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“Primark; a contribution to sustainability “
The fashion industry is one of the most prominent industries in the world. The UK fashion industry is forecasted to reach 63.6 billion euros in 2019 (Statista, 2019). To generate such a colossal amount of money, the fashion world has to continuously update and sell the clothing lines in accordance with new trends to satisfy needs and wants of its consumers. Unfortunately, by doing so, the fashion industry is also one of the most significant contributors to textile waste and pollution. The fashion industry is under constant scrutiny from the environmentalists. They argue that fashion brands focusing on producing clothes made out of inferior quality textiles, relying on cheap labour from third world countries, polluting the environment are not contributing to sustainable practices. In other words, they are creating a trend called fast fashion. The term fast fashion can refer to clothing designs that move very fast from the catwalks to the stores and ultimately to the landfill. Garments are made cheaply, therefore, can not withstand continuous wear and after a short period of time are destined for the bin and replaced with new purchases (Fletcher, 2008).
One of the fashion brands that is closely associated with fast fashion is Primark (Moore, 2019).
Primark is an Irish fashion retailer founded in 1969 by Arthur Ryan in Dublin. Within the Irish border the retailer in named Penneys and outside of the Republic of Ireland they have adapted the name Primark. The company has 374 stores across Europe and the United States and is employing around 70,000 people. Primark sells an extensive range of product catering for women, men, kids and babies. Some of the product include clothing, footwear, accessories, homeware, beauty products and confectionery. All products are available at shockingly low prices and are in keeping with the current fashion trends. Majority of goods are made in India, China, Bangladesh and Turkey, where labour is very cheap; however, there are several factories in Europe. Primark is owned by Associated British Food (Primark, 2019).
[bookmark: _Hlk26528578]According to Brundtland (1987), sustainability is “ a development that meets the needs of the present without compromising the ability of future generations to meet their own needs." In other words, sustainability can be described as the actions taken by the current generation, that will not have a negative impact on the next generations. In relation to the fashion world, sustainability can refer to the way raw products are sourced and manufactured. On the ethical side, sustainability can refer to labour, including fair pay for workers and safe working conditions for employees.  
As mentioned above, Primark is the face of the fast fashion trend and has experienced a lot of backlash from media and people concern about the brand’s contribution to sustainability within the fashion industry. In order to minimise Primark’s negative impact on the environment and to increase the positive effects of the ethical side of their business, Primark has launched several campaigns and programmes to boost its brand perception.
Primark has created the Sustainable Cotton Programme that focuses on training cotton farmers in India on sustainable farming methods that can reduce the use of fertilizers, pesticide and water usage. The outcome of this programme has shown some improvement in the way that cotton is farmed, mainly reducing the use of chemicals and a small reduction in water use ( Cotton Connect, n.d.). Primark ambition is to use 100% of sustainable cotton in the production of their products, however; the initiative was launched in 2013, which is 6 years ago, and at the moment there is a minimal range of clothing made from sustainable cotton available at Primark. The vast majority of textiles are made with unsustainable cotton that is sold in colossal quantities around the world. For comparison, it takes around 10,000 litres of water to produce one kilogram of cotton (Better Cotton Initiative, 2019).  Approximately 8,000 litres of water is needed to create a pair of jeans. Cotton plants are very thirsty plants that are using vast amounts of water to grow and as the majority of cotton is sourced in Bangladesh where safe drinking water is at premium due to its pollution wich hazardous chemicals (Ali et al., 2016) the 10% reduction in water use is not significant enough to make a difference. Taking into consideration the volume of textiles sold at Primark and the rate of how fast those items are discarded in the bin Primark’s programme is not relevant to sustainability, because the brand is still heavily relying on fast fashion business model regardless of their Sustainable Cotton Programme in place or not. In order to become a more responsible fashion brand, they need to readdress their values and objectives.
Primark (2019), was one of the first stores to introduce brown paper bags in 2002 that replaced the plastic ones. This is definitely a step toward a more sustainable way; however, it is a minuscule effort when compared to the overall negative impact on the environment that Primark is creating.
On the positive note, Primark has a close relationship with children charity Newlife, where sample clothes and unsold lines are donated to the charity to raise funds. The Newlife charity is the charity for disabled and terminally ill children. Money raised from selling Primark’s donations is used to buy medical equipment for children in desperate needs and support for their families (Newlife, 2019). Such initiative allows Primark to meet their corporate social responsibility goals and to recycle their unsold products that otherwise would have been thrown in the landfill. 
Primark is undoubtedly jumping on the sustainability wagon with their initiatives; however, the brand’s intentions might not be as transparent as it  would seem. The fast-fashion chain has been accused of “greenwashing”, which is creating the appearance that the company is more environmentally friendly than it is in reality. According to Underwriters Laboratories (2007), there are seven sins of greenwashing, and they include the sin of no proof, the sin of vagueness , the sin of irrelevance, the sin of the hidden trade-off, the sin of worshipping false labels, the sin of lesser of two evils and sin of fibbing. In relation to Primark, the brand could be accused of many sins, with their lack of commitment to address greenhouse gas emissions and carbon footprint in their supply chain but openly speaking about stores efficiency (Primark, 2019). Another red flag can be associated with their sustainable cotton pyjamas at the price of only £6 when compared to other sustainable clothing companies prices are much higher (Revival Collective, 2017). Primark is branding their “sustainable”cotton at unsustainable prices, which points to another issue that is fair wages for factory workers. Primark is very vocal about paying workers minimum wages according to the countries they live and work in, however; minimum wages are the bare requirements that Primark has to obey legally; therefore, that does not make them any more ethical or sustainable. To make a change they should pay workers the living minimum wage; however, they are not willing to do this, as this would suggest that they could not sell “sustainable cotton pyjamas” at the cost of £6, as their profit margins would be non-existent. However, as consumers are getting more educated about sustainable and ethical practices, their shopping behaviour might change, and they might demand more environmentally friendly products. Relying on small profit margins while selling huge volumes of products could be very risky tactic for Primark, but also does not go hand in hand with the sustainable business model. If anything it goes against one of the primary definitions of sustainability that is slow fashion and longevity. Branding and marketing products to look and sound more sustainable is one of the most apparent signs of greenwashing.

[bookmark: _GoBack]In conclusion, Primark is aware of how important the sustainability factor is in the fashion industry and through their initiatives such as a sustainable cotton programme, recyclable paper bags and donating products to the Newlife charity is attempting to offset their negative impact on the environment. However, their efforts are not enough to make the visible difference,  as the problem is embedded at the core of their whole business concept, values and objectives. Although Primark is trying to actively participate in the sustainable business model, there is a lot of scepticism that a fast-fashion chain such as Primark cannot be called or even ever be a sustainable business.  It is believed that the two main factors discussed in this essay, which are sustainability and fast-fashion, are contradictive in nature; therefore, they cannot be linked together. 
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