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[bookmark: _Hlk157786191]In order to increase market share, provide leadership opportunities, engage more with customers, improve employee satisfaction and turnover, businesses are implementing a lot of Corporate Social responsibility Strategies including Sustainability. However, some operators are a bit nervous or refrain from taking action because if not implemented correctly this may lead to lower customers’ overall experience and reduce customer satisfaction levels although the question of green/sustainability has been receiving increasing attention in the global hotel industry as an emerging phenomenon (Shen, et al., 2020)
Marriott International is committed to sustainability across all aspects of its operations. The company has a comprehensive sustainability and social impact platform that focuses on areas such as environmental sustainability, diversity and inclusion, human rights, and community engagement. Marriott has set ambitious sustainability goals, including reducing energy and water consumption, advancing green building, responsibly sourcing its seafood, and reducing waste. (Choy, et al., 2021)
The company has a robust environmental sustainability strategy that includes initiatives such as energy and water conservation, sustainable purchasing, waste reduction, and the use of renewable energy. Marriott is also dedicated to promoting diversity and inclusion within its workforce and ensuring that its supply chain upholds ethical labour practices. The company collaborates with various organizations and non-profits to support community engagement and local development.
The issue of green/sustainability has been receiving increasing attention in the global hotel industry as an emerging phenomenon. Specifically, Marriott International is leading green policies by introducing the “green our supply chain” annual program (e.g., greener key cards, eco-pillow, earth-friendly towels, recycled pens, low-VOC paint, biodegradable laundry bags, laundry detergent). (Han, et al., 2019)
Marriott International's circular economy efforts involve finding ways to minimize waste, minimising environmental impact and maximize the use of resources within its operations. This includes initiatives such as sustainable sourcing, responsible waste management, and finding innovative ways to reuse or recycle materials, upcycling, waste reduction and energy efficiency prioritising efficient use of materials. (Mariott International, 2016)
The company aims to create a more sustainable and environmentally friendly approach to hospitality by minimizing its environmental impact and contributing to a more circular and resource-efficient economy. (Landau, 2020)
Although it takes time, Corporate social responsible company policies can help promote economic growth and development since happy employees seem more productive than depressed. Also investors seem to like to invest in companies that seem to give back to communities they operate improving business environment, reducing business risks. (Helen Kopnina, 2023)
Hospitality industry leaders use green initiatives to save money, create goodwill and create positive guest experiences. Green cleaning products can cost less than traditional ones, improve the way a room smells, and avoid triggering allergies and chemical sensitivities in employees and guests. Green appliances reduce energy use, and green materials appeal to the tastes and preferences of affluent customers.
Since Sustainability and Green consumption is now a common discussion topic among guests or customers nowadays, many  hotels have initiated green marketing practice as a competitive advantage to promote green image and increase hotel guest’s satisfaction. (Kim & Roseman, 2022)
Circular economy practices that might be implemented by Marriott hotels could include: Reducing single-use plastics: might work to  providing reusable or compostable alternatives for items such as straws, water bottles, and toiletry containers. Energy-efficient design: such as using smart lighting and heating systems to reduce energy consumption. Sustainable sourcing: may prioritize sourcing products and materials from sustainable and environmentally responsible suppliers, such as using reclaimed wood furniture or organic linens. Waste reduction and recycling: Implementing robust recycling and composting programs within the hotels to minimize waste and ensure that materials are reused. Water conservation: Using water-saving fixtures and implementing water reuse strategies to minimize water consumption in Marriott properties. (Han, et al., 2019)
	Marriott's approach to circular economy fits within corporate social responsibility (CSR). The concept of circular economy involves reducing waste, reusing materials, and recycling resources. By incorporating circular economy practices, Marriott can minimize its environmental impact, contribute to community well-being, and align with sustainable development goals. This approach can also enhance the organisation reputation , and create long-term value for stakeholders. Overall, the integration of circular economy principles into Marriott's CSR strategy can support its commitment to responsible and sustainable business practices.
Marriott International is committed to making a positive and sustainable impact wherever we do business. They embrace their global responsibility to be a force for good, as demonstrated by our sustainable and social impact platform, serve 360. Our commitment to responsible and sustainable business practices benefits the environment and the communities in which hotels are located, in addition to contribution to our long term business.
By collaborating with our associates, brands, customers, franchisees, guests, hotel owners, suppliers and other business partners, we commit to building and operating sustainable hotels communicating and reporting our progress developing innovative sustainability initiatives educating and training externally and internally and integrating sustainability throughout our supply chain.
It is policy to fully comply with all applicable international, federal. Regional, state and local environmental laws, ordinances and regulations where they operate Additionally, we manage, measure and minimise the negative impact on our operates It relates to biodiversity and ecosystem protection, carbon footprint and climate change mitigation, natural resource conservation, waste and pollution management and water risk issues. At Marriot, serving our world is one of core values and our work will be ongoing as we continue to address climate change, scarcer natural resources and the evolving needs of the planet. With our con-create, measurable, and transparent Serve 360 goals, we can actively reduce the environmental impact of and risk to our business, embed sustainability across the organization, hold ourselves accountable, and increase the resiliency of the communities where we do business. (Mariott International, 2016)
We can actively reduce the environmental impact of and risk to our business, embed sustainability across the organization, hold ourselves accountable, and increase the resiliency of the communities where we do business. (Mariott International, 2016)
Marriott International's Corporate Social Responsibility (CSR) policy focuses on several key areas, including environmental sustainability, human rights, and diversity and inclusion. The company has set ambitious sustainability goals such as human rights, sustainability, diversity and reducing water and energy consumption, and increasing its use of sustainable materials as part of its corporate social responsibility. Marriott also prioritizes social impact through community engagement and philanthropy. Additionally, the company upholds human rights across its global operations and commits to fostering a diverse and inclusive workplace. To evaluate Marriott's CSR policy, one could consider its impact on the environment, society, and its employees, as well as assess the effectiveness of its initiatives in driving positive change. Marriott International embraces sustainable practices as part of its corporate social responsibility (CSR) policy. The circular economy concept can be integrated into Marriott's CSR policy through various means. For instance, Marriott can focus on reducing waste by implementing recycling programs, such as using recyclable materials in their hotels and reducing single-use plastics. They can also explore ways to repurpose materials and reduce energy usage. Additionally, Marriott can emphasize the importance of engaging with local communities and supporting local economies through their operations, thus contributing to a more circular and sustainable business model. These initiatives not only demonstrate environmental stewardship but also contribute to the overall well-being of the communities in which Marriott operates.
The company has set goals to reduce its environmental impact and has made commitments to issues like carbon emissions and social responsibility. Additionally, Marriott has developed LEED-certified green hotels and has broadened its use of environmentally friendly products. Their sustainability efforts are aligned with their belief that acting responsibly and making a positive impact in the communities they serve is fundamental to the way they do business.
Marriott International's circular economy efforts involve finding ways to minimize waste and maximize the use of resources within its operations. This includes initiatives such as sustainable sourcing, responsible waste management, and finding innovative ways to reuse or recycle materials. The company aims to create a more sustainable and environmentally friendly approach to hospitality by minimizing its environmental impact and contributing to a more circular and resource-efficient economy. (Mariott International, 2016)
Although it is not easy to measure many organisations progress on corporate social responsibility, many companies developed corporate sustainability policies that seems to have met minimum standards by 50% for example Marriot. (Jones & Comfort, 2020) In order to reduce environmental risks and create a concrete, measurable and transparent serve 360 goal, Marriott is trying to meat goals by addressing climate change, carcer natural resources, hold themselves accountable and increase the resiliency of the communities they do business. (Mariott International, 2016)
Responsible suppliers are changing to ethical industrial and agricultural process trying to follow government initiatives to orient production and consumption into less environmentally destructive channels despite climate change challenges faced by many companies. (Scott, et al., 2019)
For some environmentalists, true sustainability is possible only in small-scale communities, where humans can live in close contact with natural processes and rhythms. While numerous practices are cited as threats to sustainability, such as political corruption, social inequality, the arms race, and profligate government expenditures, environmental issues remain at the heart of the discussion. (Jones & Comfort, 2020)
In the hospitality industry, there are several companies that have been making strides in embracing the circular economy. Here are a few examples: Hilton has been focusing on sustainability efforts by implementing various programs to reduce waste, conserve energy, and promote responsible sourcing. They have initiatives to reduce single-use plastics, minimize food waste, and support local communities through their corporate responsibility efforts. Accor: This international hotel group has been working on initiatives to reduce its environmental footprint. It has set ambitious targets to reduce food waste, water consumption, and carbon emissions across its properties.  Six Senses: This luxury hotel and resort chain has been committed to sustainability and has integrated various elements of the circular economy into its operations. From using eco-friendly materials in construction to focusing on water and energy conservation, Six Senses incorporates sustainable practices into the guest experience.
Overall, Marriott's sustainability efforts are integrated into the core of its business strategy making a positive impact on the environment and society while maintaining its position as a global leader in hospitality. Marriott's commitment to sustainability extends beyond its own operations and into the communities where it operates. Through various initiatives and partnerships, Marriott seeks to create a positive impact on the environment and society as a whole. Marriott hotels have implemented several sustainable practices across their properties to reduce environmental impact. Some of these include energy-efficient lighting, water conservation efforts, waste reduction and recycling programs, sustainable food sourcing, and community engagement on environmental issues. Additionally, Marriott has set ambitious sustainability goals, such as reducing energy and water consumption, and has pursued third-party certifications for green building standards.
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