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Aim and Objective
The Aim is to know about the Fund raising for Zomato. 
The Objective is to know about what the Zomato faced the challenges and opportunities. 
INTRODUCTION
Zomato is a popular food delivery service and restaurant search engine that has revolutionized how consumers discover, order, and enjoy food. The website, which Deepinder Goyal and Pankaj Chaddah founded in 2008, was first known as "Foodiebay" before changing its name to "Zomato" in 2010. With its headquarters in Gurugram, India, Zomato has developed into a multi-national food technology behemoth that serves millions of users worldwide.
Zomato's primary goal is to enable businesses to expand their customer base while also connecting consumers with their favorite foods and eating experiences. The website provides users with thorough information about restaurants, cafes, and diners, including menus, images, reviews, and ratings. Foodies may explore other cuisines, find new restaurants, and choose wisely when they go out to eat thanks to this abundance of information.
Customers can easily browse among a variety of eateries, place online food orders, and monitor their deliveries in real-time thanks to Zomato's user-friendly mobile app and website. Zomato has established itself as a top option for food delivery and dining out thanks to its flawless user interface and dedication to technology.
Along with food delivery services, Zomato also provides other cutting-edge goods like Zomato Gold, a subscription-based loyalty program that offers special offers and discounts at affiliated restaurants, and Hyper pure, a platform for sourcing and supply chain management that links restaurants with premium food ingredients.
Zomato has broadened its operations and diversified its offerings through strategic alliances, investments, and acquisitions. The company's dedication to customer happiness, a robust network of restaurant partners, and ongoing efforts to innovate in the rapidly changing food tech sector all contribute to its success.
Zomato's commitment to provide wonderful dining experiences, effective food delivery services, and cutting-edge technology is at the core of its mission to make food discovery and ordering a fun experience for everyone even as it continues to transform the food business.
Global Aspirations: As Zomato's ground-breaking business concept attracted attention and quickly spread abroad, its influence went beyond national boundaries. Zomato has expanded into over 25 countries, overcoming cultural gaps, and providing a wide variety of cuisines to a worldwide audience. The company's objective is to connect food fans with excellent eating experiences. Zomato's expansion into new markets, made possible via tactical partnerships and acquisitions, demonstrates its flexibility and entrepreneurial vision.
Technology Wonders: Zomato's seamless integration of data analytics and technology is key to its ascent. The platform's powerful algorithms allow customers to customize meal recommendations by providing them with ideas that match their likes and tastes. Zomato's entry into food delivery services shows that it is committed to efficiency and convenience beyond only restaurant discovery. Zomato continues to lead technical innovation in the food business thanks to real-time tracking, effective logistics, and user-friendly interfaces.
Catalyst for Social Connection: Zomato encourages a sense of community and connection among food connoisseurs, having an impact that goes beyond gastronomy. Zomato has evolved into a dynamic social network that encourages meaningful interactions and conversations about gastronomic delights thanks to user-generated reviews, vibrant food pictures, and interactive features. Zomato has created a distinctive digital ecosystem that unites individuals over a shared love of food by making dining into a shared experience.

Background of Organization
When Deepinder Goyal and Pankaj Chaddah were employees of Bain & Company in New Delhi, India, they established Zomato in 2008 under the name "Foodiebay." When the creators had trouble finding reliable and thorough information about eateries in the area, they got the idea for the platform. They saw a need for a trustworthy and user-friendly platform that could offer comprehensive restaurant information, including menus, images, reviews, and ratings.
Deepinder Goyal and Pankaj Chaddah launched "Foodiebay" as a restaurant discovery tool with the primary goal of assisting users in discovering new eating alternatives and making educated decisions after realizing the potential of their concept. The website immediately became well-liked in Delhi's thriving culinary community and gave users useful information about the city's dining options.
To prevent any potential trademark difficulties, the company undertook a massive rebranding in 2010 and changed its name to "Zomato." The term "tomato," which denotes freshness and a passion for eating, was used to create the name "Zomato".
After rebranding, Zomato moved into other Indian cities and saw a sharp increase in popularity. The platform's user-friendly design, huge database of restaurant data, and user-generated material like reviews and ratings were all cited as reasons for its success.
Zomato's growth went beyond simple geographic expansion. Diversification was a key component of the platform's progress, and it was symbolized by the addition of cutting-edge capabilities like meal delivery and table bookings. By making use of cutting-edge technology, Zomato smoothly included these services into its ecosystem, transforming it from a simple eating companion to a comprehensive one. The creation of user-friendly mobile applications helped to expand Zomato's accessibility and reach.
Zomato gained investors' attention as its user base and popularity grew, which resulted in many rounds of funding that supported its expansion. The expansion of Zomato's business strategy to incorporate food delivery services fueled the company's expansion and strengthened its position in the cutthroat food technology market.
Zomato's global expansion was made possible by the Indian market's success. The business expanded into foreign markets, establishing operations in a few nations in Asia, Europe, the Middle East, and the Americas. Zomato kept improving its offerings and extending its global reach through wise collaborations and acquisitions.
Zomato has broadened the scope of its offerings over time by launching items like Zomato Gold, a reward program, and Hyper pure, a platform for restaurant sourcing and supply chain management.
After a successful initial public offering (IPO) in July 2021, Zomato was a publicly listed firm on the Indian stock exchanges (NSE and BSE) as of my most recent knowledge update in September 2021. The company's IPO was a crucial turning point in its development into a major global player in the food technology industry. Zomato's development and success in the cutthroat food delivery and restaurant discovery industries continue to be driven by its dedication to innovation, customer satisfaction, and its focus on offering great eating experiences.

