Task 3-Source Evaluation Template
Student Details
Name and Student ID: Vera Kusi-2538984
Topic Chosen: Importance of customer service for business
Title of Source: Customer Value-Chain involvement for Co-Creating Customer Delight 
Author(s) Oswald A.Mascarenhas,Ram Kesavan and Michael Bernacchi
 Year published:2004
How did you find this source: I found this source through the UWTSD Library database, ProQuest Central.
Why did you choose this source?
  I chose this source because it is relevant to my topic and correlates with the topic that I’ve chosen.
Is it relevant to the topic?
 Yes. The source is directly relevant because it concentrates on customer participation throughout the value chain and explains how involving customers can help organisations create greater customer satisfaction as well as customer delight. This relates directly to the topic of customer involvement and co-creation.
Is this a useful article?
Yes. The article is useful because it presents the Customer Value-Chain involvement (CVC) model and it explains how continuous customer feedback can help organisations improve quality, customer satisfaction as well as loyalty and positive referrals.  
Is this an academic source?
Yes. It is an academic journal article published in the journal of Consumer Marketing. The article was published by Emerald Group Publishing and includes references to other academic research, making it suitable for academic work. 
When was it published? Is it recent enough? Why?
Although the article is not a recent source, considering it was published in 2004, it is still useful because it provides an established theoretical model of customer value-chain involvement and co-creation. In addition, the article has also been cited by later academic research, showing that its ideas remain reasonably relevant to research on customer involvement, customer contentment as well as co-creation. However, because it is a much older source,it would be slightly more beneficial to use it alongside more recent academic sources.
Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Oswald A.Mascarenhas,Ram Kesavan and Michael Bernacchi. They were professors of marketing at the College of Business Administartion,University of Detroit Mercy, in the United States. Their academic positions and expertise in marketing make them credible authors for the topic.
Reliability
Is this source reliable?
Yes, the source is reliable because it is an academic journal article published in the Journal of Consumer Marketing. It was published by Emerald Group Publishing and has DOI, which makes the article easy to identify and verify. The article also contains references to other academic research and has been cited by later studies. These factors support the reliability and credibility of the source.
 



