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Level 4

Credits 20

Pre-Requisites | None

AIM(S)

o To improve students’ digital skills within the workplace

o To improve students’ awareness of personal branding and its impact on
employability

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:

o Evaluate the appropriate use of contemporary technologies to improve workplace
efficiency and employability in a fast-moving digital environment

o Create a personal brand and market on digital platforms

o Explore the impact of personal branding on own employability

INDICATIVE CONTENT

e Examine modern workplace communications systems, including email and social
networking plus online meeting platforms

e Explore the use of web-based and mobile applications within the workplace;

e Develop awareness of legal and security issues, within the context of data protection

¢ Online platforms to sell and promote personal brands

o Develop awareness of the concept of personal branding and explore its importance
and impact on own employability and career development

Study Time Allocation

The study time for the module is divided as follows:

Activity type Hours Percentage

Scheduled learning 48 24

Independent learning 152 76

Placement learning

TOTAL 200 100%
ASSESSMENT

Assessment Component 1

(Tick one)

0  Written exam Coursework 0 Practical



Mode of assessment Volume Weighting
Work Based Assignment 3,000 words 100%
Assessment Summary

Activity type Percentage

Written exam

Coursework 100%

Practical

TOTAL 100%
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