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The hospitality industry's high consumption of resources such as water, energy, and waste has a considerable adverse impact on the environment as with the increasing awareness of environmental issues among consumers, hotels are facing greater pressure to implement eco-friendly business practices and minimize their carbon footprint. Hotels can enhance sustainability and optimize the use of available resources by adopting practices like corporate social responsibility and the circular economy and for this reason, this essay aims to explore the role of corporate social responsibility and the circular economy in improving the sustainability pillars of the hotel industry.


The environmental sustainability strategy aims to reduce the negative effects of human activities, such as tourism and hospitality, on the natural environment and achieving this goal involves implementing various strategies, such as reducing waste, conserving energy and water, and responsibly using natural resources. This objective can be achieved by implementing practices such as reducing the use of single-use plastics, improving access to recycling facilities, and utilizing renewable energy sources. (Jamal, 2017

In an effort to lessen its impact on the local environment, the Crowne Plaza in the United Kingdom has begun using renewable energy sources. The rooftop of the hotel was outfitted with photovoltaic cells, for instance. The installation of these solar panels not only lessens the hotel's reliance on the public electricity grid, but also lessens the hotel's total environmental impact. The Crowne Plaza also makes use of a method known as combined heat and power (CHP), which allows for the simultaneous production of both electricity and heat. The hotel uses a ground source heat pump to draw off the earth's naturally occurring warmth to keep rooms at a pleasant temperature and to warm up shower water. The hotel's commitment to sustainability is seen in its use of renewable energy sources, which have resulted in lower energy costs and a smaller carbon footprint. (Gursoy et Al,, 2017)


The approach of social sustainability examines how the tourist and hospitality industries affect the communities they cater to and this entails promoting and safeguarding the local culture, heritage, and economy, fostering community engagement, creating employment opportunities, and advocating for locally produced goods. This strategy aims to ensure that the tourism industry contributes to the socioeconomic development of the local community and that all parties involved benefit from this contribution. (Font & Bickley, 2017)


The economic sustainability strategy aims to ensure the long-term economic viability of the tourist and hospitality industry and this stands for  the dual responsibility of ensuring the profitability of the company while also preserving the environment and upholding the social fabric of the local community while also, it is important to ensure that the industry adheres to all relevant regulations. In order to achieve this goal, it is imperative to invest in infrastructure and technology, promote responsible consumption and production, and encourage environmentally sustainable tourist destinations.(Braswell & Lane, 2013)

Preserving the cultural history and traditions of the local community is crucial to maintain its cultural viability and it is is crucial to demonstrate respect for the customs and traditions of the local community, encourage communication and understanding between different cultures, and provide visitors with information about the customs and practices of the region. Incorporating cultural sustainability into tourism practices can enable the tourism sector to contribute to the preservation of cultural heritage and promote cultural understanding as cultural sustainability is crucial as it not only guarantees that the local community will benefit from and participate in tourism development, but it also safeguards the preservation of the local culture for future generations. (Fuchs & Weiermair, 2014)


The Crowne Plaza in the United Kingdom places a premium on sustaining its socially sustainable practices in order to have a beneficial impact on the local areas in which it is located and their membership in the Ethical Trade Initiative is proof of their dedication to social responsibility. This membership is a prerequisite of the initiative and guarantees the hotel's supply chain is managed in a responsible and ethical fashion. (Crowne Plaza Hotels & Resorts, n.d)

The hotel also hosts several charity events and donates money to deserving local organizations as part of its community outreach and engagement efforts while they also set up festivals and fairs where local merchants and artists can display their wares. The Crowne Plaza strives to provide an environment where guests and staff alike may relax and enjoy themselves like they're at home and all guests may feel comfortable expecting the same high standard of service throughout their stay knowing that the hotel has rules in place and its staff has received training on diversity and inclusion.(Wu et Al., 2016)

The Crowne Plaza is dedicated to the health and happiness of its employees and provides a wide range of wellness-focused programs and services while in addition, they work together with an organization concerned with mental health to spread awareness and increase funding for related initiatives. The Crowne Plaza in the United Kingdom places a premium on social sustainability by, among other things, making a positive contribution to the local community and providing a pleasant and friendly working and visiting environment for everybody. (International Tourism Partnership, 2015)



Sustainability is a crucial aspect of the hospitality and tourism industry as it ensures that tourism initiatives are developed and implemented while considering social, environmental, cultural, and economic factors. This strategy aims to develop a tourism industry that is environmentally sustainable and socially responsible, in order to optimize benefits for all stakeholders involved. (Strandberg & Brown, 2014)

The reduction of the hotel's carbon footprint is one of the activities undertaken by the Crowne Plaza as part of its commitment to corporate social responsibility and the hotel offers water-saving facilities such as low-flow plumbing fixtures and LED lighting, in addition to cutting-edge smart building technologies. Furthermore, the hotel conducts trash audits on a yearly basis to monitor usage and identify areas where savings can be realized and as a result of these modifications, the hotel has reduced its carbon dioxide emissions by 21% during the last four years. (Henderson et al., 2016)

A circular economy tries to reduce or eliminate waste while also increasing the amount of time that can be recovered from current resources while the Crowne Plaza is dedicated to meeting these objectives by minimizing the amount of rubbish transported to landfills and increasing the amount of work put into recycling. Plastic straws, plastic cutlery and plastic takeaway containers have been phased out as part of an effort to reduce the number of single-use plastics consumed while compostable materials and reusable cutlery are two examples of environmentally mindful decisions. (Kim & Ritchie, 2014)

Furthermore, the hotel has devised a plan to reduce food waste by keeping track of it, lowering portion sizes, donating any unused food to charity, and composting any leftovers while in addition, the hotel runs a textile recovery program, in which wasted linens such as towels and sheets are recycled into insulation and other building materials.(Gossling et Al., 2013)

A closed-loop system has also been built as a result of the hotel's efforts in collaboration with local businesses and for example, the Crowne Plaza has partnered with the smartphone application Too Good To Go to provide its customers the opportunity to purchase extra food from the hotel that would otherwise be thrown out. We will be able to cut waste and feed more people without increasing prices if we work together. (Makower, 2015)

The hotel's commitment to CSR goes beyond simply reducing its environmental effect and the Crowne Plaza is devoted to having a positive impact on the community in which it is located by implementing ethical sourcing practices. Because it is a member of the Ethical Trade Initiative (ETI), the hotel is committed to maintaining an ethical and environmentally responsible supplier chain and in addition, the hotel donates to and participates in fundraising efforts for local charitable organizations. When making a reservation for a night at the hotel, guests have the option of making a charitable contribution to the hotel's designated charity. (Brown et al., 2016)

The Crowne Plaza UK is committed to the circular economy principles and the duties of corporate social responsibility and also, the hotel is working hard to build a business model that is better for the environment and more valuable to the local community through a variety of projects and collaborations. In an effort to reduce the negative impact on the environment, the hotel is minimizing the quantity of garbage transported to landfills and increasing the amount of waste that is recycled and reused while in conclusion, the Crowne Plaza UK is an example of a hotel that, via its different efforts, is paving the way for a greener tomorrow. (Environmental Leader, 2015)


As a direct result of consumers' increased knowledge in environmental responsibility, the hotel industry is seeing an uptick in the use of environmentally responsible marketing strategies, which is gradually becoming more popular and establishing a corporation as a market leader in terms of the environmental protection it provides for future generations is the objective of sustainability marketing. This can be accomplished through establishing a culture of responsibility and raising the level of environmental knowledge among consumers. (Inman et al., 2007)

 In this day and age, it is not unheard of for hotels to acquire eco-friendly credentials from organizations such as the Green Hotels Association or the Leadership in Energy and Environmental Design (LEED) while these organizations award these credentials to hotels that meet certain criteria. Clients who are concerned about the environment and who are interested in providing their support to businesses that are ecologically responsible will be interested in this accreditation because of its ability to stimulate their attention. (Sun et al, 2021)

It is possible for hotels to make a positive impact on the environment in a variety of different ways, including reducing their consumption of both power and water, as well as increasing their utilization of renewable energy sources while as an illustration, the Grand Hyatt Singapore has cut the amount of energy it uses by more than 25 percent, which has resulted in a significant reduction in the hotel's overall carbon footprint.(Hart & Milstein, 2003)

Hospitality companies would do well to underline the need for ecologically responsible food production as part of their efforts to present themselves as environmentally responsible enterprises and this would help the companies position themselves as businesses that care about the environment. (Kotler & Keller, 2015)

It is possible for hotels to reduce the amount of food that is wasted, seek out foods that are local and organic, and limit the usage of plastics that are only designed for a single application while for instance, the Four Seasons Hotel Bangkok, which is situated on the Chao Phraya River, lessens the damage it causes to the natural environment by limiting the kinds of food that are served in its restaurants to those that are locally grown or organically produced. (Werbach, 2013)



To summarize, it is imperative for the hospitality industry to implement eco-friendly business practices to reduce its negative impact on the environment and demonstrate its dedication to responsible behavior towards society as for the commercial sector to become a sustainable force, it must embrace ideas like the circular economy and corporate social responsibility. The sustainability pillars provide a clear guide for hotels to align their business practices with global standards and improve the efficiency of their operations in terms of resource usage. Incorporating CSR and circular economy practices can prove advantageous for hotels in various aspects such as the economy, the environment, and the contentment of their guests and if hotels want to preserve the natural world and maintain their market share, it is crucial for them to prioritize being environmentally responsible.
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