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[bookmark: _Hlk159755622] Introduction
In recent years, the hospitality industry has experienced a notable increase in the implementation of green certifications. This trend is fuelled by the rising environmental consciousness among consumers and the growing significance of sustainable practices in corporate operations. Green certifications like LEED, Green Key, and ISO 14001 aim to offer a quantifiable and confirmable method for evaluating hotels' environmental effects and dedication to sustainability. Yet, the precision and trustworthiness of these certificates have been questioned. Critics contend that certain certification programs may lack strictness or be vulnerable to manipulation, raising worries about greenwashing, which involves companies overstating their environmental initiatives to gain a competitive edge (Buckley, 2012; Font, Walmsley, Cogotti, McCombes, & Häusler, 2012).
Marriott Hotels is a key subject for examination because of its worldwide reach and dedication to sustainability. Marriott has actively incorporated environmental sustainability into its operations by obtaining multiple green certifications at its properties worldwide (Marriott International, 2021). However, it is important to closely scrutinize the veracity of these certifications and the environmental impact of Marriott's operations to determine if their sustainability initiatives are truly effective or if they verge on greenwashing.

Greenwashing Accusations
Marriott Hotels, a global hospitality leader, pioneered environmental sustainability. However, it has been accused of greenwashing like other companies. Greenwashing occurs when companies misrepresent their products, services, or actions as environmentally friendly. Marriott Hotels is accused of greenwashing, and this section examines their operations.
Marriott and other hospitality companies have been criticized for pushing towel and linen reuse to save water and power. These schemes claim to reduce environmental impact, but opponents say they may just lower operational costs and overstate environmental benefits (Baker, 2017; Cassel, 2018). Baker (2017) shows that programs without transparent reporting on environmental savings may cast doubt on the hotel's sustainability efforts.
Marriott's ambitious carbon footprint reduction and single-use plastic reduction goals have been widely touted. According to Jones (2019), doubt may grow concerning these efforts' effectiveness and comprehensiveness without extensive public disclosure of their findings or influence.
Critics say Marriott's environmental marketing should better verify its promises with third-party certifications or performance data. Claims without verification may sound more like marketing to environmentally conscious consumers than establishing major environmental effects (Smith & Miller, 2020).

[bookmark: _Hlk159755669]Areas Potentially Construable as Greenwashing
Towel and Linen Reuse Programmes are promoted as initiatives to save water and energy, however, they have been scrutinized for not being transparent about the environmental advantages compared to cost reductions (Baker, 2017).
Publicized claims of reducing carbon emissions without providing detailed information on actual accomplishments may be met with skepticism (Jones, 2019).
Announcements to reduce single-use plastics without extensive effect evaluations may be viewed as inadequately substantiated (Cassel, 2018).
Discussion
The current discussion in the hospitality industry over towel reuse rules and energy conservation initiatives focuses on the necessity for increased openness and responsibility. Hotels should offer transparent, verifiable information regarding the environmental effects of their sustainability efforts to address allegations of greenwashing. This involves outlining the precise reductions in water and energy usage achieved through these programs and explaining how these savings support broader environmental objectives.
Third-party certifications and audits play a significant role in authenticating hotels' environmental claims. Hotels may boost the credibility of their sustainability claims and show true dedication to environmental stewardship by following established criteria and permitting independent verification of their operations.

Self-Evaluation
Marriott Hotels, a prominent figure in the hospitality sector worldwide, has put in place several self-assessment procedures to review and enhance its sustainability efforts. Self-assessment processes play a crucial role in defining the hotel's sustainability reputation and ensuring that its activities are in line with its environmental promises. This analysis will examine the techniques employed for self-assessment and their potential influence on Marriott's sustainable reputation.
Sustainability Reporting
Marriott International releases yearly sustainability reports outlining company advancements in meeting environmental objectives, including lowering carbon emissions, conserving water, and minimizing waste. The reports adhere to worldwide reporting standards, such as the Worldwide Reporting Initiative (GRI), which offers a framework for revealing the environmental, social, and economic impact of the company's operations (Global Reporting Initiative, 2021). Marriott strives to provide transparency and accountability in its sustainability initiatives by following these criteria, aiming to improve its reputation as a responsible corporation.
[bookmark: _Hlk159755794]Environmental Performance Metrics
Marriott uses various environmental performance measures to track and evaluate their sustainability efforts. The measurements consist of energy use per square foot, water usage per occupied room, and waste diversion rates. The hotel company uses these indicators to compare its performance with industry standards and establish goals for future enhancements. Marriott uses quantifiable indicators to monitor its progress transparently, enhancing its favourable sustainable image (Marriott International, 2021).
Guest Feedback
Marriott uses guest input as a kind of self-assessment, along with formal reporting and measurements. The hotel operator regularly seeks feedback from customers on its sustainability initiatives through surveys and direct communication methods. This feedback is crucial for pinpointing areas needing improvement and matching the hotel's environmental initiatives with guest expectations. Marriott's incorporation of guest feedback into its self-assessment process highlights its dedication to customer pleasure and environmental care, enhancing its sustainable reputation (Marriott International, 2024)
Employee Training and Engagement
Marriott allocates resources to employee training and engagement initiatives centered on sustainable principles. These programs educate staff on the significance of environmental conservation and provide training on incorporating sustainable practices into their daily operations. The hotel monitors and assesses employee involvement in sustainability projects via its self-assessment procedure. Marriott improves its reputation as a socially responsible employer and a leader in environmental conservation by promoting a culture of sustainability among its employees (Hotel Management 2010).

Motivations for Self-Evaluation
Marriott Hotels prioritize self-assessment in sustainability policies to achieve cost savings and marketing benefits and demonstrate sincere dedication to environmental stewardship. This investigation will analyses the incentives driving Marriott's self-evaluation efforts and demonstrate how each aspect enhances the company's sustainability plan.
Cost Savings
Marriott Hotels do self-evaluation mostly to achieve cost reductions. Introducing energy-efficient equipment and waste reduction programs can result in substantial cost savings. Energy-saving strategies decrease the hotel's carbon impact and minimize power bills. Marriott's emphasis on decreasing water usage and terrible generation leads to cost savings, demonstrating sustainability as both an environmental and economic strategy (Jones, P., & Hillier, D., 2012).
Marketing Advantages
Sustainability has emerged as a competitive advantage in a market that is becoming more environmentally concerned. Marriott uses its self-assessment and reporting on sustainability efforts as a marketing strategy to set itself apart in a competitive market. Marriott's demonstration of environmental responsibility appeals to guests who value sustainability when selecting accommodations. Aligning with customer values boosts brand loyalty and reputation, establishing Marriott as a sustainability leader in the hospitality sector (Font, X., Garay, L., & Jones, S., 2016).
Genuine Sustainability Initiatives
Marriott's self-assessment is influenced by sustainability, financial benefits, and promotional initiatives. The company has ambitious carbon emission, water intensity, and landfill waste reduction goals. Marriott's Serve 360 effort shows its entire corporate responsibility and dedication to sustainability and social effect. Marriott's commitment to real sustainability shows its knowledge of its role in global environmental concerns and its responsibility to future generations (Marriott International, 2021).
Stakeholder Expectations
Marriott is motivated to evaluate itself to meet the expectations of different stakeholders like as guests, staff, investors, and communities where it operates. Stakeholders are increasingly requesting openness and accountability in environmental practices. Marriott wants to establish trust and uphold its social license to operate by self-assessing and reporting its performance to show that it is meeting or surpassing expectations (Searcy, C., & Buslovich, R., 2014).

Use of Green Technology and Sustainability
Marriott Hotels' strategy includes using green technologies and sustainability efforts to decrease its environmental impact and encourage sustainable operations. This study examines how Marriott has incorporated renewable energy, energy-efficient appliances, and water conservation practices into its operations, highlighting the company's dedication to environmental responsibility.
Renewable Energy
Marriott has made substantial progress in integrating renewable energy sources into its energy portfolio. The corporation has invested in solar energy projects and signed agreements to buy renewable energy to reduce a percentage of its electricity usage with cleaner options. Some Marriott locations have installed solar panels to provide electricity on-site, reducing dependence on fossil fuels and lowering greenhouse gas emissions (Jones, P., & Comfort, D., 2018).
Energy-Efficient Appliances
Marriott places a strong emphasis on energy efficiency as a key component of its sustainability initiatives. The hotel business has installed a variety of energy-efficient appliances and systems in all its buildings. This comprises LED lighting, high-efficiency HVAC systems, and smart thermostats that adjust energy use according to occupancy and weather conditions. The actions lead to a decrease in the hotel's carbon footprint and generate significant cost savings overall (Goldstein, B., & Primlani, R., 2012).
[bookmark: _Hlk159756103]Water Conservation Measures
Marriott places a strong emphasis on water conservation due to the substantial water consumption involved in running hotels. Marriott has implemented water-saving technology and practices including low-flow faucets, showerheads, and toilets, as well as water-efficient landscaping. The company also practices rainwater collecting and wastewater treatment to reuse water in irrigation and other non-potable uses, reducing its water footprint.
Sustainable Building Practices
Marriott is dedicated to sustainability in its construction methods. The company aims to obtain LEED certification for new constructions and significant renovations to ensure that its properties adhere to rigorous criteria for energy efficiency, water conservation, and material utilization. LEED-certified buildings are created to be more eco-friendly, improving the overall sustainability of Marriott's property portfolio (Cole, R., 2012).

Alternatives to Self-Evaluation
The hotel industry, notably Marriott Hotels, has been relying more on independent audits and certifications to boost the credibility of sustainability claims and address worries about greenwashing. These alternative techniques offer an external validation of a hotel's environmental activities, providing a more objective assessment of its sustainability efforts. This section delves into different effective alternative evaluation methodologies used in the industry.
Independent Audits
Independent environmental audits by third parties assess a hotel's compliance with environmental legislation and sustainable practices. These audits often examine the hotel's energy, water, waste, and environmental effects. These audits can help hotels enhance and verify their sustainability claims. ISO 14001 accreditation, for instance, requires an independent audit to certify that an organization's environmental management system fulfills international standards (ISO, 2015).
Sustainability Certifications
Sustainability certifications are another good way to check hotels' environmental operations. These certifications are given by reputable organizations based on strict sustainability criteria like energy efficiency, water conservation, and social responsibility. Famous hospitality examples:
· Green Key: A major international hotel eco-label that rigorously evaluates environmental management and operations. To be certified, hotels must meet stringent energy, water, waste, and biodiversity standards (Green Key, 2021).
· LEED (Leadership in Energy and Environmental Design): A global certification program for high-performance green building design, construction, and operation. Through resource efficiency and environmental protection, LEED-certified hotels show sustainability (U.S. Green Building Council, 2021).
· [bookmark: _Hlk159756453]Earth Check: A group specializing in scientific benchmarking, certification, and consultancy services for the travel and tourist industry. The framework allows for the measurement and monitoring of environmental and social performance, with certification serving as an indication of compliance with sustainable best practices (EarthCheck, 2021).







Conclusion 
This paper analyzed Marriott Hotels' sustainability measures, concentrating on the hospitality industry's growing use of green certifications and their accuracy and trust issues. This review of Marriott's procedures showed the problems of maintaining true environmental stewardship in the hospitality industry. Marriott Hotels promotes sustainability through energy conservation, water conservation, and renewable energy use. To reduce its environmental impact, the company reuses towels, uses energy-efficient equipment, and conserves water (Bohdanowicz & Zientara, 2008; Goldstein et al., 2011). Marriott uses sustainability reporting, environmental performance data, guest feedback, and employee participation to self-assess and improve its environmental practices (Marriott International, 2021). Despite these efforts, Marriott, like many in the sector, is accused of greenwashing for its sustainability efforts and their impact. Towel reuse regulations and energy-saving measures demonstrate the difficulty of differentiating genuine sustainability initiatives from marketing strategies to attract eco-conscious consumers (Baker, 2017; Cassel, 2018). Marriott uses independent audits and certifications from Green Key, LEED, and EarthCheck to address these concerns and strengthen its sustainability claims. Green Key and U.S. Green Building Council certifications externally validate the hotel's sustainability processes, providing a more objective assessment of its environmental initiatives (Green Key, 2021).
In conclusion, Marriott Hotels' sustainability activities include cost savings, marketing benefits, and a genuine commitment to sustainability. These projects require continual improvement, clear reporting, and independent verification to be effective and credible. Marriott and other hotels must strengthen their sustainability efforts and ensure that their green certifications accurately reflect their environmental effect and support to global sustainability goals as the hospitality sector advances.

Recommendations
Marriott Hotels and the hospitality industry can take many steps to boost sustainability claims and certifications. These techniques strive to make sustainability efforts credible and trustworthy by customers, stakeholders, and industry observers.
Enhance Transparency and Reporting: Marriott should improve sustainability reporting openness. This requires providing precise and accessible data on sustainability programs' energy savings, water conservation, and waste reduction results. Scandic Hotels is known for its clear sustainability reporting, which covers environmental performance and sustainability targets (Bohdanowicz & Zientara, 2008). Marriott can boost its sustainability credentials by following suit.
Engage in Independent Third-Party Certifications: Independent third-party certifications from established organizations can boost a hotel's environmental initiatives. Sustainability certifications like LEED, Green Key, and EarthCheck provide an objective review and a benchmark against industry standards. For instance, Hilton Worldwide has achieved ISO 50001 energy management accreditation across its global portfolio, confirming its commitment to energy efficiency and sustainability (Hilton Worldwide, 2021).
Implement Stakeholder Engagement Programs: Sustainability programs can gain credibility and influence by including guests, staff, and the community. Hotels can create trust and demonstrate environmental stewardship by soliciting input, encouraging involvement, and promoting sustainability. Through Planet 21, the AccorHotels Group has successfully engaged customers and workers in sustainability goals and actions (AccorHotels, 2021).










References:

AccorHotels. (2021). Planet 21 Program. [Online] Available at: https://group.accor.com/en/commitment/acting-for-the-planet/planet-21-program  [Accessed 20 Feb 2024].

Baker, M. (2017). The green façade of hotel sustainability. Hospitality Management, 66, 64-74.

Bohdanowicz, P., & Zientara, P. (2008). Corporate social responsibility in hospitality: Issues and implications. A case study of Scandic. Scandinavian Journal of Hospitality and Tourism, 8(4), 271-293.

Bohdanowicz, P., & Zientara, P. (2008). Hotel companies’ contribution to improving the quality of life of local communities and the well-being of their employees. Tourism and Hospitality Research, 8(2), 129-142.

Buckley, R. (2012). Sustainable tourism: Research and reality. Annals of Tourism Research, 39(2), 528-546.

Cassel, A. (2018). Beyond the bottle: Corporate narratives and the greenwashing of plastic pollution. Environmental Communication, 12(8), 1056-1068.

Cole, R. (2012). Certification programs in the built environment. Architectural Science Review, 55(3), 207-218.

Font, X., Walmsley, A., Cogotti, S., McCombes, L., & Häusler, N. (2012). Corporate social responsibility: The disclosure-performance gap. Tourism Management, 33(6), 1544-1553.

Font, X., Garay, L., & Jones, S. (2016). Sustainability motivations and practices in small tourism enterprises. Tourism Management, 54, 340-351.

Global Reporting Initiative. (2021). Standards. [Online] Available at: https://www.globalreporting.org/standards   [Accessed 20 Feb 2024].

Goldstein, N.J., Cialdini, R.B., & Griskevicius, V. (2011). A room with a viewpoint: Using social norms to motivate environmental conservation in hotels. Journal of Consumer Research, 35(3), 472-482.

Goldstein, B., & Primlani, R. (2012). Promoting energy efficiency in commercial buildings: The role of financial institutions. Environment: Science and Policy for Sustainable Development, 54(3), 34-43.

Green Key. (2021). What is Green Key? [Online] Available at: https://www.greenkey.global/about-green-key/  [Accessed 20 Feb 2024].
Hilton Worldwide. (2021). Hilton Global Media Center. [Online] Available at: https://newsroom.hilton.com/corporate/news/hilton-expands-iso-50001-certification  [Accessed 20 Feb 2024]. 

Hotel Management. (2010) HR: Marriott employee training and development program. Available at: https://www.hotelmanagement.net/human-resources/hr-marriott-employee-training-and-development-program    (Accessed: 24 February 2024).

Jones, P. (2019). Greenwashing in the new age of corporate responsibility. Corporate Social Responsibility and Environmental Management, 26(2), 415-429.

Jones, P., & Hillier, D. (2012). Energy conservation in the hotel sector: Perspectives and implications for business. International Journal of Contemporary Hospitality Management, 24(2), 228-243.

Jones, P., & Comfort, D. (2018). The environmental and social challenges facing the hotel industry. Journal of Tourism Futures, 4(3), 227-237.

Marriott International. (2021). Sustainability and social impact report. [Online] Available at: https://www.marriott.com/sustainability-and-social-impact.mi  [Accessed 20 Feb 2024].

Marriott International. (2021). Serve 360: Doing Good in Every Direction. [Online] Available at: https://serve360.marriott.com/   [Accessed 20 Feb 2024].

Marriott International. (2024) Corporate Sustainability Performance. Available at: https://serve360.marriott.com/sustainable-goals/   (Accessed: 24 February 2024).

Searcy, C., & Buslovich, R. (2014). Corporate perspectives on the development and use of sustainability reports. Journal of Business Ethics, 121(2), 149-169.

Smith, J., & Miller, K. (2020). Environmental claims in marketing: A study of greenwashing in the hospitality industry. Journal of Sustainable Tourism, 28(11), 1745-1765.

U.S. Green Building Council. (2021). LEED. [Online] Available at: https://www.usgbc.org/leed  [Accessed 20 Feb 2024].



