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	Student Number
	2413808
	Student Name
	Mary Nicole Keenan

	

	Website Chosen 
	Eden spa Harborne.

	Insert hyperlink to website
	Edenspaharborne.wixsite.com

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Eden Spa Harborne’s company website is very easily and quick to load along with other page options.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes four sub-pages as options, A main homepage, The spa, Treatments and for contact.
To navigate the sub-pages, there is a button you can click on the head page hamburger icon.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, on the contact sub-page, you can contact the spa leaving your details on the system along with a customised message.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve the useability of the website, I would personally suggest refining the appearance as the sites banner shows a wix banner to show how the website was created, which gives it a more unprofessional look. This should be removed or replace with the brands header.
To show reviews on the website which will add trust for future customers, also to add team workers bio friendly profiles which allows new coming customers to get to know the team so they can be more prepared to know what type of service they are paying for and feel more included.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Website pleases with a sage green back border and a stylish script font writing, along with a map at the head page based on the salon’s location, and images. The webpage difference on a mobile compared to a computer is the layout is different along with the picture position.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Each sub-page is provided with an image with a flowery aesthetic, shown on the homepage, the spa page and treatments.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: An online chat tool is used on the contact sub-page that allows users to not only contact the spa, but also add a message included with an online email.
It’s effective for contact, as for a live chat not being included on website for fast reply for inquiries it’s not the most effective.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website provides a Facebook icon link at the bottom of the page that brings you to the salons Facebook homepage, along with formerly twitter link.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Services are made clear through the treatments sub- page, that includes a wide range of service options to choose from, with details on waxing, full body massage and regular, facials also including pedicure manicures.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Eden Spa doesn’t provide a review page but google reviews are available to use for review, The google reviews made are not up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website has a peaceful, spa- like feel and offers different detox treatments   including options of various services and options to choose from.
I would recommend this company to friends and family due to the relaxing experience and high quality of wide range services they have to offer.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
Each service is clearly displayed on the Eden Spa Harborne website, The price of the services appear to reflect on the quality provided for clients and relaxing atmosphere.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Massage spa Harborne

	
	2. Facials Harborne

	
	3. waxing Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website doesn’t appear to show as the highest rated possibly being it has fewer online reviews.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I believe websites are important as they are still highly relevant for UK businesses, as they help provide key information, helping to create credibility being shown, and make it easier for customers to access products or services online.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation I would say to improve the website is to enhance its visibility on search engines. This would make it easier for future customers to find the company online. I am suggesting this considering it did not appear among the top search results, Which could affect the business with limiting how many people the website reaches.
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