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Introduction
Overview of the study
	In corporate world, an online communication that lets the organization to interact with the potential customers and share messages in actual time. Using social media networks helps businesses to create online networks, promote and sell commodities and services. The present study will show the impact of social media videos and online streaming on the small brand to connect with the target customers (Burgess and Green, 2018). 
	The research proposal is based upon Little Victories which is one of the popular local coffee shops in the United Kingdom. In 2016, it was opened as the contemporary and stylish                                                                                                                                                                                        coffee shop by the founders Chris and John. It serves best quality coffee, wines, cocktails and snacks as well in its restaurant. 
Problem statement
	Being a small business firm, the organization is not able to interact and connect with their target customers. The problem behind this issue is the lack of knowledge and experience about the social media usage and online streaming where they could pass information of their coffee shop services together with different offers to their potential customers. The customers are not aware about the current offers or even about the existence of the coffee shop in order to grab services. Thus, using making social media videos and online streaming could really help in addressing this issue. 
Research Questions
· What is the concept of social media videos and online streams in context of UK hospitality industry?
· Identify the impact of social media videos and online streams on Little Victories to connect the customers.
· Determine different challenges faced by Little Victories to use social media videos and online streams in order to make connection for their business. 
Research Aim and Objectives
Aim:
	“To analyse the impact of social media videos and online streams on the small brand to connect with the customers within UK hospitality industry”. A study on Little Victories. 
Objectives:
· To investigate the concept of social media videos and online streams within UK hospitality industry
· To identify the impact of social media videos and online streams on Little Victories to connect with the customers
· To examine different challenges faced by organization to use social media videos and online streams effectively in context of Little Victories
Significance of the study
	Social media videos and online streaming enables marketers to connect as well as engage potential customers where they are at- YouTube, LinkedIn, Facebook, Instagram and many more. Through social media plan and strategy along with the ability to develop engaging content, marketing team can engage their audience. Attractive content creation encourages brands to work productively and effectively to attract maximum customer attention. It helps in spreading the messages and information about the organization effectively and quickly. 
Rationale of the study
	The existing research will be relied upon two motives- personal and professional. The personal motive of researcher implies the development and improvement of knowledge based on the social media videos and online streaming. It also helps in focusing on various skills such as communication skills, interaction skills, problem solving skills and many more. Whereas, professional motive implies that the study will help in the effective use of social media videos and online streaming so that better connection can be made for the business. 
Literature Review
Concept of social media videos and online streams within UK hospitality industry
	As per the opinion McFarlane (2022) social media refers to the internet based type of communication. It enables users to have interaction and conversations, create web content and share information. It can be of different types such as blogs, wikis, micro-blogs, photo sharing sites, video-sharing sites, instant messaging, virtual worlds and many more. Social media content is an essential part of the digital marketing strategy to attract younger audience in present competitive world. Organizations may now reach the target mass through short-form video which has gone mainstream as well as viral potential due to its popularity on social media platforms. Videos have the benefit of capturing viewer's attention for a more extended time. 
	While, Tayson (2022) perceives that streaming can be defined as the any media content- recorded or live and delivered to mobile devices and computers through the internet and can be played again in any time. Webcasts, podcasts, movies, TV shows as well as music videos are some general types of streaming content. Livestream e-commerce is known as the tactic of promoting products and services via online videos where the organizations exhibit the goods and services and answer the questions of audiences. Through social media platforms, the organization can stream to connect with customers. Using livestreaming can support customers as well because they can get knowledge about the brand and its offers to them without visiting physically at stores. Social media channels have made online streaming cheaper and easier than ever for small firms to exploit. Also, it helps in expand the brand name while driving more sales into the business. 
Impact of social media videos and online streams on Little Victories to connect with the customers
	In accordance with Peek (2022) social media content aims to boost the traffic to the official website of the brand. For example, on Instagram, the marketers can post the URL to the website in the bio of account and direct users to this link through a post on the story on feed. Indulging users a taste of what the small business has to offer through feeds or posts will intrigue customers to know more about the organization. 
	Whereas, social media increases brand awareness in the target market in the most efficient way. Social media uses are beyond making connection with family and friends only, but it also helps increasing brand awareness, revenue and customer services as well. It is researched that 83% of the Instagram users found they create new brands while exploiting the social media channels. The target customers also able to share the posts or information with family or friends further boosting brand awareness. 
	However, Quesenberry (2020) despite of all positive impacts, it also negatively impact the small business firms in UK hospitality industry. Negative reviews and feedback on social media channels can damage the brand name in the market. In present times, customers have the power to make or destroy the brand image using social media channels. Internet is full of user created content in the way of customer feedback and reviews about using a service or good, pictures, videos and many more. Such way of communication has the power to affect the e-commerce. Negative comments though share an opportunity with the organization for product development or enhancement. Still, this has an opposite influence on the overall image of the organization and its sales  (Ladhari, Massa and Skandrani, 2020). 
Different challenges faced by organization to use social media videos and online streams effectively in context of Little Victories
	In accordance with Hamouda (2018) social media managers face the challenge of lack of sufficient time to make and develop right content for the brand. In order to create right social media content, the marketers do not have enough time to discover content, post it at the right time, get approval from clients and managers, research hashtags and many more. Also, they get stuck and not being competent to come up with the new ideas in time is also a challenge. 
	While, Ekström and Shehata (2018) meeting consumer expectation is also big challenge for the small businesses. People always want to look for a brand that shows values and cares towards their needs and expectations. Many business firms face this type of challenge as they are unable to identify the current needs of consumers all because of poor interaction with them. 
Research Methodology
Research Philosophy
	The present study will be conducted on positivism philosophy as it provides high structure to generate knowledge for the quantitative study.
Research Approach
	Deductive approach will be considered in the existing work so that investigator can test the assumptions validity linked to the given topic. 
Research Strategy
	Survey will be considered to collect information based on the topic. It will be done through questionnaire so that numeric information can be attained. 
Choice of method
	Quantitative research method will be chosen for the present study. It provides logical way to meet the research aim and objectives. 
Data collection 
	Primary sources will be exploited for the present study, where sources such as interview, questionnaire, polls and so on can be used by the investigator. Here, the investigator personally collects data from the participants for the research purpose. 
Data Analysis
	Frequency distribution table will be opted in the present work where data can be analysed through graphs or pie charts (Kumar, 2018). 
Sampling
	Simple random sampling will be opted for this research. The sample size will be 30. 
Reliability and Validity
	The current study will be based upon quantitative research where numbers or statistics can be used, thus, it shows reliability for the research. Also, direct involvement of investigator helps in making valid results of the study.
Ethical considerations
	Data Protection will help investigator to secure the personal information of participants and also purpose of investigation will be clearly communicated to them so that they can take decision to be in or out of the research. 
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