Marine Tourism:
Friend or foe?
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o Job OpPOrURILES
® Access to leisure

e 101.7 milliensholidays ingtine - U
billion (20'(7—) |
* UK coast: 274milliepgSeaside Blidays 2002),
SpendingrE4zomllicna
ORI [S cozisiz)] Floliczys: 43% of =] rul]n
LriPS (Britis msx;)rr“ \sseekziior), 2003)

® Tourism - II]JJJJJJ’] gar day o inje Wé
ECONOMY. (BBC, 2008)
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.Largest global creator of jobs, wealth and
|nVﬁstme_nt (Wogld Travel and Tourism Council (1998)

n 2001, Travel and Tourism Economy
E) contributed $3.5 trillion to the

world’s GDP and exceeded the GDP of all
countries except Japan and USA

.




Global Tourism

In 2000, travel and tourism provided
a trade surplus of $13.9 billion..~
whereas US high technology, of y'
which Americans are proud,
produced a trade deficit of $34.6

billion (US Department of Commerce,
2001)





















But at what cost?
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Oamihionvisitors
Lin/abilliontdirectavisitorspending v Gsy2012)
90 YoNWiSItorSICOmEerommviIthinfWales
1I3:3YernationalifeconomyA(QViAF20155)

GrowthinnconservatonimembershpNSirdire
International 2004’

IWECTacknowiledgegrowthnn whale Wwatching
Industry

SealiwatchingiworthrEAr6 7 milionfdirectirevenue;
£Somillionindirectiservicesiyoung, 1'998)

2008, thelNamibianisealuntigenerated
£3007/000  whereasisealiwatchingmetted s Zing
milionundirecutounsmexpenditureintthe’same
PEriod:



According to Guthier (1993, p.8):

...anthropocentric enjoyment....the
larget species cannot attain any
derived benefit’



Ecotourism

® According to'Goodwin (1996, p:124):

“winstils amen virepmental-and cultural - 4
CONSCIOUSIIESS tONE Lol St WIIIE)providing
S “ong.term stability. andyetunns o the hiost
COmmUmitye |

e Not profit first and foremost



IS EcCotourSm BERENCIal?

e Sperm whales — behavioural changes

(Herman, 1980; Cockeron, 1995)
e Debate
o, DIStURB2NCENHUSHIENTIVERNEUE
ONSIAeratior




SWalSea - History: «J“"

Seglanindustrial”Estate™
EONETalbot Steel Works

INESTH \/alley: mining contamination
) ,Jce _-water quality
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Swansea Bay and
Gower

v I

2011 figures for Swansea:

4.2 million visitors
- £335.27 million spend E
* No. jobs supported — 5.602

(CCS, 2012)




Rhossili Bay
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County Kerry, Ireland

(Berf@% & Whodléy 1999, p.6)
N

e 1.2 million oversees visitors
e £189 million (CKDB, 2000)

&

Leatherback turtle - PG.H. Evans/SWF
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“Outer Hebrides, Scotland




Cardigan Bay, Wales

£272 million (WTB, 2000)
Return visits high®
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Grey Seal



isso’s Dolphin
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Questionnaire RE

® 86% visited wildlife and education centres infukK
e 52% participated in boat trips
® 91% positive responses to boat-based
SWELEE B

* 32%ghalfsday;18% full.da

® Cost »

N85 satisfiactioninot imitedte marine
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" Swansea . Ba V. AOES NOL SUPPOILLHIE
AUmbers ol manne mammals found. in other

aréas stchnras \Caralganibays.. .. birdJnRterest
Inthe area. /s unremamanier

(UUSSL, 2003)



® Local marine pop.
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Ecotourisen: friendee
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Resultsishow: that if properly managed,
additional benefit to the local economy can
be achieved............



