	BMBM6016 – Strategic Marketing
Wednesday 13:00 – 17:00 Swansea Waterfront Campus IQ105
Indicative Schedule and Key Dates 


	Week Number
	Date
Week Commencing
	Topic

	1
	26/01/2026
	Introduction to Strategic Marketing
· SOSTAC

	2
	02/02/2026
	The Marketing Audit (Situation Analysis)
· Macro, Micro and Internal Analysis

	3
	09/02/2026
	The Marketing Audit (Situation Analysis)
· Macro Environment
· PESTEL Analysis
· Micro Environment
· Porter’s Five Forces Analysis

	4
	16/02/2026
	The Marketing Audit 
· Micro Environment
· Competitor Analysis
· Customer Analysis
· Internal Environment
· VRIO Analysis

	5
	23/02/2026
	The Marketing Audit
· Internal Analysis
· Porter’s Value Chain, 
· McKinsey’s 7S Framework

	6
	02/03/2026
	The Marketing Audit
· Internal Analysis
· Financial performance
SWOT / TOWS Analysis

	7
	09/03/2026
	· Marketing Objectives
· Marketing Strategy
· Porter’s Generic Strategies
· Ansoff Growth Matrix

	Assignment 1 Submission – 12/03/26


	8 
	16/03/2026
	· Segmentation Targeting Positioning
· Assignment Review

	9
	23/03/2026
	Marketing Tactics and Action – The 7Ps (Part 1)


	EASTER BREAK 30/03/26 – 17/04/26


	10
	20/04/2026
	Marketing Tactics and Action – The 7Ps (Part 2)


	11
	27/04/2026
	Marketing Control – Metrics & KPIs


	12
	04/05/2026
	Assignment Workshop

	Assignment 2 Submission – 08/05/26




 

BMBM6016  –   Strategic Marketing   Wedne sday 1 3 :00  –   17 :00 Swansea  Waterfront   Campus  IQ105   Indicative  Schedule and Key Dates     

Week  N umber  Date   W eek  C ommencing  Topic  

1  2 6 / 01 /202 6  Introduction to Strategic Marketing      SOSTAC  

2  0 2 / 02 /202 6  The Marketing  Audit (Situation Analysis)      Macro, Micro and Internal Analysis  

3  0 9 / 02 /20 2 6  The Marketing Audit  (Situation Analysis)      M a cro Environment   o   PESTEL Analysis      Micro Environment   o   Porter’s Five Forces Analysis  

4  1 6 / 02 /20 2 6  The Marketing Audit       Micro Environment   o   Competitor  Analysis   o   Customer Analysis      Internal Environment   o   VRIO Analysis  

5  2 3 / 02 /202 6  The Marketing Audit      Internal Analysis   o   Porter’s Value Chain,    o   McKinsey’s 7S Framework  

6  0 2 / 03 /20 2 6  The Marketing Audit      Internal Analysis   o   Financial performance   SWOT / TOWS Analysis  

7  09 / 03 /202 6     Marketing Objectives      Marketing Strategy   o   Porter’s Generic Strategies   o   Ansoff Growth Matrix  

Assignment 1  S ubmission   –   12/ 03/26    

8   1 6 /03/202 6     Segmentation Targeting Positioning      Assignment Review  

9  2 3 /03/202 6  Marketing Tactics and Action  –   The 7Ps (Part 1)    

EASTER BREAK 30/03/26  –   17/ 04/26    

10  20 /04/202 6  Marketing Tactics and Action  –   The 7Ps (Part 2)    

1 1  2 7 / 04 /202 6  Marketing Control  –   Metrics & KPIs    

1 2  0 4 /0 5 /202 6  Assignment Workshop  

Assignment  2   Submission  –   0 8 / 05/2 6  

