to comprehensively, and without obscurity, understand and formulate informed consumer choices. 
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