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[bookmark: _Toc131854178]1. Introduction 
In this industrial revolution and growth of businesses around the world in all sectors, entrepreneurship and enterprises have boomed their way to promote new services and products. Entrepreneur is an individual who is in the process of creating a new business which may be called a start-up and the services or products are always innovative. However, these businesses are small in size and provide scope of employability. Entrepreneurs and enterprise managers promote their key role in economic development and allow focus on the generating new ideas in the market. This study will include a proper evaluation regarding enterprise and entrepreneurship based on theoretical analysis. Other than those traits, characters and motivation of entrepreneurs will be developed focusing on the impact on their business. Differentiation analysis will be provided towards the profit based and nonprofit based organizations in industrial space. Entrepreneurship may sound innovative and exciting towards economic growth and stability, but includes a risk based approach as the new business venture may face the downfall due to excessive competition and lack of product sustainability. 
[bookmark: _Toc131854179]2. Evaluation of enterprise and entrepreneurship 
Modern business world is based on new business opportunities and risk taking in order to be successful in markets and gain proper sustainability. Enterprise is considered to be finding a new business opportunity and taking advantage of the availability such as profits and branding supported by other businesses or sources (Leonidou et al. 2020). On the other hand entrepreneurship is an individual person handling the market risks and gaining the entire profit or loss. An enterprise may be run by individuals who may own properties, legal entities and other resources and is always focused on profit making opportunities. The combinations of these two are not common as entrepreneurs also are derived on non-profit making scopes which are referred to as social influenced businesses. As per the sociological entrepreneurship theory an entrepreneur marks their business up to customer expectations by managing the cultures and ethnicities of people is somewhat a non-profit organization. Similarly, in the case of enterprises there is no sociology as the enterprise theory provides the idea that profit making is the ultimate need of the business and explores such opportunities (Doern, Williams, and Vorley, 2019). Thus both are focused on making business on profitable grounds but differ in beliefs and values towards economy and society. 
Entrepreneurs 
These are the individuals that have an impact on their own capabilities to run a business with the risk of losses and fruits of profits. Entrepreneurs in entrepreneurship promote new business opportunities and have the concept of innovational growth. An entrepreneur in the business of their own can be challenging in terms of finding innovative solutions. The reason being so creative and innovative is that entrepreneurs open up a small business which may also be known as start-ups. These small businesses require huge resources and ideas to remain sustainable in the competitive markets. As per the Innovation Entrepreneurship theory, every entrepreneur starts being a normal businessman and then focuses to create innovative paths to bring the sustainable platform for growth (Jena, 2020). These people take the stationary economy to a different level that includes betterment to the economic condition and contributes towards communities. For example, Joseph Alois Schumpeter, who was a great economist, stated that an entrepreneur in entrepreneurship must have the capability to reduce cost of production and increase market demand which will help them to bring a profitable business in place. 
[image: ]
Figure 1: Innovational entrepreneurship theory 
(Source: Linkedin.com, 2021)
Entrepreneur 
This is an important piece of knowledge of understanding entrepreneurs as they are considered to be employees in enterprises. These people work under the employer to build innovative solutions on products and services where they do not gain any risk which may be outsized and reap the outsize rewards. Entrepreneurs work with their employers in the company or enterprise and have access to all resources at time.  For example, Ken Kutaragi working in Sony is considered as the Entrepreneur behind launching the first Sony’s Play station in December 1994 throughout Japan which also made sales of 100 million pieces around the world in a decade (Pinheiro, Daniel, and Moreira, 2021). This defines that Ken Kutaragi does not get the oversized rewards gained by Sony and does not have to bear the losses faced by Sony. These people are known as internal entrepreneurs who do not take profits or share the risk but promote the shaping process of the company's future. As per the knowledge spillover theory of entrepreneurship, it is seen that labor mobility impacts the organization with innovative benefits and makes them grow to a certain extent. 
Support provider or policy maker 
This is a common individual or a group of individuals in every company, maybe an enterprise, entrepreneurship, small businesses or non profit businesses as well. The role of policymakers includes the process of creating plans and ideas to carry out business under certain ground rules and regulations. As opined by Gupta et al. (2020), policy entrepreneurs are the people who exploit the opportunities to influence organizational policies outcomes in order to cherish their own goals without having any resources. Ambition, credibility, social acuity and tenacity are the most common traits of a policy maker in entrepreneurship and focused on effective business planning on ethical grounds. 
Entrepreneurship and enterprises are both businesses and run on common grounds with differences in beliefs and ideas to grow. Enterprises are mainly the large companies which are internationally exploited with services to make profits such as IBM, Amazon, Google and Walmart. Whereas entrepreneurship has the scope to make profits and provide impact on the society as well at the same time. Entrepreneurs such as Henry Ford, Bill Gates, Larry Page and Zerodha are successful in the modern period which started as start-ups (Drobyazko et al. 2019).  
[bookmark: _Toc131854180]3. Analysis of Traits, characteristics, attributes and motivations of entrepreneurs 
Entrepreneurs are considered to be the modern generation business managers with the scope of innovation and expansion. The abilities, characteristics and traits allows them to focus their understanding of business growth and risk management capabilities. As per the Great Man theory of leadership, every entrepreneur is born with the courage and confidence to handle business on their own and support their own decision making with the ability to understand risk behind. As per the observations of Kwilinski et al. (2019), small businesses such as boutiques, retail stores, distribution and digital business are called start-ups and are handled mostly by individuals. Traits of these individuals are the most important element to think innovative and take the business to more expanded scales. Observing the past decades, an entrepreneur named Andrew Carnaige who belonged to a poor family from Scotland and immigrated to the US for a better life. With the traits of being optimistic and outgoing, he founded Carnegie Steel Company which in 2021 is valued at $5.5 billion. 
Characteristics and attributes of an entrepreneur are 
Organized: an entrepreneur being a single owner always seems to promote day to day tasks at the top of priorities to make business planning. Arranging finances, preparing investments and acquiring market needs are key priorities in the organized chart. 
Innovative: this is the in-born trait of an entrepreneur to bring in business to the grounds of innovation and creativity. Coming up with new ideas and concepts to serve customers and promote societal welfare based on employability is the important quality of an entrepreneur. 
Risk manager: as the new business or a single owned operation, market competition becomes vulnerable and promotes negative challenges. An entrepreneur character always be a risk taker and focus on confident decision making and willing to risk investments, time and resources for future possibilities (Porfírio, Felício, and Carrilho, 2020). 
Hardworking and coordinating: being an entrepreneur, the small or medium sized business must be managed single handed with support of workers. The person must be hardworking and coordinated with the employees under them. 
As per the psychological entrepreneurship theory, there are three sections which are based on personal characteristics of an entrepreneur in business, these are 
· Locus of control is considered as one of the character where success is the outcome locus on control such as the insider abilities and support from physical sources
· Theory of personality traits are considered to be the inborn qualities such as communication, risk taking ability, decision maker and innovator 
· According to the theory of need for achievement, an entrepreneur always gets hungry for new opportunity that may achieve two way goals such as bringing profits and increasing the scope of societal wellbeing (Piñeiro-Chousa et al. 2020)
Motivation is an important element of an entrepreneur as without motivational combinations these entrepreneurs will lack self confidence and may not grow the ability to innovate. There are crucial five motivations which are always important for an entrepreneur in business, such as
· Satisfaction of a driving need or focus in controlling the life expectancies as self control motivated mind is important
· Desire to earn profits and at the same time make world a better place to live such as providing opportunities to people in employability and support communities 
· Control and satisfaction of personal accomplishment thirst in the course of business development 
· Create briefs and spread knowledge in order to make people believe about the business reality and understand the response 
· Develop professional and social relationship with people working to make a communicative ground to share business ideas and gain support
As per the views of Doanh (2021), attributes in an entrepreneur are common among many as these people are dedicated in working hard and bring business growth possibility with innovative solutions. Other than that the most common attribute is that an entrepreneur is not afraid to take a chance even knowing the risk behind it. They are passionate unlike Intrapreneurs and promote their innovative solutions under no employer or company. 
[bookmark: _Toc131854181]4. Differentiation analysis between for profit and not for profit organizations 
For profit 
Entrepreneurs are the person that builds a business from base grounds into different shapes and sizes. Earring profits come under the motivation list of an entrepreneur as doing business by them is growth and revenue earning. Small organizations running businesses like boutiques, retail stores, transport and logistics, ecommerce and digital services are all based for profits and run by partners and mostly by single handed entrepreneurs. As per the discussion of Ratten and Jones (2021), in small companies, entrepreneurs introduce innovative products and solutions in the market with reduced manufacturing cost and productivity improvements which meet the customer needs and are able to build a better implication of profits. As per the neoclassical economic theory, lack of suitable rewards such as profits on monthly records disturbs the motivation and capabilities of an entrepreneur.
The values and beliefs of an entrepreneur in small businesses for profits comes through risk handling and decision making. Honesty and passion are common traits of these entrepreneurs in times of making profits as they are ethical and transparent in the business forum.  Major profits are earned from small entrepreneurial businesses as they remain the sole manufacturer and service provider of the innovative product. Phases of development for these entrepreneurs in profit management require two periods or phases which are the initial investment period and investment in new variant development (Galvão, Marques and Ferreira, 2020). It is important to understand that the pain period is the investment and no profit from the business which makes the entrepreneur take risks and face excessive costs. The introduction period creates the path of profit period and encourages to develop new ways to market control with innovative products and ideas. 
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Figure 2: Stages of entrepreneurial management for profit based operations 
(Source: Entrepreneur.com, 2022)
For non profit 
Entrepreneurs' values and beliefs increase with more conceptualized manners when it comes to non-profit organizational management. As per the entrepreneurial theory nonprofits are the organizations that are operated with innovative leaders and respond to societal demand. These entrepreneurs believe that with their innovative capacity and market growth, they are opportunity oriented and can serve the society and contribute towards economic development. The supply oriented ground and the functional aspect of the entrepreneurs with the general motive to earn profit and serve the people with employability and services (Prüfer and Prüfer, 2020). The mindset of these leaders can drive innovation in nonprofit management by creating a framework towards thinking and acting accordingly. It is seen that entrepreneurial managers who are based on non profit management are considered to be more resourceful focusing on time, money and people to innovative solutions. The reason for being so resourceful is that they have a strong motivation towards achieving the required needs. 
The beliefs of these entrepreneurs are all connected with the activities and mindsets for non profit motives such as 
· Assessing the entrepreneurial culture and identify the gaps making blocks in revenue flow 
· Engaging all the stakeholders and work on the common goal without providing interest to self achievements 
· Manage the tools to identify the success criterias 
· Establish strengths and opportunities and share them with all members briefly
Credibility, goodwill, trustworthiness and exposure are the common elements of these entrepreneurs in the business and make a strong impact in the growth of societal and economic diversity management. 
[bookmark: _Toc131854182]5. Conclusion 
Through the above analysis, it can be concluded that entrepreneurship management has been the most influential management in business terms. The scope of innovation and durability to risk management has been excellent compared to entrepreneurship or enterprise management. As an entrepreneur, the innovative and creative ability brings the contribution towards excellent profit earning and grows the contribution towards economic development and societal well-being. The study has included evaluations based on differences of an entrepreneur's beliefs and characters when it comes to profit business or non-profit business. Theoretical concepts have been used as the source to promote understanding of the knowledge provided. Entrepreneurship is less effective in terms of business as these individuals are working for the organizational good and do not share pros and cons. Whereas an entrepreneur, they are entitled to handle all possibilities, opportunities and risks as availed. Thus it is important to understand that self-efficacy, locus of control and motivation is the key elements that drive an entrepreneur to work in motive of profits and contributions. Thus it can be stated that traits, attributes and skills of an entrepreneur provides impact on the growth of innovation and capability to serve customers at the best. 
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