Livia Firth – Eco-preneur; UK
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Livia Firth has a fastidious commitment to sustainable fashion. She started the Green Carpet Challenge (GCC) three years ago to bring the environmental and social issues surrounding clothing to the fore.
Her clothing designs make sustainable fashion their focus, making use of materials such as organic silk, fair-trade and traceable gemstones and sustainably harvested ostrich feathers. The Green Carpet Challenge was Livia’s brainchild to highlight the need for fashion to lead a new wave of ethical clothing, and to promote recycling of clothing as normal and desirable, as well as the right thing to do.
Livia has encouraged well known brands such as Valentino, Armani and Tom Ford to get involved to help raise the profile of recycled and ethically sourced garments and set a new trend for fashion that doesn’t cost the world.




Mohammad Yunas
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Bring up social entrepreneurs and one of the first names you're likely to encounter is that of Muhammad Yunus. Yunus has quite literally written the book on social entrepreneurship, sharing his expertise in microfinance and social capitalism through a number of books. Yunus is the founder of the Grameen Bank, an institution that provides microcredit loans to those in need to help them develop financial self-sufficiency. Founded in 1983, the bank has brought in a net income of more than $10 million, and his work with the organization landed Yunus a Nobel Prize in 2006.
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Paul Buchheit

[image: ]

Google is well-known for its 20 per cent time, where employees are encouraged to spend 20 per cent of their time at work on a side project that’s completely different to what they’re working on. While Paul Buchheit’s innovation wasn’t his side project, it is arguably one of the biggest invention’s to have come out of Google.
Launched on April 1st, 2004, with 500 times the amount of storage that Hotmail were offering, Gmail was initially dismissed by many as a really good April Fool’s joke. But it turned out to be real and revolutionary.
Although Buchheit started working on Gmail in 2001, it was more a continuation of a failed project from several years before he joined Google in 1999. “I had started to make an email programme before in, probably, 1996,” he told Time.
“I had this idea I wanted to build web-based email. I worked on it for a couple of weeks and then got bored. One of the things I learned from that was just in terms of my own psychology, that it was important that I always have a working product. The first thing I do on day one is build something useful, then just keep improving it.”
Gmail began, as many know, with a search feature that was far better than anything offered by the major email services and that profoundly shaped the product. For example, matching Hotmail’s storage capacity would have negated the need for a powerful search. It’s hard to lose things in an inbox with only a few megabytes of space.
Gmail now boasts more than a billion monthly active users, with nearly a quarter of Americans using it during their working hours.
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