REPORT

To create promotional content of a substantially high quality, the digital agency and film production company Y Ty Poeth gives UTWSD filmmaking students the unique opportunity to express their creative side and produce their own individual pieces of film. This digital agency and film production company allows students the opportunity to progress and evolve their own individual professional practice, students will also contribute their past experiences in filmmaking and any current skills that have developed whilst studying filmmaking, by using their newfound skills alongside their already existing skills, these UTWSD filmmaking students can produce briefs and allow themselves to broaden their ideas from learning new skills, they can do this by collaborating with experts in the field of filmmaking whilst being in a professional environment. A brief that will be deemed as a success will include and fulfil all of the requirements of the coursework within the Professional Development Module, and the UTWSD filmmaking students will include and adapt their new skills learnt from the digital agency and film production company Y Ty Poeth and will update their CV’s that they have produced in the coursework aspect of the Professional Development Module. 

When we came together we discussed what and how does Carmarthen University attract students, and why do they choose Carmarthen. One of the benefits of coming to Carmarthen would be the S4C building which is located right next to the university so students will be able to find opportunities there especially for welsh speaking students.  Other benefits would be the small classes so the lectures would be more intimate and more informative and helpful. Students are also given the choices of Professional development where they can enhance their skills in a professional manner towards the media, film industry or Adventure Filmmaking.  Students will have the opportunity to build up their skills in photography capturing wildlife in its natural state while being outside and exploring seeing the beauty Wales has to offer.

We also discussed what type of students the film and media course would attract and what platforms they may follow. The most obvious answer would be students who want to follow a path in film making or wanting to start their own photography or Media Company, and what they may be into media wise like youtubers like Casey Neistat who reviews cameras and other equipment, or maybe other social media stars and bloggers.  Adventure Filmmaking students also mentioned the location, with its host of story opportunities in the vicinity.


Discussing on what and how we should create advertisement for the film and media course at the university we decided on a short advert containing 3 or 4 interviews and some B roll of footage from behind the scenes of film making students working on their films and also some footage of the adventure film making students outside during their photography expeditions.

The Filmmaking and Adventure Filmmaking courses at Carmarthen are underappreciated in the advertisement side of the University. Using our own experiences, we have reflected on why this is the case and why a group of our class chose to leave the course loosing over 6 students of our class. To ensure that no future class suffers the same of losing a large number we discussed the positive developments that have been implemented this year and the advantages and disadvantages of studying at Carmarthen to define a unique selling proposition to attract future film makers. 

Those of us that attended open days felt that the enthusiasm and technical proficiency of the current course director was a key factor in our decision to study at Carmarthen. We felt that the current promotional advertisement for the course was corporate and uninspiring. We wanted to see more emphasis on the processes of filmmaking and adventure filmmaking and less emphasis on buildings. For me the course was a second chance, before I joined I was studying Acting but due to a change of heart I found my skills was better suited in a different field, since my hobbies were in photography, editing and creating YouTube videos occasionally making vlogs. So I did some research into this course and found it much better suited for me and I was lucky enough to transfer from the second year of acting to the second year of film which I am still enjoying and feeling where I belong.

While the class and I worked together, our aim was to conceive, develop and execute an undergraduate recruitment advertisement campaign aimed at creating an interest for future students in finding out more about courses at Carmarthen amongst a tightly defined target market. The advert we will create will include a call to all who seek to develop their skills in film, initially to bring as many as possible for the open day on 29th February. The number of applications generated by the campaign will be a measure of its effectiveness. Our main objective is to develop and extend the advertisement campaign through to clearing in order to achieve a full, gender balanced, any age range and more diverse student intake in 2020.
 
We did some research and analysed social media campaigns from other Universities on how they advertise on offering film and media courses such as USW and Cardiff University, the film and television schools at Aberystwyth, Bournemouth and Bristol Universities, The London Film School, The London Film Academy, Central Film School, MetFilm School and NFTS (The National Film and Television School) in Beaconsfield and Leeds. They are also following the standout campaign from RADA (The Royal Academy of Dramatic Arts). So we decided to do something different from how those Universities advertise their media courses, our plan involved.

· Interviews with tutors discussing the modules they teach, as well as past students on their time on the course and where are they now and how they have used their skills they picked up on during their time in the course in what they do now.
· Behind the scenes films of students making films or adventure filmmakers on a photography hike.
· Films about life in Carmarthen and living on campus, showing what Carmarthen itself has to offer, even the night life for students.
· Viral showing mastery of the medium, such as explaining aspect ratio to help people understand how to film events with a Smartphone.  


The class and I agreed when we work on our films we will gather as much behind the scenes footage as we could for advertisement use, the best way to attract future students who have a passion for filmmaking will be showing actual filmmaking in the advert, showing the technical side of things but most importantly how rewarding it is with the finished product, and to also show it may be stressful but there can be a lot of fun in doing so and it’s all worth it.

When it came to filming we all agreed we would be available to help each other out to be each other’s crew, so we carefully planned what weekends and days who’s film will be filmed when and who will be doing what. I wanted to do a horror that wasn’t taken too serious since I know it’s just a student film so it’s not going to have the same effect as most horrors so really it was a horror comedy. To prepare myself for writing a fun cheesy 80s style scary movie I watched films such as Stephen Kings IT (2018) Killer klowns from outer space (1988), and A nightmare on Elm Street (1984), To get a good sense of a 80s style I revisited a personal favourite 80s movie of mine The Breakfast Club which is a 1985 comedy drama and it gave me the idea for my characters to be all from different social groups like in the movie. I brainstormed a couple of ideas on what locations is classed as scary and the most doable location I thought of was a campfire on a Beach at night and I came up with the idea of the characters telling scary stories and showing the stories bringing them to life.

I find clowns a cliché but effective horror trope so I decided to make the scary entity in my film masked clown attackers which I was inspired by the clown appearances in 2016 which i made the characters story take place.

I found it easier than expected when it came to my film because I had my connections to the actors I was on the course with and I had a small crew with Sebastian on camera and Liam on sound and with me directing and the locations were the university and LLansteffan beach which I had two cars available for driving us all down to.  The first thing we filmed was the university scenes which were done in one weekend so afterwards I helped Sebastian and Liam with their films by being on sound, the three of us made a great time with no trouble and got everything done smoothly, the last thing we did before Christmas was film the beach scenes which went better than expected because we worried about the weather and how long it was going to take but luckily the weather was on our side and we finished at instead of 7. 

From my film I was able to make the 6 minute edit for my university work but also a 12 minute directors cut I uploaded onto my YouTube Channel, also some bloopers which could we used for behind the scenes.

When discussing the advertisement, I suggested that we use a watermark at the corner of the video of our team name Y Ty Poeth , I got the idea for this because in all my YouTube videos I always use a 50% opacity watermark of my YouTube Channels name to show its mine. I also offered old unused stock footage I gathered from over the years such as Dolphins down Newquay for the advert.


 
 
We feel that Instagram, Facebook and YouTube are the channels most likely to reach people and inspire them to share their interests. All three channels allow us to test different approaches with tight targeting like for example, people aged 17-20 with an interest in filmmaking or photography, in Pembrokeshire, Carmarthenshire, Ceredigion, Swansea, Neath Port Talbot and Powys. Given that the total universe in these areas is relatively small, we may wish to test extending targeting to include interests in related pastimes such as film, documentaries, storytelling, extreme sports etc, and extend our reach to the counties along the Welsh border. To further the concept of Creative Carmarthen, it seems sensible to begin testing the campaign with impacts concentrated in Welsh speaking areas. Given that the focus of the advertisement campaign is to attract future students rather than simply about raising awareness. This opportunity to create an advertisement for my course has been very successful in my eyes on how we have all brought our own skills and interests in it which to me is the point of it all, we all joined the course for different creative reasons and being able to present them in the advertisement campaign will hopefully attract people like ourselves with the same passion. 

