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This report is prepared based on Modern technologies and social media in the workplace. In this report, a wide evaluation is done to understand the effectiveness of using modern technologies within the workplace. At the same time, analysis is done on social media as a tool for marketing, information gathering and communication within the workplace. Here, references from different sources are used to make the analysis relevant and accurate. At last, a short conclusion is given about the whole report.

[bookmark: _Toc523590731]2.0 A wide Evaluation of the Effectiveness of Using Modern Technologies within the Working Place
The advance form of old technology known as Modern technology. This is the age of globalization where every organization needs to use some modern technologies to survive in the market (Aneesh, Hall & Petro, 2017). In this 21st-century century, technology has become an integral part without which firm may fail to reach its vison. As current business world is information-based, information is considered an essential resource in every organizations. By providing tools for communication as well as production in a workplace, technology has made these functions easier.  Modern technologies are used in different stages like in communication, data collection, data protection, data sharing, decision making and knowledge management. This is how it is increasing the productivity in the workplace. 
Here, the effectiveness of using modern technologies within the working Place is described below
Improves Information Flow 
 Technology helps to improve the flow of information in the workplace by developing a shared information environment. Here, for security purpose information is stored in a central location. Employees of the firm can access them any time whenever they need to do. As a result, the flow of information becomes faster as well as easier. 
Storage and Sharing
A survey has found that employees waste around 20% of the workweek searching of information (Holman, 2016). It is not only the indication of inefficiency of the business but also consumes time and money. Use of modern technology like internet helps to store information in a central location from where they can be accessed any time.   
Innovation
Use of modern technology tools enable innovation in the organization. To transform the business, employees can develop new ideas taking the help of technology (Tsui, 2017). Use of internet assists organization to do market research in order to build a competitive position in the market. At the same time, use of internet helps the firm to reach more customers. 
Automation 
Modern technology has reduced the necessity of more employees in the workplace. Now, works can be easily done using computer technology and needs less effort. Automation has also reduced the risk of human error as functions like data entry, data analysis, bookkeeping and management of contact are performed using technologies. This is saving the cost of the firm and this amount can be used for human capital. Thus, ROI of the firm increases which motivates employees to drive forward. 
Acceleration of Information Processing 
Most of the firms are taking help of technology to perform their information-processing tasks perfectly. Information processing means computing, presentation preparation, and website development so that customers can easily order for product or services. Technology helps to process information very fast and thus firms can make quick decision which is very important in business.
Quick Decision Making
Technology allows employees to access information from remote place. As a result, employees can easily access the necessary data, process it to make necessary change (Holman, 2016). Online analytical processing is very popular in modern business organization as it helps to make decisions using IT supports. 
Efficiency and Productivity
Modern technology has increased production of the organizations. Before, firms used human resources for performing business functions. Usually human are slow in work and sometimes they can’t deliver product or services on time. For this reason, companies have introduced modern technology in their production line. It has increased output of the firm and has helped for more consistent quality.
There are some disadvantages of using modern technologies in the firm. Some of the obstacles are given here.
High cost of Maintenance
Setting up technologies is expensive and its maintenance is also costly. Most of the cases, small firms fail to introduce modern technologies because capital inadequacy (Holman, 2016). If firm is inefficient in using technology tools, it will adversely affect the performance of the firm. As a result, the overall output of the firm will be lower. 
Security Risk
Technology makes business function easier but it also poses some risk for the organization. It may affect the security of data which can cause huge loss for the firm. Modern technology allows all the employees to access private information of the firm. As, privacy is not maintained among employees, it can pose as a threat ("The Advantages and Disadvantages of Technology in the Workplace - Use of Technology", 2018). In some cases, employees transfer crucial business information for personal gains.
Distraction at Work
In different ways, technology is distracting employees from their work. The use of social media like Facebook, twitter is hampering the productivity of the employees. At present, 29% of the firms have blocked access to specific websites like YouTube, Facebook or Twitter (TUTEN, 2018). Moreover, use of smartphone or virtual meeting applications like Skype is also distracting employees form their work. 
Makes employees lazy
Use of modern technology is killing the creativity and skills of the employees by making them lazy in the workplace. Business functions like calculating sales or tracking inventory are now done using computer and employees need not use their brain at work (Tsui, 2017). Even critical business problems are also solved by software that is reducing employee’s creativity.
Workplace Relationship
Modern technology says to use cell phones, text messages, email or virtual video conferencing tools for communicating with each other’s. It reduces face-to-face communication which makes relationship among employees weak. Interpersonal communications allows employees to know one another by which they also shares their personal information. This makes their bondage strong but modern technology is making employees more reserved and self-centered. 
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The term “Social media” indicates to computer-mediated technologies which assists to share information, ideas or other interests based on virtual communities as well as networks. Facebook, Baidu Tieba, Instagram, twitter, LinkedIn, Pinterest, Snapchat,  Viber, VK, We Chat, WhatsApp and Weibo are the most popular social media now a days (Bondarouk & Olivas-Lujan, 2016). Now, firms uses email, text or phone calls for communicating with its employees. 
At present business firms are using social media in marketing their products and services. At the same time, they are using it for gathering information about the choice of their customers. In 2015, USA made a survey which found that around 71% teenagers use Facebook. At the same time, more than 60% people around the world aged 13 to 17-year have at least one profile on social media. On an average, they spend more than two hours on their profile.  Another survey was conducted recently in USA and it has found that around 67% people uses different social media in their day to day life (Dewing, 2017). So, marketing products in these sites is a good strategy adopted by most of the firms currently. Now, in business social media is used to market products, promote brands, connect to current customers, foster new business and make personal interaction with customers (Charlesworth, 2017). The reason behind using social media is that it is considered as less expensive way to promote the business. 
Social Media in Marketing
Because of the increment of the number of users, there is an increase in social media marketing. Survey has found that there is around 2.2 billion users at present and number of active twitter user is 330 million. On the other hand, Instagram has 800 million users (TUTEN, 2018). For the purpose of creating brand awareness, firms need to develop two way communication system so that customers can interact back. Firms use social media for marketing purpose. For example, firms are now giving advertisement on Facebook's Newsfeed and thus becoming able to draw the attention of a large number of people (Charlesworth, 2017). Moreover, by sharing the advert with the friend they help the firm to reach more customers. 
Sometimes, firms use social media personalities which is also a good strategy. Usually celebrities are followed by a large number of followers. So, whenever they share something, it get popularity rapidly. For example, Cristiano Ronaldo is followed by 73.5 million followers on Twitter and 135 million on Instagram (Dewing, 2017). So, whenever they share any product, followers tend to purchase it.
Social media marketing is a less expensive way to reach larger number of customers at a short time. But it can also have negative impact on the performance of the firm if the advertisement is not prepared with appropriate content. So, firms should be careful about social media marketing otherwise the cost can be expensive.
Social Media in Information gathering
In social media, customers can like, comment or share advertisement of the firm. Here, they can give their opinion about the product or services directly. Sometimes, firms make survey on social media about the expectation of its customers. Thus firm can gather information about its service from the customers. It helps the firm to understand its strength and weakness (Hogan, 2016). At the same time, it helps the firm to identify the ways to overcome the weakness. 
This is an easier and cheaper way to collect accurate data about firm’s market condition. But the fact it that customers may not behave truly. For example they have shared the advertisement of Adidas but they may not use its product in real life. By filtering the unnecessary information, firm can use the information for future decision.
Social Media in Communication within the Workplace
Now a days, social media is used for communication within the workplace. According to the survey conducted by Forbes, 81% of Americans have at least one media profile. Using social media, coworkers can interact with one another and thus they can develop a good relationships (Bondarouk & Olivas-Lujan, 2016). A good relationship among the employees causes productive work teams. Moreover, employees can share complex problems with other of the firm and can have a several possible solutions.
By using social media, employees can improve their professional interactions with other people outside the firm. This may results in opportunities for the firm. Moreover, better relationship or interconnection may result in higher sales, new ideas or interest in employment. In social media, employees can provide job-related information and thus others can have necessary information related to his responsibility (TUTEN, 2018). 
Over use of social media for personal communication can reduce the strength of relationship among the employees. Moreover, more time wastage on social media can reduce the overall productivity of the firm (Hogan, 2016). So, employee needs to be careful about making the best utilization of social media. 
For all these reasons, firms are now using social media for promoting their business operation.
[bookmark: _Toc523590733]4.0 Conclusion
Business world is very competitive now and firms need to be very conscious about the market. Use of modern technology has made business operation easier. But firms have to train its employees with with technology to get the maximum benefit. Because of being less expensive media, firms are using social media to attract more customers. Certainly digital marketing is helping firms to increase sales by gather more information about the market. But social media can sometimes cost high. So, firms needs to pay special attention at the time of using social media. It is expected that with the use of technology and social media, business world will go a long way.
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