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commercial ethics and CSR are becoming more crucial in today's fast-paced commercial world.   Now, ethical corporate practices and social responsibility are essential for long-term success and respect.   Customers, workers, investors, and regulators want openness, long-term thinking, and responsibility, making these ideals more relevant (Carroll, 1991).
  This essay examines and analyses business ethics and CSR and how they effect company performance.   First, it defines both words.  It then discusses related models like Carroll's CSR Pyramid and Elkington's Triple Bottom Line.   Next, Unilever, Patagonia, and Volkswagen demonstrate how ethical behaviour, CSR programs, and commercial performance are linked.   The essay's conclusion supports the premise that ethics and obligation are crucial to long-term corporate prosperity.

[bookmark: _Toc204252302]2. Defining Business Ethics and Social Responsibility)
Business ethics are the moral guidelines for business behaviour.   It examines fairness, injustice, rightness, and injustice in decision-making and behaviour.   Businesses that are ethical consider more than profit.  They consider how their decisions influence clients and the community (Bovens, 2016).
  Corporate Social Responsibility (CSR) advocates for corporations to benefit others.   CSR goes beyond legality.  It also encourages companies to volunteer to help their employees, community, and environment.
Ethics is about individual morals, whereas CSR is about group responsibility.   All of these form a responsible and sustainable business system.   They include social duty (supporting fair labour) and environmental responsibility (reducing carbon emissions) (Elkington, 1994).
  • Economic fairness (transparent financial reporting)
  Not having ethics or strong CSR procedures can affect a company's reputation, market share, and legal standing in today's linked world.   However, good ethics and CSR promote trust and long-term revenues.

[bookmark: _Toc204252303]3. Models and Theories: CSR Pyramid & Triple Bottom Line 
To comprehend CSR and ethics in practice, we examine Carroll's CSR Pyramid and Elkington's Triple Bottom Line (TBL) (Teck, How, Karuppiah, and Ho, 2020).
  Carroll's 1991 CSR Pyramid:
  This model has four CSR levels:
  1. Economic: Earn.
  2. Law: Comply.
  3. Moral: Be fair and just.
  4. Kind: Business owners should act ethically.
  Carroll emphasises that firms must first fulfil their legal and financial obligations before their moral and philanthropic commitments.   It lists tasks from fundamental (profitability) to highest (community welfare).
  TBL: Triple Bottom Line  TBL adds these to success:
  Social sustainability (employee care, community involvement)
  Planet: environmental protection (reduced waste, green energy)
  Profit: Economic performance
These models demonstrate that firms should balance profit and social responsibility.   They demonstrate moral and socially beneficial behaviour in strategic planning and daily life (Unilever, 2024).

[bookmark: _Toc204252306]4. Relationship Between Ethics, CSR, and Business Performance 
The relationship between business ethics, CSR, and performance has been extensively studied.  The majority of studies demonstrate a correlation.   Ethical corporate practices and CSR projects usually improve brand recognition and loyalty, customer satisfaction, employee morale and retention, risk management, and legal compliance, as well as cash and investment access.
Porter and Kramer (2011) found that integrating CSR into a company's strategy can boost its performance.   They propose "Creating Shared Value" (CSV), which links economic and social aims to benefit all (Dura, 2017).
  Ethical marketing increases credibility and reduces government fines.   Spending on employee health and happiness boosts output and reduces turnover.
However, critics argue that CSR without a genuine commitment to doing the right thing is worthless.   This is dubbed "greenwashing," when firms pretend to care about the environment (Elkington, 1997).
  Being honest is crucial.   When integrated into an organization's culture and leadership, ethics and CSR boost long-term revenues, sustainability, and stakeholder engagement.
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[bookmark: _Toc204252308]1. Unilever
Unilever's Sustainable Living Plan shows CSR is in its core business.   The company promotes global health and environmental sustainability.   Unilever's brands, especially Dove and Ben & Jerry's, have gained trust and customer loyalty.   Their investor ties have improved due to ethical supply chain management (O’Rourke and Strand, 2017).
  2. The Andes Patagonia, a renowned outdoor gear company, prioritises environmental sustainability.   It donates 1% of profits to environmental charities and encourages repairs over purchases.   It aligns with the Triple Bottom Line and has built a loyal consumer base.   Even though it publicly discourages materialism, its morality helps sales by generating trust and trustworthiness.
  3. Volkswagen (Poor Example)
However, Volkswagen's Dieselgate scandal highlights the consequences of unethical behaviour.   The corporation was fined billions, sued, and tarnished worldwide for lying about emissions data to pass government testing.   This instance highlights how disregarding ethics and CSR can cost a corporation money and reputation.  It also emphasises business transparency and responsibility (Unilever, 2021).
  These instances demonstrate how company ethics and CSR may impact success, trust, and sustainability, or be neglected.

[bookmark: _Toc204252311]6. Conclusion 
This article defines business ethics and corporate social responsibility and discusses their practical applications.   Ethics and corporate social responsibility (CSR) are clever tools that help firms be more resilient, innovate, and generate more money (Jones and Gettinger, 2016).
  Carroll's CSR Pyramid and the Triple Bottom Line assist firms safeguard customers and the environment.   When they commit to CSR, Unilever and Patagonia earn trust, loyalty, and a competitive edge.   Unethical behaviour, like Volkswagen's, can affect performance and image.
In conclusion, ethics, responsibility, and performance are linked: firms that incorporate ethical concepts into their culture and operations are more likely to succeed.   Ethics and obligation in business are essential nowadays (Carroll, 2016).
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