
The Relationship and Impact Social Media Has on Eating Disorders
Statement of Literature review question
The research question will be: How does the use of social media influence the development, maintenance, and exacerbation of eating disorders among individuals, particularly in young adults and adolescents? 
The selection of the research question is based on the fact that social media usage has grown in the digital era and eating disorders have emerged as serious health concerns affecting people of all ages. Researchers such as Henriques and Patnaik (2020) and Fiaz et al. (2023) have identified that social media platforms have been significant in influencing self-esteem, image perceptions, and dieting trends. Therefore, it is essential to comprehensively understand how social media contributes to the perpetuation and onset of eating disorders to allow for intervention and prevention efforts. 

Introduction
Social media has undeniably transformed the lifestyle of individuals in terms of communication and understanding of how the world appears. Liu (2023) indicates that the global availability and widespread use of social media have made it an essential facet of contemporary life, this influencing the reactions, perceptions, and relations among individuals. However, even though various benefits are gotten from social media, such as rapid information dissemination and connectivity, Krupa et al. (2023) argue that consistent interactions with social media have increased the number of people with mental health issues, especially eating disorders, which have merged the issues that deserve closer examination. There is a spectrum of severe psychiatric conditions that arise from eating disorders encompassing diagnoses such as bulimia nervosa, anorexia nervosa, and binge-eating disorder (Mele et al., 2020). Essentially, the disorder is accompanied by substantial morbidity and increased mortality rates, this making them a key priority in public health.
The key facet of eating disorders crucially lies within the intersection of social media by individuals since the media influences dietary habits, body image, and fad diets. Fivian and Wood (2019) highlight that online platforms are usually curated with unattainable images of beauty, which perpetuates unrealistic standards that increase body dissatisfaction, increasing the rate of development of eating disorders. On the other hand, Filice et al. (2020) stated that consistent exposure of individuals to such aspects of social media induces potential disordered eating habits and body dissatisfaction. Generally, the intricacies of the relationship between social media and eating disorders remain an evolving and understudied area of research. The completion of the current study will address the existing gap by providing a substantial exploration of the interaction between social media and eating disorders and ultimately offering insights through which the platforms can affect mental health. As such, the research will contribute to the development of strategies that are evidence-based in mitigating social media effects among the affected population. 
The need to address the pressing issue in public health regarding the intersection of social media and eating disorders forms the rationale of the current review. As mentioned by Xu et al. (2023), the proliferation of social media platforms has increasingly transformed the sharing of information and communication, enabling individuals to constantly engage in self-evaluation, comparison, and self-presentation which affect the eating disorders of individuals. Various studies (Corzine and Harrison, 2023; Pedalino and Camerini, 2022; Rousseau, 2021) have illustrated the existence of a strong interaction between the use of social media and dissatisfaction with the body. Pedalino and Camerini (2022), in their findings, illustrate that the increased exposure to images that are meticulously curated on social media platforms has led to negative perceptions of body image, resulting in unhealthy dietary practices. Similarly, Rousseau (2021), in their findings, indicates that the comparative nature of social media platforms has increased feelings of inadequacy, which results in a cycle of self-criticism and self-scrutiny. Additionally, Corzine and Harrison (2023) report that young women exposed to social media appearance-related pressures exhibited increased body dissatisfaction and had sporadic eating disorders. Therefore, the attempt to conform to social media-provided images and features generally increases the rate at which individuals alter their eating habits, resulting in eating disorders. 









Aims
The research will examine the relationships between social media and eating disorders, specifically focusing on adolescents and young adults. 
The following objectives will be key:

Objective 1: To Summarise the Current Understanding of the Relationship between Social Media and Eating Disorders
To use the objective as a guidance in comprehensively summarising the current body of knowledge on the research question. The critical examination of existing research will help in presenting an overview of methodologies, findings, and trends in the current study. 

Objective 2. To Examine the Impact of Social Media on Body Image and Self-esteem
This will form the second objective of the review, where an in-depth analysis of how social media affects body perceptions and self-esteem in adolescents and young adults. 

Objective 3. To Assess the Presence of 'Pro-anorexia' and 'Pro-bulimia' Communities on Social Media
[bookmark: _30j0zll]The objective will assess whether eating disorders can be influenced by the presence of 'pro-ana' and 'pro-mia' communities on social media. With the analysis of the literature, the aim is to understand whether engagement with such communities in social media can ultimately affect disordered eating behaviors. 

Objective 4. To Investigate the Prevalence of Eating Disorder-related Content in Social Media
In this objective, the review will investigate the possible availability of social media posts that promote eating disorders within the various platforms. Using the diverse literature, the review will seek to identify the common trends and potential normalisation of eating disorders in social media and provide essential insights into the role of social media in promoting such information. 




Method
In this study, mixed methods, primary research, and secondary research will all be applied. For instance, Mackey and Bryfonski (2018) state that mixed methodology provides the ability to comprehensively understand the research question by combining both quantitative and qualitative data for in-depth exploration. Similarly, Sileyew (2019) indicates that primary research methods such as the use of surveys and interviews allow individuals to gather first-hand information from the participants. However, Stern et al (2021) posit that both primary methodology and mixed methodology appear more complex, time-consuming, and costly. On the contrary, secondary research, as indicated by Chong and Plonsky (2023), allows for the collection of existing data this being comparatively cheap and easy to use. Therefore, the study will use a secondary research approach, specifically focusing on the review of literature as it provides efficient resources for the study and captures a great breadth of existing knowledge.
To collect data, databases such as PubMed, PsycINFO, Google Scholar and Web of Science will be used as they offer a wide range of peer-reviewed articles and studies relevant to the review topic. A combination of keywords and phrases to formulate a comprehensive search strategy, including key terms such as "social media," "eating disorders," "anorexia nervosa," "bulimia nervosa," "binge-eating disorder," and "young adults." 
The checklist for inclusion and exclusion criteria will be relevance, publication type, year of publication, and language of focus. The primary criterion for inclusion will be the relevance of the study to the research topic, and those not relevant to the topic will be excluded from the study. Only studies that are peer-reviewed will be included in the study and those that are not peer-reviewed will be excluded. The review will focus primarily on articles published in English, and any other articles written in other languages will not be considered.

Data Analysis
Three techniques are available for the analysis of the secondary data, which include content analysis, thematic analysis, and comparative analysis. To systematically categorise and analyse the content of the selected articles, the application of content analysis is necessary as it involves identifying recurrent themes, patterns, and key findings within the literature. (Kleinheksel et al., 2020). In addition to this, thematic analysis allows a higher level of literature understanding to be gained through synthesis patterns across studies. Krishna (2021) supports the use of thematic analysis as it allows for theme and pattern identification, providing a holistic view of relationships. Considering that comparative analysis provides divergent literature relationships between findings, it can be greatly applied to this type of study. Braun and Clarke (2023), however, indicate that thematic analysis is prone to subjectivity while comparative analysis can be challenging because it is heterogeneous. As such, content analysis will be used as it systematically examines the content of research articles while allowing for the identification of common themes.

The proposal considers ethical guidelines by incorporating systematic review guidelines where familiarisation of systematic review interventions and publication guidelines to get reputable academic sources. The review is proposed to take roughly 25 weeks as shown in Table 1.

Table 1. Proposed Review Timetable
	Task
	Timeline

	Proposal
	November

	Literature search and review
(Write introduction literature review to be assessed by supervisor)
	January

	Write Methods
	January- February

	Write discussion 
(An additional search will be performed to identify any potential new publication since the original search was carried out. The data collected will be critically evaluated)
	February

	Results section 
(The results section will be written as well as part of the discussion)
	March

	Review and revision
(The rest of the discussion will be completed, followed by the conclusion, introduction and abstract)
	March -April

	Proofreading and Final amendments 
(After submission to supervisor to check for the last time)
	April

	Submission and Presentation
	April 16th


Word count 1527
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