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It is very hard to find a definition for culture. Tylor used the phrase “culture is a complex whole that includes knowledge, faith, art, morality, law, tradition and other abilities and habits acquired by man as a member of society“. According to the definition created, culture is a common set of beliefs, values, and attitudes that serve as cognitive guides for how members of a given society should see, reason, behave, and interact with others. (İlhan, 2019).
The culture is dynamic and evolves over time rather than remaining static as it is passed down from one generation to the next. According to this perspective, cultural change is an active evolutionary process that changes the prioritization of values at both the social and personal levels while ensuring continuity. (Guiso et al., 2006). 
This report analyzes the culture awareness in Turkey and Spain.

Turkey is included in the group of nations having a high power distance . (score of 66)in Hofstede's Theory on Cultural Dimensions from 1980. Regarding the exercise and allocation of power, Turkey accepts inequality to a significant degree. (Demirhan, 2017). This indicates the dominance of a hierarchical, reliant structure in Turkey, which is generally seen as impossible. (Wasti and Erdil, 2007). Employees should ideally be under the authority of managers in the role of "father" in matters relating to the conduct of work, rely on the set rules, and be bound by them in this framework where power is concentrated in the center. This family structure, where the father participates and is respected by the other family members because of his age, is said to be clearly seen in Turkish homes as well. This understanding is reflected in the workplace, where social status markers are highly appreciated and respected, bosses are acknowledged as being stronger, and orders are carried out without hesitation. (Güt and Kocabacak, 2008). Additionally, workers anticipate being instructed and even overseen on what needs to be done. Therefore, there is an expectation of constant control in the members of the organization (Wasti, 1995). Turkey has a high score in the area of uncertainty avoidance because there is a high level of structure and a large need for laws and norms. 
Individualism: Turkey has a collectivist society(37). According to Kagitcibasi (1996a), cultures that are undergoing change, like Turkey, may become individualistic while retaining some collectivistic principles and emotional resemblance. 
Masculinity: Turkey is on the feminine side of the spectrum with a score of 45. Today, 49.8% of the Turkish population is composed of women. Different roles are played by men and women in the family. In a Turkish family, the wife's submission to her husband and reverence for senior family members typically take precedence. No one questions the father's orders because he is regarded as the family's head. 
Long Term Orientation and Indulgence: The genuine hospitality of the Turks, which occasionally comes across as obtrusive, draws and astounds tourists. Locals frequently visit one another, assist young family members, and encourage the older generation because they value family relationships. Turkish people lavishly indulge and adore kids. Every child respects their parents, and they are nearly never wronged by them. Due to the importance of etiquette, Turkish culture is distinct in that it emphasizes politeness and punctuality. Turkey's culture is mostly made up of religious traditions, which explains the origins of greetings and warm wishes at gatherings. Family ties and customs play a significant role in Turkish culture.
Indulgence score for Turkey is 49. During the holidays, everything is split between companies of men and women, and husbands seldom seem to show their spouses any tenderness. Hugs and cheek kisses are given as a kind of greeting by family and friends. Only when both parties agree, men and women shake hands. It is inappropriate for a woman to sit next to an unidentified male on a bus or theater; but, it is quite okay for a man to do so. 
Turkey, a Middle Eastern country ‘in transition,” being a nation on the periphery of Europe, but with an authoritarian government more characteristic of the Middle East (Hofstede, 1980).
As a result of its geographic position, the Iberian Peninsula serves as a natural link between the cultures of northern and southern Europe as well as between those of Africa and the Mediterranean.
Spain receives a score of 42 for masculinity, almost the same score like Turkey. This demonstrates that those who work in customer service are far more patient, considerate, and eager to devote their time to assist a customer. For power distance Spain has a score of 57 for , that means Spaniards are considerably more open to working with the customer to deliver the best experience and welcome queries. With a score of 51, for individualism, Spain is collectivist compared to the rest of Europe. Compared to Turkey where people are more individualistic, collaboration is seen as completely natural and employees tend to work this way without needing much managerial encouragement. For uncertainy avoidance Spain has a score of 86. It is a high level score, like Turkey. The second-loudest nation in the world is thought to be Spain. Everyone enjoys following the rules. The adjustments are stressful, but they are also necessary. Because it is stressful, the confrontation is avoided. Spain gets a middle score of 48 points at long term orientation, almost the same score like Turkey. Spaniards prefer to live in the moment without too many cares, and fiesta is the term that best describes Spain. More so than that, people choose more practical techniques and avoid the necessity for explicit frameworks and well-defined standards.
Turkish individuals increasingly adopt and practice European norms of behavior. In Turkey, kissing is the traditional way for males to greet one another. Only people of the same sex use kisses as a greeting. Handshakes, cheek kisses, and embraces are the only acceptable ways to welcome same-sex acquaintances or family members. Men shake hands in the customary European greeting, but they never do so with a woman if it is clear that she will not accept this. By the way, it happens frequently that foreign tourists are the first to shake a local's hand when they first meet them, which is a clear invitation for them to get to know them better. 
In the latin culture for example in Spain it is absolutely normal to admire feminine beauty and to compliment.  Spanish people are known for their powerful, passionate conversation that is accompanied by elegant gestures
For Hotel Marriott from Istanbul, it is important to remember that their guest cultures may be different from their own and that they will need to employ workers from a variety of backgrounds or provide cross culture training to staff.

This table can guide staff at Marriott Hotel from Istanbul to know how they can act when the client is from Spain.

	Do s
	Dont s

	Pay attention to gestures
Smile
Allow pictures
Use titles such as (don for men and dona for women
talk about sports. The spanish people are enchanted by Rafael Nadal, but also by football
Spaniards are not very good at English, and although they strive, it is better to be one step ahead learning some Spanish, and you will be very appreciated
offers the menu of the day


	Don t use languages that guest s don t understant
Don t avoid clients that they call you
Don t be ruth.
Don t be arrogant
Don t mention the war.
Don t talk with "usted" instead of "tu", if the client is not old.
Don't be too polite: You can see that Spaniards don't constantly say "please" and "thank you." They are not impolite, and saying "por favor" and "gracias" excessively may even come across as phony or disingenuous.






Conclusion:
Culture is everything.
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