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Corporate Social Responsibility (CSR) is an economic strategy practiced and implemented by business organisations to consider the environmental and societal impacts (Bartel, 2022). CSR helps businesses improve their overall financial performance as it increases sales, helps in talent retention, and reduces operations costs. CSR helps foster relationships with the communities and the customers, which helps to improve overall profits. Businesses in the hospitality and tourism industries can establish themselves as socially responsible brands, which is effective for brand identity. For example, the organisation in the said sector can stop using the materials for which child labour is practiced. CSR practices promote diversity and inclusion, which may be accomplished by training and learning initiatives (Bearne, 2023). Sustainable practices in the tourist and hospitality business mitigate adverse environmental effects, such as carbon footprints, successfully contributing to environmental conservation. Sustainable practices have various positive economic impacts, such as implementing energy-saving lighting. Solar energy helps the businesses associated with it to save money. Organisations take many eco-friendly initiatives to promote sustainable practices, such as waste management and water-saving technologies (Katsoni, 2023).
 Noted for its commitment to sustainability, Bio Hotel Raphael, located in Rome, Italy, implements various ecological practices in its operations, including using plastics and reusable materials to support the recycling and composting of biodegradable waste. The hotel has installed solar panels, smart thermostats, and LED lights, which effectively help reduce prominent carbon emissions (Milo, 2022). The business significantly contributes to water conservation by sustainably educating its guests on water usage. Signs in the bathrooms and sinks instruct people not to waste water (Acampora et al., 2021). Eco-friendly bathrooms and floor clears are used in Bio Hotel Raphael, which minimises the impact of harmful chemicals on the environment. The hotel plants trees on special occasions, and the staff are also involved in this initiative. The hotel has many plats in the dining area and the surroundings, which the staff regularly take care of. The excess food and beverages are periodically donated to needy people, addressing the global food crisis (Forbes travel guide, 2024).
At Bio Hotel Raphael, everyone is valued and accepted, so the hotel's recruitment process supports diversity, equity and inclusion, creating a safe place for its employees. The hotel staff is treated fairly, and the international conventions to protect the rights of their staff are ensured (Franco et al., 2021). The vegetables, meat, spices, fish, fruits, and other items for preparing food are shopped from local businesses, promoting the local businesses and individuals. This creates job opportunities and opportunities for profit for small businesses in Rome, contributing to the local economy. The hotels also have organic, vegetarian, and vegan choices on their menu, which addresses the violent act of killing and abusing animals (biohotelraphael, 2024). The hotel has a green team dedicated to promoting sustainable practices through its daily operations. The company is against discrimination for its staff and guests, regardless of race, sexual identity, religion, gender and beliefs, and it is adopting a stringent policy in this respect. In addition, the hotel donates money to community development initiatives, which is seen as a philanthropic responsibility. They provide incentives to their staff to empower their employees, and the female employees of the hotels are given menstrual leave and extra maternity leave. There is a nursing room in the lobby for the mothers to make them feel comfortable and safe (Bartel, 2022). 
CSR, or corporate social responsibility, is a commitment the Bio Hotel Raphael has made through various implementations and practices. Environmental sustainability is one of the CSR policies of the hotel, which aims to reduce carbon footprints as greenhouse gas emissions. The hotel's ecological sustainability also promotes sustainable practices that address the negative impacts of their operations. The hotel's policy for social responsibility fosters inclusion, diversity, and equity, which focuses on the well-being of its employees. (Europa, 2024). The company prioritises the integrity of its business with the effective implementation of risk management and transparency. The stakeholders are engaged in the decision-making and feedback processes, which is one of the CSR policies of Bio Hotel Raphael (Lagioia et al., 2024). The hotel emphasises the human rights of its staff with non-discriminatory and ethical labour practices, which start from the organisation's recruitment process. The hotel supports the communities' initiatives, such as environmental conservation and education (Legrand et al., 2022). The hotel supports local businesses and individuals as they buy daily cooking essentials from the local market. The organisation also has a CSR policy against animal cruelty, where they are vocal about implementing vegan and vegetarian menus.
Corporate Social Responsibility is essential for businesses to manage, especially for organisations within the tourism industry supply chain (Anaejionu, 2024). It is essential even though several challenges accompany it. 
Planning and strategising to build an eco-friendly business with proper strategies for bio-management and bio-dynamism. Hotel Raphael is a museum with various art decorations and works in the lobby and within the hotel (biohotelraphael, 2024). These provide customers with enhanced luxury experiences. Managing these to ensure sustaining and ethical sourcing is challenging and requires proper cost allocation. As a part of their Social Corporate Responsibility, they collaborate with Tierra de Hombres to raise funds and help African children (Rafaelhotels, 2024). Managing these strategies requires high business expenses. These costs must be managed to ensure that inclusivity and green initiatives work well. Audits and evaluations are also required to monitor the present plans and further develop relevant plans. The hotel's e-supply chain requires optimisation for sustainability. At the close, these have higher costs than unsustainable ones. However, in the long run, these are beneficial for the growth of the business and the industry. 
Technologies must be managed to ensure these have a low carbon footprint to embrace the biodynamic brand image. Managing technologies to enhance business functioning and customer experience takes time and effort. The technological landscape of the 21st century is revolutionised and has speedy and constant changes through radical innovations. Managing these to maintain a socially responsible brand image is challenging (Nejkovic, 2024). Maintaining the carbon footprint and environmental degradation management system to ensure the industry and the functioning of the hotel do not lead to discrimination or exploitation of the local communities is essential. These must be taken forth with the proper planning, selection, and management of the technological advancements. Hotel Raphael tries to manage brand image through social media engagement and interaction by providing personalised answers and guidance.
Additionally, hospitality management within the industry is challenging as hotels generate much food waste and plastic. At the national level, in Italy in 2019, 12.9 million tons of packaging were recorded, and in 2022, it was possible to recycle 71.5%, which has a significant impact on the hospitality and tourism industry(Statista, 2024). That is why it is essential to set objectives regarding packaging recycling to avoid the exhaustion of local resources. They negatively impact the industry image and the brand image of hotels like Hotel Raphael. Managing these is challenging and important; every minute of functioning must be evaluated and monitored to make a difference.  
The practices taken up by the intermediaries within the supply chain impact the overall industry and the local people of the locations in which these are based. Hotel Raphael in Italy impacts the local people through their functioning. The company has tried to manage the sewage system and helped to purify the water and the riverbed (Raphaelhotels, 2024). The hotel has pollinating plants that increase soil fertility and preserve biodiversity. These impact the local environment by ensuring that nature is not exploited because of the functions of the hotels. The social corporate responsibility showcased here ensures that the hotel can keep functioning and growing with the support of the local communities. Collaboration with non-profit organisations helps build a positive relationship between the organisation and the locals by ensuring they give back to the communities where they profit and benefit. This sustains the community and the industry by helping the brand create a positive influence and brand image. Proper protection of the locals, their environments, and their traditions will help tourism in Italy stay relevant and attract tourists. The over-tourism evident within Italy must be managed to protect the industry's future existence. Renowned for its biodynamics, Bio Hotel Raphael offers vegan food and wine to support its sustainable brand image (Raphaelhotels, 2024). 
These concerns create opportunities for the hotels to take up further initiatives for social corporate responsibility by incorporating the natural and the local within their brand idea and services. Better local support and customer satisfaction create opportunities to set industry trends that benefit hotels like Raphael (biohotelraphael, 2024). Additionally, these ensure the brand gets additional opportunities to showcase the industry's favourable effects on the environment and the local communities. These create significant opportunities for brands to research and develop strategies and further mould the external environments to fit their strategy, giving them a better power hold and positioning within the industry. 
Legality is essential to the brand's functioning when providing hospitality services. The company follows the Law on the Protection of Personal Data (LOPD) and abides by the Italy Agency for Data Protection rules and regulations. The company follows the initiative the World Trade and Tourism Council proposed, the guidelines developed at the Philippine Global Summit of 2022 (WTTC, 2024). Additionally, the government in Italy has food licensing, alcohol licensing, and fire safety authorisation rules that they must abide by. According to the Law, the landlord and the tenants are responsible for reducing energy consumption. Hotel authorities and the customers are responsible for ensuring that the energy consumed is not excessive and wasted in any manner. Leases and Contracts must be kept authentic and governed well to avoid any legal issues with the government and the other individuals in power who have a significant stake in the business. The Hotels in Italy must abide by hazard analysis and Critical Control Points regulations. The Health and Safety at Work Act 1974 requires hotels in Rome to ensure their employees are healthy and protected (wfp, 2024). The laws include authentic price displays on all products and services; additionally, in Rome, the hospitality industry must enforce the obligations of Hospitium Publicum (wfp, 2024). These laws must be managed and followed judiciously to avoid legal issues and complications for the companies in Hospitality within Italy and Rome.
The role of CSR or corporate social responsibility in encouraging sustainable practices within the hospitality sector has been examined in this essay, as well as the main areas that significantly impact CSR practices in hospitality. The challenges and opportunities for Bio Hotel Raphael have been explained. This essay discusses the Bio Hotel Raphael case study and examines various associated aspects. Incorporating corporate social responsibility into the business to promote the sustainability of the chosen hotel has been discussed in detail. The CSR policies of Bio Hotel Raphael have been explained in this essay to provide an understanding of the practices implemented by the hotel. The challenges to implementing CSR practices in the organisation have been examined consecutively in this essay. The possible impact and opportunities of sustainability practices on the local and broader environment have been discussed briefly. Examples of legislation impacting the requirements of their practices have been given.
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