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Planned Schedule 2016/2017 (Semester 2)*

SBUS5106 - Digital Marketing



	Lecture/Exercise/Discussion/Technology of the Marketer

(Thursday 9am-11am)

	Group planning sessions and presentations

(Thursday 2pm-4pm)

	Introduction to module | resources | assessment s| teaching and learning approach.

Introduction to digital marketing
	The Product!: The job at hand. What can we say about what we are trying to engage our customers with.

	The digital marketing landscape – Business models and channels
Customer profiles, journeys, choices and behaviour.
Competition and suppliers
	[bookmark: _GoBack]Creating a persona: Our new friend(s)

	Digital disruption, Search and Display Engine Marketing


	Digital media strengths: Success cases that transfer

	Introduction to Social Media Marketing
The personal conversation model
Mobile and video (YouTube) marketing: This is who we are

	The customer journey: In an ideal world

	Assignment 1 Completion Week (Submit Assignment to Turnitin on the 20th March, 2016

	The digital marketing mix – Product, price, place and promotion.

	The 4 month plan – Reaching for the stars

	Digital Analytics: Campaign planning – Technology and techniques for measuring campaigns, measures, integration.
	The search campaign

	Legal, social, political, ethical and sustainability issues.
	Responsible Management

	Limitations
Risk management and control
Digital marketing futures
	

	Assignment 2 Completion Week (Submit Assignment to Turnitin on the 1st May, 2016





Learning on the Digital Marketing module is focussed on a practical project based approach to experience the development of a digital Marketing Plan.  In the first session of the day we will start with a lecture and then either some exercises, discussions or a digital marketing technology focus

Mornings (D1):

Lectures – Presented by your tutor

Exercises – Full group student centred activity often directed by student presentations.

Discussion – Lecturer driven set of discussions in groups with feedback

Technology of the Marketer – Focus on tools that can used by marketers


Afternoons (TL04)

The second sessions are student group led and ‘planning’ focussed. Every week you’ll get into your groups and work on your digital Marketing Plan. At the start of each session you will be given a task that helps directly with your assessment requirements and builds on what you did last week. You will be working in your groups and will largely self-direct your activity.  Your tutor will be there to help you along.

Group Planning Sessions – We don’t have access to computers in this room, but you will have mobile phones, laptops or tablets that you may have to do some searching.  It is recommended that you bring with you some paper A3 and A4 and pens etc., each week, as these are likely to be creative design and planning activities.

Presentations: On some weeks you may be asked to present how your Marketing plan is getting on, but only informally.

* The schedule is indicative and may change to enhance the learning opportunities.
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