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1. Introduction 
This paper will be discussing the events industry, and will be weighing how the nature of creativity, innovation and enterprise effect different events and companies. I’ll be introducing 3 different national and international businesses that who have followed a similar blue print regarding research an

2. The Definition of Creativity 
Creativity is exploring new ideas in a way they haven’t been done before, and as Mowery said, “creativity is arguably the most important element in advertising success (2002). But there is no definite definition, and Young (1989) describes creativity as “a honorific term because of the difficulty associated with finding a universally accepted definition” as every individual has their own definition. 
Creativity can be expressed in so many different ways, for example: - Art, Music, Cookery and invention. I believe I am creative in many ways, and one way to express my creativity is cooking. Although I believe everyone is creative in this way as we all use different ingredients and methods to create the same dish. 
I like to challenge myself and think outside the box to create the same dish but infused with different flavours each time. I enjoy the feedback I receive from family and friends, some of which have dietary requirements which then leads me to be inventive by taking different ingredients to create a new dish.
Catering for people with special dietary requirements is creative on its own. I would use this experience when catering events, an example of this is: - I would know to use a separate preparation and serving area when possible and if not I know how important it is to use separate cooking utensils for a Vegetarian/Vegan.

3. The Definition of Innovation 
Innovation is a very strong and important notion to understand as a whole organisation or even as a manager or employee and can create changes that can affect the technical and social systems of an organization. Innovation can also be understood at a process consisting of several stages (Damanpour, 1997) . Innovation is a process of having to make improvements by using something new. Two words that outline innovation are “Process” and “New”. A lot of people in business are pursuing wealth. As Neil Flemming said (1990): 
“A collection of data is not innovative,
A collection of information is not innovation,
A collection of innovation is not wisdom,
A collection of wisdom is not truth.”
It is very important to realise that to make innovation productive we have to have information from many companies.  Innovation is no longer a luxury, it is however a necessity. So, to serve our clientele we need to be competitive, focus on the creation of product, update often and use high quality products in the workplace (damanpour, 1997). Creating new ideas to generate business is very important we must also remember the difference between innovation and creative innovation. Of course, innovation creation is highly important to be able to search for and recognise the relevant outer innovation. One question that often springs to mind: - Is innovation a natural asset or is it something we simply have to be taught? 
The answer is each and every one of us can be creative and innovative, There is however one requirement,  which is encouragement, Although encouraging people can be a very hard task innovation is most certainly about taking risks, When we come up with a new product sometimes changes need to be made in order for it to be accepted. It is a very competitive world and the one way to survive is managing innovation with help from creativity and innovation together. 

4. The Definition of Enterprise.
If you are enterprising it means you show some initiative. Enterprise is an ability to take an idea and put it into action then develop it into a suitable venture within the working environment for the good of the staff and the company. An example of this would be a reward system which is used by many multinational companies as in buy one get one free in the supermarkets, 9 stays get the 10th free in the hotel industry, and the option to purchase season entry tickets in major theme parks that is encouraging the clientele to continually use their products and therefore spend money as well as promote loyalty. These are just some of the examples of enterprising ideas that the multi cooperation’s use and some of the ways individuals need to think when marketing, promoting or selling their product.  

5. Case studies

This section will be discussing examples of how creativity, innovation and enterprise is used in today’s events and companies and how they’re vital for success. 

5.1. Red Bull is a very great example of how being creative and innovative can improve the company’s sales. Red Bull took a different approach to how they targeted their target market. Instead of advertising their product, the energy drink, they instead advertised the events they hold which targeted mostly athletes and collage students. They held all kind of sporting events from diving to racing and as the events became more and more popular, so did their product. They also created new drinks in order to suit the customers, for example they created a non fizzy glucose drink so that athletes could drink it when they’re, for example,  running. As for the college students, they went to different clubs and offered either free or promotional offers. The company was founded in the mid 1980s by Dietrich Mateschitz in Austria but it is now available in 171 countries. Over 68 billion cans have been sold worldwide so far. They have also started following the trend of making their products 100% Recyclable reducing their carbon footprint. While implementing this they have still been able to generate a continued sales increase this year, increasing global sales by 4.2% allowing them to create employment for over eleven and a half thousand people.

5.2. Another example of a market leader in innovation is Apple. The company was initially started by Steve jobs, Initially selling computers, They have now expanded their product list to over 27 products with over 200 variables, They continue to create innovative products to stay ahead of the competition this includes an app store of which generated a turn over of $26.5 billion (2018). They continually do research with their customers via promotions, questionnaires and surveys leading them to produce new products that they know customers already want avoiding any hit or miss situations. 

5.3. A way that another event has thrived is by starting a music festival which was founded on the basis of being eco friendly, creating a music event with a minimum carbon footprint. To encourage this, they employed eco ‘cops’ to ensure strict guidelines are followed of the use of materials, water, waste and power sources. They gathered native tree varieties and got camp little foot print residents to plant two thousand trees. Organic waste is fed to the pigs on a local farm, last year they sorted three hundred and twenty tonnes. All the plastics that they sell at the festival are biodegradable meaning they then reduce their carbon footprint.

6. Conclusion
By doing your research at your target audience these companies have proven that they can start up new events and products which are sustainable while learning what the consumer wants and year after year continue to grow by giving the consumer what they want using  feedback due to variable questionnaires and marketing and continuing to move forward with the demands of the customers, clients and consumer. This is a proven blueprint for success as shown by many of the national and international companies as they go from strength to strength all using a very similar blueprint.
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