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When I reflect on my experience in the Foreign Languages and Cultural Sensitivity module, I am overwhelmed with gratitude and a deeper awareness of my personal identity. This experience has given me valuable insights, motivating me to go beyond my personal limitations and recognize the significant effect of language and cultural understanding in the hospitality industry. This experience has made me realize the importance of linguistic and cultural awareness (Smith.J,2020) in the hospitality industry.
One of the most important ideas I gained concerned the critical role of language in the context of communicating with visitors. When I had the opportunity to host someone who usually talked in Mandarin, I became vividly aware of the difficulties connected with bridging language barriers. The startling realization highlighted the need of open and honest communication as the foundation for being a welcoming host (Koc, 2020).
The proper completion of this activity involves the individual's capacity to demonstrate concentration, emotional control, and a genuine interest in becoming acquainted with the guests. As a result of this revelation, I have begun the pursuit of language acquisition, primarily Mandarin, with the goal of improving the help supplied to our diverse clients( Robinson et al.,2022).
Developing a culturally sensitive approach to serving guests has emerged as a critical component in providing outstanding hospitality( Robinson et al.,2022). Following a thorough investigation of regional cultures and determining their differences between nations, I have developed a profound awareness of the tremendous influence they have on visitors. This newly gained knowledge has proven to be extremely useful in efficiently navigating interactions with people from a variety of cultural backgrounds( Nedelko, 2020). 
Furthermore, the information provided in this section clarified the value of self-reflection and continual improvement. This event prompted me to do a thorough evaluation of my accomplishments and find potential areas for improvement. I've noticed a significant improvement in my understanding of nonverbal cues, which has led to a greater appreciation of their importance in promoting cross-cultural interaction and overcoming obstacles. As a result of this newfound insight, I've been able to tweak my communication strategy in order to better suit the wants and preferences of our visitors.
As a result of this experience, I've grown into a more capable and useful member of the team. Active participation in group talks, when individuals seek advice and insights from their peers, can considerably improve the process of obtaining knowledge and personal growth. Throughout our expedition, I learned a lot about the need of maintaining a modest demeanor when presented with significant cultural differences. The process entails identifying the inherent learning potential in every occurrence and accepting that information acquisition is a continual and never-ending undertaking.
After completing this course, I now have the necessary knowledge, comprehension, and disposition to succeed in the hospitality industry. This particular occurrence has reinforced my view that providing outstanding customer service includes exceeding rather than simply meeting a customer's expectations. In the following months, I will prioritize making the most of any educational opportunities that emerge, with the goal of continually providing great service to our diverse consumer base(Lee, 2021).
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