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Social networking platforms are often used for communication. These platforms allow sharing of personal and business data and activities. Facebook and LinkedIn are beneficial for brand awareness. Businesses can improve their internet presence with these social media operations. However, using social media successfully requires time and thoughtful planning to evaluate the strategy and make any necessary changes (Tuten, 2023). As technology has progressed, hiring has changed. Traditional methods have given space to tech-driven ones. This study analyses the positives and downsides of using social media for recruiting employees and how it affects the recruitment process.
[bookmark: _Toc173068698]Process of Using Social Media in the Recruitment 
Over the last decade, social networking has become an important hiring tool. Businesses are increasingly using LinkedIn and Facebook to recruit. These online platforms are affordable, reach many individuals, and help businesses communicate to potential employees more personally (Ladkin & Buhalis, 2016). 
· LinkedIn: LinkedIn's professional networking makes it easier for companies to discover and recruit skilled employees. To use LinkedIn to recruit new employees, it is important to establish a complete company profile that promotes the company and available positions. LinkedIn's advanced search helps to filter by job name, skill, and location to locate candidates. Click "Jobs," describe the position, and choose the required skills to create a job ad. Companies may send forms to a separate website or allow applicants to use LinkedIn to apply for the job. After advertising the job, companies may use "Who viewed your job" and "position posting inbox" to contact candidates. To get the maximum attention, it is important to post job opportunities on the company's page, LinkedIn groups
· Facebook: Facebook's popularity makes it easier to find numerous employment opportunities and develop a strong corporate brand (Jacobson, 2020). If a company wants to recruit employees through Facebook, it needs to create a Facebook Business page with photos and videos representing the company's culture. Then, it is necessary to create a job advertisement post by mentioning job details, salaries, and benefits. The companies may boost postings to reach more people and promote job adverts in relevant Facebook groups. Using Facebook Live to immediately answer prospective workers' inquiries about the organization and job vacancies can be useful. This method uses Facebook's abilities to locate and hire top talent.
These social media platforms have made the employment process quicker, more efficient, and more engaging for recruiters and job candidates.
[bookmark: _Toc173068699]The Role of Social Media in Recruitment
Social media has changed from a way to meet people to a tool for professional development and recruiting. LinkedIn and Facebook are essential for the employment process because of their large user bases and broad features.
LinkedIn:
· LinkedIn was created to connect professionals, making it an amazing recruiting tool (Elad, 2021). Recruiters may target groups by company, job function, skill level, and location. Finding qualified candidates is easier with this strategy.
· LinkedIn helps companies promote their brands. Businesses may recruit skilled employees by providing corporate updates, employee feedback, and industry information (Elad, 2021).
· LinkedIn helps recruiters engage candidates for jobs and those open to new opportunities. This boosts the number of brilliant applicants and helps employers identify exceptional applicants.
· LinkedIn profiles usually include more information than resumes. Profiles contain former employment, educational history, acknowledged skills, and a coworker and employer recommendations. When given all of this information, recruiters can better assess candidates' skills and compatibility.



Facebook:
· Facebook has billions of users, giving employers a unique opportunity to reach a large audience (Macarthy, 2021). It is very useful for communicating with individuals from various countries and with different information.
· Businesses may easily create business groups on Facebook. Establishing groups helps companies meet new employees more swiftly and comfortably. Community-building can help the company identify individuals who appreciate its values.
· Companies may promote their culture and employment on Facebook, like LinkedIn. Share photos, videos, and stories about the workplace, events, and staff victories to attract job applications. A solid Facebook page may boost a company's credibility.
· Recruiters can use Facebook's powerful targeting features to create targeted employment advertising. Based on age, location, education, interests, and behavior, people may receive job advertisements customized for them.
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· Job advertisements reach more individuals since so many people use social media. For example, Facebook can get more people than any other site, with 2.6 billion daily users (Harris, 2023).
· Many social media users are proficient in technology and aware of business trends, which makes them ideal for the employment market. Companies think social media hiring is able to get stronger applicants.
· Social media recruiting is cheaper than conventional employment (Hosain, 2023). Comparing Facebook advertisements to newspaper classified ads, Facebook ads may generate more views for less money.
· Social media platforms help to customize advertising and posts for certain age groups to change the recruiting process. This improves employer communication with particular groups and professions.
· Social media may help recruiters understand applicants' interests, hobbies, and values, making them more likely to match the company's culture.
· Existing employees may discuss open positions on social media, which may help the organization recruit better individuals who will remain and perform well.
· Social media may attract many individuals from diverse backgrounds, making the workplace more inclusive (Javed, 2024).
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· Social media may overload individuals, making it challenging for managers to locate and hire the best applicants.
· Social media posts may be inaccurate sometimes, therefore recruiters must verify them (Leerssen et al., 2023).
· Social media is so flexible that it might be impossible to distinguish between personal and professional conversations.
· Social media users' personal information is typically public, which may cause unintentional bias and influence employment (Marwick, 2023).
· Social media recruiting initiatives need ongoing monitoring and participation, which is time-consuming.
· Negative comments or reviews may damage a company's reputation (Leerssen et al., 2023).
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Using LinkedIn and Facebook for recruitment might make it simpler to find qualified candidates. Detailed business research, engaging job adverts, and targeted advertising work best. Inform candidates about the company's values to establish trust and interest. Using social media appropriately may help the recruiting process by expanding the candidate base and making the company appear better to potential employees.
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