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Introduction:
The purpose of this report is to define and explain Business ethics; social responsibility and their relationship in business performance. Business ethics and corporate social responsibility have become key concepts in the current business environment that will promote long term success. Business ethics are the codes of standards and moral guidelines that are to be ruled by the activities of the business world to uphold integrity, fairness, and responsibility. CSR, on the other hand, promotes these ethical classroom practices to a social level nearly at large that a corporation has the obligation to conduct business in a way that is strong to the society and the environment (Ferrell, Harrison, Ferrell, and Hail, 2019). Companies are nowadays not only producing profit but also to showing their intentions to act ethically, according to environmentally friendly standards, and social responsibility. Ethical conduct and responsible corporate behaviour are no longer merely an option, they are the means of trust and good reputation building, and the guarantee of the long-term development. 
Definition and explanation of Business Ethics:  
[bookmark: _Int_pqoRhf3q][bookmark: _Int_ZsmVlHkb]Business ethics are defined as a collection of moral principles, values, and norms which govern behaviour in the business world. It entails the use of ethics in business practice, decisions and policies in order to act with fairness, integrity, and responsibility towards stakeholders like business employees, customers, investors, suppliers, and the society as a whole (Jackson, 1996). Business ethics originated throughout the 1960s when corporations were more knowledgeable about an emerging consumer-based society with a growing interest towards the environment, social causes and corporate responsibility. Since then, the idea of business ethics has changed. 
Business ethics defends what is wrong and what is right concerning business. It does that by giving a guideline of how the business should make decisions that would be extending beyond making profits to social responsibility, environmental care, and treatment of people.
Definition and explanation of Social Responsibility: 
Social responsibility is a conception that subjects, organization, and companies should take some actions that will benefit the society without any form of discrimination. Social responsibility can be defined as an area of ethical concentration by individuals and companies who wish to act and accept responsibility to practices that are advantageous to the society (Homburg,Stierl and Bornemann,2013). It has also grown very significant to the investors and consumers who wish to invest in or buy the products of those companies which make efforts to add to the welfare of the society and environment. The concept of corporate social responsibility (CSR) is that companies are supposed to conduct operations that not only aim at maximizing the shareholder value but also act in a manner that is beneficial to the society.  
Triple Bottom Line: 
Triple Bottom Line (TBL) was created in 1994 by a British management consultant and guru of sustainability John Elkington. (Elkington, J., 1997) It is the idea of the triple bottom line that accepts that social issues, environmental goals and the corporate profits should be measured as it comes to the performance of companies equally. TBL theory believes that there should be three bottom lines- profit, people and the planet. The definition of capitalism comes first as far as financial performance is concerned where a firm is most prosperous depending on the amount of profit it generates to the shareholders. The second element of triple bottom line explicates the relation of business to society, or the commitments of the business towards individuals. The third aspect under the triple bottom line deals with the issue of having a positive contribution to the planet (Savitz and Weber, 2006).
CORPORATE SOCIAL RESPONSIBILITY EXAMPLES
1. Lego’s Commitment to Sustainability: 
Lego became the first and only toy company to be designated a World Wildlife Fund Climate Savers Partner and their commitment to limit their carbon footprint. The firm has established high goals in the subsequent years and plans to acquire more than half of its raw materials through sustainable resources with the consideration of minimizing use of virgin fossil resources. LEGO sustainability efforts not only good win for the planet, but also, they are turning out to be good business. In the first half of 2024, the company recorded a 13 percent increase in revenue and consumer sales of 14 percent, which was a huge fit with the toy industry. Study shows that by 2030, the toymaker will create all its main goods and packaging with the help of environment-friendly materials, and it has already made the most important steps on the way to this objective. (Lego, 2025)
2. Ben & Jerry Commitment to Sustainability: 
Ben & Jerry is a business whose mission consists of changing the world positively and nothing less important than creating high-quality ice cream. The company has set the goal 100 of their packaging to be petroleum-free plastic and in this endeavour, it earned a certified B Corporation in 2012 a business that balances purpose and profit by achieving the best standards of social and environmental performance, public transparency, and legal accountability. Plastic production and pollution are inextricably linked to three things they care deeply about: environmental health, social justice, and climate change. Their goal is to have 100% of their packaging be free of petroleum-based plastic they want all of that to be reusable, compostable, or recyclable by 2025. (Ben and Jerry,2025)
3. Volkswagen emission scandal:
Volkswagen is one of the leading companies producing cars globally and it was discovered that the company installed software in its diesel cars that helped it pass the emissions tests. With this what they called a defeat device they would have known when such a car was being subjected to an emissions test and during testing, they would be decreased but during normal operation the car would give up to forty times more pollutants than was permitted by the law. One of the key elements of CSR is reducing the adverse environmental repercussions. The entire behaviour of Volkswagen has gone against this as it was also trying to avoid complying with the environmental laws provided. The company activities by giving out harmful pollutants directly affected the health of the communities and the individuals in a bad way. The deception shown by Volkswagen was a contravention to these principles (Volkswagen and corporation, 2025). 

Relationship between business ethics, social responsibility and business performance: 
Business ethics, social responsibility, and business performance are interconnected concepts with positive implications for organizational success. Ethical behaviour and social responsibility can lead to improved financial performance, enhanced reputation, and stronger stakeholder relationships. Ethical leadership and social responsibility are two important factors that can help companies gain competitiveness and build brand image (Schinzel, 2018). It has proven corporate identity, corporate branding and reputation are linked (Abratt & Kleyn, 2012). Ethics reduces risks and improves stakeholder trust, CSR engages community and builds goodwill, and it leads to sustainable performance and competitive advantage. For example, Johnson & Johnson Tylenol crisis 1982:
Ethics & CSR in action: Several people even died because of cyanide-contaminated Tylenol capsules; nevertheless, Jhonson &Jhonson took a markdown measure and recalled 30 million bottles at once, without considering the financial benefits of this decision because after the production process the Tylenol was even more contaminated.
Performance outcome: Although spending more than 100 million dollars in the first stages of the incident, J&J managed to retain the support of the population and save its brand image, recovering its financial performance in the long run, proving the effectiveness of ethical crisis management as a decision on increasing corporate value in the long run ( Johnson & Johnson 1982).


Conclusion: 
Business performance is highly related to business ethics and corporate social responsibility. Trust and business integrity are based on ethical practices whereas CSR indicates a business concern regarding social as well as environmental responsibility. Collectively, they lead to good corporate reputation, staff interest and customer retention and reduction of risks all of which elevate the performance of businesses in the long run. The current modern competitive and socially sensitive business environment rewards the business firms and companies with emphasis on ethics and CSR, thus with strong chances of sustainable efforts, innovation, and profitability. Companies that embed ethics and social responsibility into their strategy tend to see better long-term business performance, including stronger financial results and stakeholder satisfaction. Consequently, corporate social responsibility and ethical integration to basic business strategies might not only be a moral decision-making process, but also a good business decision. Triple Bottom Line is to ensure that a business or an organization produces financial results, they should also take account of their social (people) and environmental (planet) consequences. It is a change of mind that relates the success of businesses to the larger perspective of being also responsible to society and to the environment.
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