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GLOBAL RECORDED MUSIC INDUSTRY REVENUES 2001-2020 (US$ BILLIONS)
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2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

$US billions

® Total Physical ® Total Streaming ® Downloads & Other Digital @ Performance Rights

Tomlrevenue >34 221 20.5 204 19.9 19.3 18.1 16.8 157 149 147 148 145 140 145 158 17.0 187 202 216

Synchronisation

IFPI, 2021, p.11




mﬂrkﬂt a"al”ﬁs Where does VALE fit?

GLOBAL RECORDED MUSIC INDUSTRY REVENUES 2001-2020 (US$ BILLIONS)

15 -

10 -

44 B 4.2

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

$US billions

® Total Physical ® Total Streaming ® Downloads & Other Digital @ Performance Rights

Tomlrevenue >34 221 20.5 204 19.9 19.3 18.1 16.8 157 149 147 148 145 140 145 158 17.0 187 202 216

Synchronisation

IFPI, 2021, p.11




mﬂrkﬂt a"ﬂl”&is Where does VALE fit?



mﬂrkﬂt a"al”Sis Where does VALE fit?

o /8% of people use streaming services to listen to music.
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e /8% of people use to listen to music.

o 'S used for music discovery.
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e /8% of people use to listen to music.
o 'S used for music discovery.
. are vital.

IFPI, 2021, p.8 | Whateley, 2022 | Mulatto, 2020, quoted in Aswad, 2020
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Instagram Audience Analysis by Followers

Audience Gender / Age

a% 1% 11%

%
® Male 26.48% 1% I S Bl
® Female 73.52% — .
1317 1824 2534 3544 4564

0% <1%

65-

Audience Ethnicity o

White / Caucasian
T R

Black / African American
[ ]

Hispanic
[ ]

Audience Brand Affinity o

# Polaroid

© Spotify Music

B Walt Disney
D

e Showtime
]

werrLx Netflix
D

Audience Languages o

English 81.53%
e L

Spanish
[ ]

German
q

Indonesian
q

Audience Interests o

Coffee, Tea & Beverages

Television & Film

Shopping & Retail

Camera & Photography

Instagram Audience Analysis by Followers

Audience Gender [ Age

. 54%
22%
12%
4 4%

® Male 9.30% 1% bl T
® Female 90.70% — = = e
13-17  18-24  25-34  35-44  45-64

<1% 0%

65-

Audience Ethnicity o

White / Caucasian
. ]

Hispanic
[

Black / African American
[ ]

Audience Brand Affinity o

By Walt Disney
D

# Polaroid
D

% Starbucks
)

© Spotify Music
s

NereLx: Netflix
i

@ Justin Bieber
(C——

78.55%

-Followers Likes

Audience Languages o

English 80.49%
s D)

Spanish
[ ]

Portuguese
L]

German
q

Audience Interests o

Shopping & Retail

Coffee, Tea & Beverages

ed

ing

Toys, Children & Baby

Television & Film




tamﬂ; alMie"ce Who are VALE's fans?



tﬂmﬂ; alMie"ce Who are VALE's fans?

83% female
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)

83% female 13-34 years old
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'ms Establish new brand awareness

Convert fans to superfans

Collect owned data
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Convert fans to superfans

Collect owned data

ool SUCCESS FACLOPS

Playlist features

High engagement
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social media shares
radio
TV
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social media shares social media ads
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influencer marketing

blog posts & reviews
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GOOD ON MY OWN STUPID

10 February 24 March

WHY DOES THIS
HURT? / AT LEAST |
LOOK GOOD TONIGHT

5 May
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Remix competition
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take it back




""" YOU AND YOUR
SHITTY WHITE VAN







SPOLIFY PLAILISES




PLAYLIST

songs to screamin the car

the mood is to scream into your dashboard/choke back tears in the parking lot

« 493 245 likes « 60 titres, 3 h 11 min

PLAYLIST

' Feelgood Pop

Fiir ein bisschen mehr Leichtigkeit.

« 291394 likes « 70 titres, 3 h 34 min

PLAYLIST

Swiss Made

100% Made in Switzerland.
Spotify « 30945 likes « 50 titres, 2 h 41 min
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introducing...
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THE GREAT
ESCAPE




LIV6

Small venues

THEGREAT Festivals
ESCAPE i
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