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Where does VALE fit?

78% of people use streaming services to listen to music.

TikTok is used for music discovery.

Playlists are vital.

IFPI, 2021, p.8 | Whateley, 2022 | Mulatto, 2020, quoted in Aswad, 2020
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platform alrogithms

Playlist features

High engagement
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budgetbudget
DIGITAL MARKETING £780

DATA GATHERING £150

CONTENT CREATION £2,900

MERCHANDISING £800

SERVICE FEE £500

TOTAL £5,130
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