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[bookmark: _Toc156837504]Introduction
A form of tourism known as "sustainable tourism" considers the traveler's needs in terms of the economy, society, and environment. The primary focus of this kind of tourism is how travel affects social and cultural characteristics in relation to past and future behaviours (Sloan et al., 2017). The components of the circular economy and their relationship to CSR initiatives will be covered in this article. In-depth analysis and assessment of IHG's CSR practices as well as a discussion of how the company's CSR practices relate to the hotel industry's circular economy will also be included in this article.   
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Circular Economy
According to Corvellec et al. (2022), the circular economy is a consumption and production model that encompasses the following practices: leasing, sharing, reusing, refurbishing, repairing, and recycling current things, provided that they remain functional. These procedures all guarantee that the product has a long life cycle. Ensuring little waste output is the ultimate objective of the circular economy. Whenever a product reaches its end of its life cycle, the product is kept in the system with the sole reason of recycling. The product can then be used over and over again to increase the productivity. This process helps in increasing the value of the product. 
[image: ]
Figure 1: Circular Economy.
(Source: European Parliament, 2024)
One of the most important benefits of the circular economy is that the model helps in protecting the environment. Recycling and recycling the product again and again will help in reducing the usage of the natural resources. Recycling also helps in reducing the disruptions that are caused in the natural habitats of the animals and also helps in limiting the loss of the biodiversity. Circular economy also helps in reducing the annual emission of the greenhouse gases (Velenturf and Purnell, 2021). By creating a circular system of use of more sustainable and efficient products the energy consumptions are also reduced. Circular economy also aims to focus on the packing of the products with the use of more sustainable methods so that the design of the excessive packing can be improved.
The circular economy also promotes innovation, Competitiveness and boasts the economic growth as all the processes include the use of equipments and machinery that requires workforce. The supply chain of the world is limited, and a circular economy helps in improving it. Consumers receive products that have a long product life and are also able to save money. Circular economy proves to be great contributor towards the sustainable tourism as Sustainable tourism   also aims to improve the environmental and economic condition of the surrounding habitat (Moraga et.al 2019). Circular economy proposes the opportunity to develop the wellbeing of the local tourism by promoting jobs and helps in improving the relationship between the local businesses and the tourists. For tourists the circular economy helps in saving money and also provides a chance to leave a positive footprint which travelling for a purpose (Camilleri, 2020).
The whole ecosystem of tourism can be developed with the help of the circular economy. The tourism sector can also experience behavioural change in the ecosystem. The hotel chains and the service providing businesses can improve their service with the help of this model (Batabyal, 2018). But the transition to a sustainable tourism with the help of circular economy can only happen with the active participation of the public and the government agencies. The global organisations of tourism also need to develop certain policies so that the idea of sustainable tourism can be promoted worldwide.

CSR and Circular Economy
The corporate social responsibility is a type of strategy that is undertaken by organisations to not just increase the profits but also to have an active participation with the social responsibility around them. The CSR is a type of understanding the organisations have about their role in the development of the society around them. The term CSR is related with the term corporate citizenship (Millar et.al 2019). There are many different kinds of corporate social responsibility (CSR), including charitable, environmental, ethical, and economic. CSR is an organization's way of expressing its values and culture. Ethical corporate social responsibility encompasses social obligations and human-related policies. Taking care of the environment and the local economy of the tourist destination is one of the corporate social obligations associated with sustainable tourism (Morea et al., 2021).          
Good CSR practices in the tourism include good use of the natural resources, limiting the pollution, responsible use of the local products, supportive collaboration and cooperation, promotion of the sustainable products, conservation of the cultural heritage and biodiversity. All of these practices promote sustainable development in the tourism sector. The CSR practices need to be used in the long term in order to be successful. Organisation need to integrate the environmental concerns in their business model in order to achieve sustainable development (Stoyanova, 2019). Circular economy can be integrated within the CSR structure so that the practices and use of the resources can optimized. 
Circular economy model and the corporate social responsibilities can go hands in hand. Within the concerns of the environmental responsibilities an organisation can recycle its products so that both the environment and the organisation can get a benefit from it. With the help of recycling the usage of the natural resource will also be limited which will have both economic benefits as well environmental benefits (Rodríguez-Antón and Alonso-Almeida, 2019).The use of the circular economic model with the CSR’s will also ensure that the energy consumption of the organisation is limited. The energy consumption that is regulated then can be used in the transportation. The CSR practices help in elevating the travel sector as well. The employee wellness program that is used in the CSR practices also follows the circular economic model (Jones and Wynn, 2023).
The direct and the indirect control of the CO2 emissions follow both of the areas which are CSR and the circular economic model. The circular economic model fits right with the CSR practices as both of them aim to benefit the user and the environment around them (Batabyal, 2018).The CSR practice in the transportation sector generally includes the usage of the engines hat more less combustion and more sustainability. The practices also include the usage of the clean fuel that doesn’t damage the environment and also the usage of ethanol blending (Bhagtani, 2022).                    
Review and evaluation of CSR
An IHG hotel is a very influential group in the hospitality industry, claiming they are supporting global sustainable goals. IHG claims that it is creating, building, and designing more sustainable hotels by including three significant dimensions of CSR: economic, ethical, legal, and philanthropic responsibility (Sloan et.al 2017). The venture focuses on carbon neutrality in its practices and to decrease the environmental externalities to promote positive environmental practices in its activities to ensure about circular economy and sustainability. The venture fulfils its economic responsibility by concentrating on the long-term growth practices for the business while setting the environmental and ethical standards for its operations by balancing its overall impact on society (Bhagtani, 2022). The venture generates high-level profit continuously by using the opportunities that help in focusing the new products and consumer markets through its efficient and impressive business management, which results in a reduction of cost and a rise in the profit margin of the business (IHG, 2024).  
The business follows several strategies to increase its sales by offering discounts to its consumers and also expanding and introducing new products to new markets through effective marketing and communication strategies (Rodríguez-Antón and Alonso-Almeida, 2019). Decisions are made according to circular economy and ensure to have better CSR implementation. The venture is focusing on increasing the use of recycled products, which can benefit by using fewer resources and minimising material costs. IHG is attentively investing in new innovative technologies and market research to know its customers' preferences and choices and to strategise actively within environmental changes, and it could remain sustainable by fulfilling its economic responsibility (IHG, 2024). The business is also focusing on its legal policies to ensure its corporate social responsibility in the market. IHG follows legal rules and their compliance in society and their business practices to work in a transparent and proper manner. The legislators of the company ensure the compliance of legal rules and their contribution to making the IHG profitable and sustainable without compromising the development of society. IHG follows the minimum wage law for employees; also, workplace safety is considered by providing the safety standards and occupational well-being of the employees.
The venture also follows anti-discrimination laws to give an equitable, open and inclusive work environment to its employees. IHG ensures its CSR by fulfilling its ethical responsibility by making sure that all raw materials are ethically collected and sourced from the suppliers to protect the environment by confirming that sustainable methods supply all products. The company follows labour practices which are ethical for its supply chain partners, which provide the commodities (Cooper, 2021). Practices are certified to meet fair trade standards that help in making the business more sustainable in the circular economy, by reusing and recycling the existing raw material and reducing the waste create new products and promote awareness about the environment. It increases the productivity of the business through effective and sustainable CSR management practices in the circular economy (Stoyanova, 2019).
Industry examples of circular economy
A circular economy contributes to less material being used in the creation and production of new goods. It will be more sustainable and environmentally good for the world and environment if it incorporates the waste of raw materials to develop, design, and produce a new resource or new product (Inkson and Minnaert, 2018).
For example, Marriott demonstrates sustainability by sharing, leasing, reusing, repairing, refurbishing, and recycling processes. The company works with local communities to share resources, such as meeting rooms in order to minimising environmental effect. Marriott supports the circular economy through leasing arrangements, which extend the life of assets like as furniture. The reuse of linens and towels saves waste, while regular repair and refurbishing programmes assure longevity. Furthermore, recycling activities focus on repurposing materials which contributes to a responsible and environmentally sustainable approach (Marriott, 2019). Marriott's dedication to these principles displays a holistic approach to sustainable company operations.
In the industry, veterans and disabled people are invited to employment to promote equality. The CSR practice of the reduction in food waste and the single-use toiletries can help in the environmental protection and recycling of the guest room, which is a sustainable hospitality management of the organisation (Cooper, 2021). Recycling of the food guest rooms and single-use plastic bottles and toiletries can be effective in the circular economy as it reduces the material cost to create new products.
Ten percent of Accor's energy comes from renewable sources on the premises. Additionally, it gathers and repurposes rainfall to encourage sustainability in its operations (Accor, 2023). Premier Inn is the most popular hotel brand in the United Kingdom and a restricted hotel service network. With an emphasis on many CSR facets, the enterprise aims to reduce its carbon footprint by half by the end of 2025. This will be achieved by implementing zero gas in all new Premier Inn hotels and making sure that renewable energy is used for both UK and global operations. The company is spending money on effective solutions to lower the gas usage in its hotel. 
The business is also using more electric vehicle for its distribution activities to promote the sustainability in its operations. 100% use of renewable electricity in UK based sites of Premier Inn (Premier inn, 2023). The Installation of solar panels in its 113 hotels in UK to promote the use of renewable energy and sustainable hospitability, it is also effective in circular economy as reduction in the resources and cost for creating new energy resources for its operation can be reduced with the use of solar panels.
[bookmark: _Toc156837506]Conclusion
This essay concludes the sustainable hospitability and tourism management. This illustrates several benefits of sustainability in hotel industry such as it helps in cost saving through reduction in the consumption of water and energy resources. It also helps in improving the environmental sustainability by reducing the waste of raw material in business operations. Sustainable management in hotel industry also helps in attracting the eco conscious guests by saving the environment through reducing the carbon use in their business practices. This further illustrates the corporate social responsibility in the hotel industry. This is also focused on the evaluating and reviewing the CSR policies of IHG and their sustainability in the hotel industry. Lastly it concludes the several examples of hotel industry embodying in circular economy such as Premier inn, Marriot and other hotels.
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