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INITIATION
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Crussh Fit Food and Juice bars will be unrolling a wide range of new smoothie and juice options that will be available at the beginning of the next quarter. In order to ensure that our customers across the country are aware of our new project and pertinent details, we will be updating this blogpost on our official site. The series will have all the information about new products, the outlets where you can get them, prices, platforms and advertisements where you may get additional information, the physical evidence of the project rollout, the role played by people and processes involved in delivery. Our smoothie and juice options have fruits and vegetables as the main ingredients. Research conducted and published by the NHI indicates that fruits and vegetables are rich sources of active biological components that contribute to good health and reduce the risk of chronic diseases like some forms of cancer, type 2 diabetes and cardiovascular diseases. As a primary source of phenolic compounds, fruits and vegetables stimulate physiological effects such as immunomodulation. Additionally, they are rich in fermentable fiber. We also invite you to share your experiences, suggestions and questions in the comments section, our timelines on Twitter, Facebook and LinkedIn or our website (Henning et al, 2017).
PRODUCT
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A lot of research has been carried out on the health benefits of smoothies and raw juice options and we will be sharing some of that research information. As people increasingly become more aware of the health consequences of their feeding habits and shift to better lifestyles, Crussh is here to support you and share in your journey. Juices and Smoothies have amazing perks compared to other drinks. The national health services recommend that people should take five daily portions of fruit and vegetables as part of healthy living. 150mls of unsweetened, raw or vegetable juice or smoothie accounts for one portion of the same. Additionally, the national health services affirm that smoothies and health juices contain a variety of minerals and vitamins that have great benefit to the body (Water, drinks and your health, 2020). Our upcoming juice and smoothies’ portfolio will include most of these vitamins that will help keep you energized, healthy and happier. Our smoothie and juice range accommodates diverse customer segments depending on their nutritional needs and preferences. For instance, when it comes to our daily special the blueberry smoothie, children love it colorful with sweeter flavors while adults above 40 prefer the creamy banana or avocado flavors (Sahni, Zou and Chintagunta, 2017).
PLACE
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The roll out will begin at all our outlets conveniently located in city centers, malls and other business complexes. Wherever you are, there’s a Crussh outlet nearby ready to serve you with a quick healthy drink. We have noticed requests on our website and social media pages to include the new product range in our catering services. Good news! Companies, businesses and institutions can now include the requests in their subscription and we shall get you that pack of nutrients right at your office desk, events or gatherings once the roll out begins. We value and appreciate customer feedback as it keeps Crussh in the loop of what is happening in our customers’ lives and how best we can meet their needs. Customer satisfaction and experience is at the heart of all our activities and we remain committed to tailoring our efforts to match your preferences. We have received a lot of suggestions, tweets, direct messages and emails regarding how best to improve our delivery. One of the ideas that have stood out are food trucks and delivery services and for those that have subscribed to our website notifications, you have received a pop about our implementation of the same. Although we have outlets across the country, we have realized that most people are unable to get to them because of their busy schedules (Myers, McCartney, Desbrow, Khalesi and Irwin, 2020).
COST
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The superfood smoothies and juices will be available at all our outlets at amazing launching rates. Although most people are aware of all the health benefits of smoothies, very few manage to keep up with fruit and vegetable consumption due to the costs involved in terms of either time or convenience. Naturally, most people only eat other commonly available foods in stores, outlets and households. As a result, we embarked on developed the smoothie and juice portfolio that is conveniently available to our customers at friendly rates and accessible locations (Kotler and Armstrong, 2017). We will be using value-based pricing such that every customer has an option while visiting our outlet. Crussh will ensure that all customers get value for their money. As soon as the brand is ready for the project onset, price ranges will be available on our brick and mortar outlets or on our website which you can access through scannable QR codes. All comments, questions and propositions are welcome in our comments section.
PROMOTION
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Our target is to inform customers about all product developments in our project portfolio. The options will be endless depending on what you are looking for ranging from fruits, vegetables and proteins. As part of our appreciation to the continued support in this experience, we wish to share a small recipe for our daily special and colorful blueberry smoothie. Despite being a really simple drink, it comes with dense nutrients, easy preparation and can be great for either breakfast or a daytime snack. The basic ingredients are oats, cashew nuts, chia seeds and blueberries. Depending on the flavor, color and nutrient requirements, you can add either a banana, avocado, honey or soya yoghurt. Apart from the awesomeness of color and children friendliness, the smoothie is packed with antioxidants, vitamin C, K and fiber (McCartney, Langston, Desbrow, Khalesi and Irwin, 2019). Healthy food smoothies and juices are a significant part of the health plans that doctors recommend for patients with autoimmune disorders and consistency in the same has been proved to generate amazing results. In celebration of such experiences, Crussh is introducing a happy hour every Tuesday and Friday from next week for the next 10 weeks during which all smoothies and juice options will be sold at half prices.  Let’s get better together! As you may have seen on TV and social media ads or heard from radio announcements, we will be having loyalty schemes that will help us appreciate your support and sharing in this amazing journey (Husain, Ghufran and Chaubey, 2016).





PEOPLE
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Once the smoothie portfolios are in all our outlets, customers will be able to view them prior to the rollout and we will appreciate any feedback, reviews and thoughts. Our staff have received training associated with the portfolio and they can confidently respond to your concerns on behalf of the brand. Our staff will be marketing the project in our brick and mortar locations especially in cities where majority of our customers are and across all our social media platforms. In addition to our blogs and website, any developing information will be updated by our marketing team on social media. The staff members in our juice and food bars will provide you with print collaterals and where you have concerns, they will remain committed to responding to you. Additionally, our hospitality staff are working round the clock to ensure that as many options as possible are available to our clients (Jain, 2013).


PHYSICAL EVIDENCE
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For customers that have not been to any Crussh outlets before, check out our website for location services directing you to an outlet near you or check our social media pages on Twitter, Facebook and LinkedIn for directions. You can also go through customer experiences and reviews and purpose to create your own. In addition, staff members at our outlets will offer you brochures with scannable QR codes that will direct you to pages with all details of project portfolio. Crussh will also be adding project details on our roadside billboards so that customers can easily spot them. More details will also be available on food magazines, TV ads and radio advertisements in order to reach customers on a large scale. Offers and sales will also be updated on all of these platforms to increase the chances of reaching all potential and current clients (McCartney, Rattray, Desbrow, Khalesi and Irwin, 2018).

                                                                    PROCESS
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As we continue to familiarize you with our project portfolio, we would like to inform you about the ideas and concepts behind our product and aspects like the ingredients used and their proportions. Healthier drinks are an essential part of having a balanced diet and making healthier choices. However, we advise our customers to be careful with the ingredients they consume and how frequently to avoid wreaking havoc to their teeth or missing out on essential ingredients. While smoothies and juices are a nutrition pack with enormous benefits, most people are not aware of the high sugar content they have. Too much sugar can undo all the health benefits of a smoothie or fruit, raw and vegetable juice. However, too little sugar especially in dietary smoothies may discourage people from taking smoothies and juices all other. Hence, our smoothies are prepared with just the right sugar content, vitamins and mild flavor to create the perfect powerhouse. Additionally, our smoothies are prepared, preserved and served according to their contents. For instance, we only use cold pressurizers for smoothies that have temperature sensitive nutrients like vitamin C and B-complex. However, those that have contents like tomatoes are kept warm because such nutrients are converted into forms that are hard to absorb into the body when kept cold (Perzia, Ying and Dunaief, 2020).
PRODUCTIVITY
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The last few weeks have been terrific as we have received numerous messages across all our platforms regarding some of the customer experiences, expectations and propositions. We wish to share a common experience as has been shared, commented on and reposted on social media platforms and other online platforms (Kotler and Armstrong, 2017). Autoimmune diseases and the role of healthy juices and smoothies in overcoming associated issues have been a current trend online and on our platforms. The common characteristics in these experiences is that health experts recommend fruits and vegetables as part of the solution. In turn, we will continue to tailor our production processes to ensure you are satisfied with our offerings and their contribution to your health and personal experiences. If you have more experiences you would like to share or more suggestions on how we can adjust our current project portfolio to increase the health benefits, please share them on our website or social platforms and we will make sure to look into them. If you find an experience has been shared but you resonate with it, comment or share the post and tag us so that we are aware. Remember, our main milestone is create massive awareness of our project and engage with people before the roll out. We will hence appreciate retweets, comments and shares that tag our brand. Additionally, we have put up some smoothie recipes on the website and social media platforms that you are welcome to view, like, comment on and share. Remember to tag us! (Celuch, Robinson and Walsh, 2015).
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