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Marketing a business is a great way to get costumers attracted. In a hotel industry is essential to put different techniques into practice to increase their business volume. With the passage of time and advances in new technology, hotels must adopt new marketing strategies in the order to not miss out of important business opportunities. From the two different hotel brands I have chosen Marriott ( hotels and resort ) for my first one, my second chose were Travelodge hotel. I find these brands really popular and I believe Travelodge has a great way of marketing their business. Marriott has a very successful marketing strategies which helps the business to flow. I will write in more details of comparison of marketing methods of these businesses. Bowie (2017)

Marriott hotel : 
Marriott International is an American hospitality company which has first entrenched back in 
1927. First it has been based in Bethesda,USA. Then established itself across 131 countries 
with more than 7000 properties. It is one of the most well known  company in the hospitality 
industry and has 30 brands wide-ranging with convenience and comfort. The biggest hotel 
chain in the world by the number of rooms available. Marriott (2022)
Marriott is successful in  holding pricing power despite significant competitive market, discounting and  also increasing room supply. In terms of price it varies with different hotels and costumers and also the location. Marriott has a very well designed website where costumers can book a room immediately. It also worked on user generated content strategy and has been collaborating with various of influencers. It also has a costumer loyalty program which is called Bonvoy which supply costumers with many benefits such as  bonuses and discounts, It also allows costumers to earn points what you can use in the future, they supply costumers with a lot of sporting and entertaining events. Marriott Bonvoy (2022)


Travelodge
In 1985, Travelodge become the first value hotel brand in Uk , which is  a budget friendly
hotel chain offering people unforgettable and restful night’s sleep for less. Travelodge is 
adopting lower price strategy to provide people exclusive and luxury quality service, that help 
the business in attracting more buyers towards to the service. 
There is a Travelodge business  membership is free and gives
people 5% of all flexible rate bookings. With he membership you get interest free credit up to
6 weeks, you can also pre pay for any expenses such us your room, wifi , food and drinks.
You get an online account where you can easily manage all your services . Also there is no
annual fee to members so its completely free. This business strategy attracts costumers as
they are able to pay any expenses back in 6 weeks time without any interest. Travelodge has a very well designed website which shows the best deals to costumers and also the lowest prices. There are advertisement on their website with rooms less then 34 pound a night which is always great for people to stay in a budget friendly hotel. Travelodge (2022)
The company is focusing on three major segments . The first one is pricing , products, and distribution due to the rapid changes in demand. Understanding thee basic concepts the company will segment its market geographically , demographically , psycho graphic and on the basic features loyalty of customers. Desklib (2021)

According to the new trends, Travelodge can now offer flight booking also foreign exchanges, taxi booking for costumers and other related services with a motive to become a one stop for the travelers. In the Travelodge hospitality sector is a very big competition in marketplace. There are many other competitors who can offer a big range of products in hotels. Their presences very limited and they are only focused on Uk. There are many strength for the business there  are very affordable rates which is improves their company position. As there are strength also weaknesses to a company. There are factors that decrease organization. rating and performance .Travelodge providing their products and services less than the other organization . Delivering professional and quality services will help in increasing sales. Travelodge (2022)

Digital marketing 

Digital marketing is very useful for a business. Digital marketing uses electronic devices to promote products or services. There are 5 billion internet users over the word so It is understandable the importance of online marketing. Hootsuite (2022) It can take place from many channel such as, TV, social media, videos, websites etc   It can help a hotel to recapture the lost profit  as well to make more revenue. Its important to stay ahead of competitors, also to keep the marketing strategies up to date . If the business is not approaching new trends in the market, it may lead to loose customers.  Any   hotel chain knowing the current marketing trends will massively benefit the business. To create a good social media strategy its important to recognise any analyse all available social media platforms. Which are Instagram , Facebook, Twitter, etc. All of these platforms help providing the correct information to travellers at a time. 
Social media include  works of different stages, like customers life cycle and their likes, dislikes to what they pay attention to. All of these are really important to know to build strong relationship with costumers. Value loyal guests giving out offers, they can take advantages for their next trip to the hotel. Which would improve the retain value of the guests. Marriott hotel  and the Travelodge are using digital marketing in their strategy as digital marketing is one of the most important of marketing. Hootsuite (2022)

Marriott hotel green : 

Marriott has a Global Green Council which they made  to set goals and policies to performance reviews of the process. Customers will find recycling bins. They  encourages guests to recycle newspapers, glass , aluminium. They ask guests to reuse their towels second time rather than asking for a new one after one use. This helps to reduce  on energy and water use during laundering. Regular light bulbs has been replaced with compact fluorescent ones. Which helps to reduce  energy. Low flow showerheads has been installed in their  hotels to cut back on energy use in the rooms. They ask their customers  to turn off all the lights when they are not use. Unplug all phones , laptops or other electrical devices when they not in use. Helps to reduce energy cost . Gogreentravelgreen (2022)

Travelodge Green : 

At Travelodge hotels low energy lighting and motion sensors have been installed to keep the energy cost level at minimum . Also aerated showers and taps have been installed to not waste water. Windows and external fixtures fitted for minimum energy leakage.
Also their part of refurbishment programme using as little CO2 as possible to make and generate little waste to landfill as possible. Recycling products such as glass, aluminium , newspapers to help the environment . Guests has been asked to reuse their towels, which is helps to cut back on energy and water use for the company. Travelodge (2022)

Marriott Pandemic:

Marriott has been offered their rooms for workers who worked during pandemic. They stayed touched with their customers during Covid 19 by sharing posts and keep the customers updated. After the pandemic they advertised their new clean and safety policy. Hotel management (2020)








Travelodge Pandemic : 

Travelodge has been offered more than 1 million of their rooms for less then 25 pounds or less per night throughout the pandemic. They have created Travelodge Protect programme of cleaning and social distancing measures which helps to keep everybody safe . yahoo.news (2020)







Summary

Marketing affects our day-to-day life. Marketing is recognising and meeting the customers needs. Marketing determine which target market the company can reach with their best. Chaffey (2022)  I have shared my findings how Marriott and Travelodge using Marketing strategies to reach customers. I have also showed the segment what they are aimed to reach. Marriott hotels and Travelodge both are concentrating on digital marketing mainly, as it is important to stay ahead of competitors. As  Marriott hotel has built its brand successfully and expanded its marketing reach widely. I believe Travelodge needs more focus on their marketing strategy than Marriott as they are budget hotel chain, and it is difficult the keep up with the competitive market.
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