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[bookmark: _Toc79769416]Introduction
In this academic report, the learning outcomes of this topic will be assessed. The assessment will be done in a reflective manner. Kolb’s reflective cycle will be used for this purpose. It is one of the most popular reflection models for identifying learning outcomes. In the presentation, the key skills necessary for a marketing manager were pointed out. These skills are time management, academic writing, public speaking and presentation skills, and online learning. The different aspects related to these skills and the key learning outcomes will be reflected in this report in detail. 
[bookmark: _Toc79769417]Kolb’s Model of Reflection 
Kolb’s Reflective Cycle is used to reflect the key learning outcomes in this report. The learning outcomes of all the covered topics will be evaluated using this model. This model is mainly based on personal experiences. Kolb’s reflective model mainly uses four stages for evaluating the outcomes. These are: 
Concrete Experience: The personal experience from a situation is reflected upon systematically to identify and learn new things about that experience. At this stage of the model, the situation is experienced and taken note of (Morris, 2020). 
Reflective Observation: At this stage, the observation from the learning experience is reflected more deeply. The things that went well and the things that did not go well are assessed in this stage.
Abstract Conceptualism: The questions asked in the previous stage guides the questions asked at this stage. The things that could have been done differently, how it could have been improved, these types of questions are asked in this stage (Miniano and Rui, 2020). 
Active Experimentation: In this stage the theoretical knowledge gained from the three previous stages are applied and experimented on. The strategies that were identified for improvement are practised (Sudria et al., 2018).
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Image 1: Kolb’s Learning Cycle
(Source: Sudria et al., 2018)
[bookmark: _Toc79769418]Reflection on the Covered Topics
[bookmark: _Toc79769419]1. Time Management
Time management is one of the most important skills for a marketing manager. In this module I learned about the different time management techniques used by individuals. During the coursework, I came to know about the different theoretical components of timework. The skills that are very important for effective time work are organizing skills, prioritization, goal setting, communication, planning, delegation, and others. During the coursework, I personally experienced how these skills impact the time management techniques of an individual. I also gained knowledge about how marketing managers effectively use time management for efficiency among employees, getting the job done in time, and job allocation (Aeon and Aguinis, 2017). Marketing managers have to spend a lot of time on creative thinking for new marketing ideas. The time saved through effective time management is put to good use by them to bring new ideas into the table. I got to know about a lot of different time management techniques that are used by managers for planning and strategizing their work. The thing that went well during the process of learning about time management was getting knowledge about some of the most effective techniques. There are many popular theories regarding time management. Exploring these theories seemed really exciting for me (Uzir et al., 2020). However, applying the time management theories to real-life scenarios was not easy. The case studies of the companies that I was using to get relevant ideas mostly use a mix of different theories for managing time in their organizations. It took me some time to understand this. This was a setback for the project and it could have been done otherwise. The process of doing the research could have also been executed differently. The implementation of the time management skills for the role of a marketing manager can also be improved. There is a lot of scope for improvement in the implementation process which can be done differently. From this part of the module, I learned different methods of managing time effectively (Sudria et al., 2018). I also learned how to frame research. I would use this method later in my future work. 
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Image 2: Time Management
(Source: Aeon and Aguinis, 2017)
[bookmark: _Toc79769420]2. Academic Writing
Academic writing is another one of the key skills and it was chosen as one of the topics. There are many aspects to academic writing. The language used must be formal, and easy to read. Also, the vocabulary used for academic writing is mostly based on evidence. During the module, I learned a lot about the specific ways in which academic writing is done. I learned that the tone used in academic writing is formal. However, there is no need to use long sentences as it can make the content of the writing complex for the reader. Mostly, simple sentences and standard vocabulary is used in academic writing. Academic writing is one of the key skills required in a marketing manager (Strobl et al., 2019). The ability to judge writing that will impress the reader is important for the job of a marketing manager. Since the marketing managers mostly work with concept-based works, the fluidity of content must be identified by them. During the course of this module, I learned about the different strategies used for appropriate academic writing. The vocabulary used to make the content, and the little technicalities were learned by me. I learned that academic writing is mostly focused on a single topic. Some questions are structured regarding the topic of discussion. These questions are then answered and explained during the length of the discussion. The discussion in academic writing has to be backed with adequate information and evidence. Moreover, its structure will have to be planned and made in a way that the logical flow is not disturbed. Most importantly, grammatical errors are strictly avoided in academic writing (Schillings et al., 2018). I gathered all this information about academic writing that helped me in understanding the process better. I also checked a few samples of academic writing for the convenience of understanding its structure. However, some of the samples were not collected from credible sources which created some confusion during the coursework. After gaining information about the topic, I learned how to check the quality of academic writing. One of the setbacks that I faced during the module was the collection of academic writing samples. It could have been avoided if I had chosen more credible sources (Sudria et al., 2018). 
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Image 3: Things to Avoid in Academic Writing
(Source: Schillings et al., 2018)
[bookmark: _Toc79769421]3. Public Speaking and Presentation
Public speaking and presentation skills are important skills which one should have. Those skills help to make the person more eligible and make the person compete more in this competitive world and get the competitive advantage in the workplace. For a marketing manager, those skills are mandatory. The marketing manager has to communicate with a large number of people starting from the customers to the employees of the organization. Having good public speaking skills helps to convince more people. Marketing is all about convincing people and to do so, having good public speaking skills help tremendously. Apart from public speaking, presentation is also important for a marketing manager. Presentation related to all the aspects of a marketing manager is crucial. Presentation of a product, presentation of that marketing manager as a person, presentation of the sayings of that marketing manager are all those are crucial as all those will help oneself to grow as a person and in the business (Fergusson, van der Laan and Baker, 2019). Kolb’s reflective model is saying, at the first step, one has to do or experience a particular skill. This is known as the concrete experience stage of Kolb’s reflective model. After experiencing those skills, one has a review of those experiments received. This stage is known as reflective observation (Chiu, 2019). The next stage in Kolb's reflective model is abstract conceptualization. In this stage, one learns through experience and the last stage in the whole reflective model is active experimentation. In this stage, one implements what they have learned through their past experiences. In public speaking and presentation, one has to try to practice public speaking and from there the learnings which one gets can be implemented in the near future for doing much more improvement in the public speaking and learning skills. 
[bookmark: _Toc79769422]4. Online Learning Experience
For any profession, learning is important and learning is a continuous process in the overall process. Learning is essential and it should be continued till life long irrespective of the profession in which one has. As a marketing manager also, learning is an essential skill. However, learning can be in any form. In recent times, learning is going on mostly through online mode, keeping the pandemic situation in mind. However, there are several other ways to learn things for oneself. Through offline methods also one can learn easily. It depends on the individual whether they are comfortable in which form of learning. As a marketing manager, one has to be very comfortable doing the work through an online platform. A recent pandemic has clearly shown that online media is the only way of doing work. All across the globe, people are doing work online, learning or studying with the help of online. The marketing manager also has to understand the importance of online marketing and promoting the products on an online platform (Boggu, 2020). Apart from those, if anyone wants to do a certain skill, they can complete those skills online. Online learning itself is a new experience for many of them. However, this is the ultimate way which will probably stay for the longest time. The online learning experience can be evaluated through Kolb’s Reflective model. First, one has to learn online. This is the first stage of Kolb’s Reflective model. After that, one has to review the learning obtained from those activities. This is the second stage of Kolb’s reflective cycle. This is popularly known as reflective observation. Next is the learning obtained from doing the activity, meaning in this case, learning on an online platform. Through online platforms how one can gain knowledge whether it is understandable for oneself to understand the topic on an online platform, this is considered at this stage. The last stage of Kolb’s reflective model is to implement the learnings of whatever one has learned from the past experience and the marketing manager will try to implement those learnings in the future work wherever those learned skills are required (Miniano and Rui, 2020). 
Since those skills are essential for anyone to grow and should have with anyone to survive in the workplace for the longest time, those skills should be done in a focused manner. 
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Image 4: Kolb’s Learning Cycle
(Source: Fergusson, van der Laan and Baker, 2019)
[bookmark: _Toc79769423]Recommendations and Conclusion
After completing the study, it is known how those four skills works and helped to grow for a marketing manager. However, there are some strict formalities that one has to follow to get a better result. There are few recommendations for marketing managers which have to be followed in order to get better results and to get a better learning experience. The recommendations are:
· One has to practice those skills on a regular basis such that they can become the master of those skills as those skills will help any individual, especially a marketing manager. 
· Apart from practising those skills regularly, one has to analyse the growth or improvement of themself on those skills. To do so, one has to analyse their own growth through Kolb’s reflective model (Morris, 2020). As per the analysis, one should take further steps to improve wherever required. 
Through this report, a few of the skills are analysed along with the help of one of the most reflective models named Kolb’s Model. With the help of this model, the skills of the marketing manager are analysed. Marketing managers should have several skills as those skills are essential in the workplace and in the modern-day corporate world. Among several skills, four skills are chosen, such as time management, academic writing, Online learning Experience and public speaking and presentation. On each of those skills, Kolb’s model is implemented and analysed. Kolb’s reflective model is a cycle through which one skill can be analysed and this analysis should be done on a regular basis. 
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