	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 
The London website very fast, user friendly, and digital experience. I have experienced website that loaded for a very long time. According to Jacobs [2028[ many businesses fail to recognise the importance of website loading times. The loading times and responsive to various devices is so efficient to meet customer demands. Therefore, cleaners of London company have taken the first important step in website design and usability so that customers can good experience when using their website.

	Answer: 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has many subpages, and very easy to use. New customers can find the menu at the top of the home page. The menu button leads to leads to clear subpage about prices, services and contact information. Simple titles help the customer to obtain details of specific services, provide information on offer booking options. This includes d0mestic cleaning, bookings online and the terms of conditions. A prospective customer can navigate the website by using the various services offered. Also, browse to any page and request a job quote. Source {Google. Com search}


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The webpage allows customers to book for services directly using online. 
Customers only need to enter their correct details and book for the service required. The process is designed quick letting customers to manage bookings and schedule.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The company should improve on essential services, pricing and easy to find without deep search. Ensure the site function on phones and tablets. The users can navigate very easy on these devices. The website should have fast loading speed. High quality visual clean working spaces. Established trust and always demonstrate quality services to customers. Enhance user experience and build a stronger brand in the competitive cleaning product.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage appears professional and efficient. According to Trustpilot ratings, the webpage is trusted with {14,000 plus} happy customers. It has excellent online bookings and sixty seconds for vetted cleaners. The homepage quickly communicates everything the company is doing. In essence the site is offering a pleasant experience for users who needs cleaning services in London. There are in appearance on a mobile phone and a computer. The mobile phone is a handheld electronic device used for communication. The computer is a specific collection of digital content that appear on a screen. The computer offer greater storage software. Computers perform complex tasks like editing and programming. The keyboard, mouse, screen size are operating system for communication.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website use imagery, video and colour to grab attention of customers. Also to simplify complex information to guide user engagement with images. They are also use for tutorials or connect users to the brand expertise through high quality visuals.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website tool to enquire about the product is effective because the loading speed of the website is fast.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are reliable and photos show high standard of cleanliness. Customers express satisfaction and responsiveness towards their professionalism.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company’s detailed website describes various types of cleaning. E.g. deep cleaning, end of tenancy. The company also is transparent about its bookings, insurance and cancellation.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are available in two ways: selected testimonials on websites and dedicated review page linked to their rate of approvals, thereby creating a positive feedback on the website for marketing.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company is of high quality. They experience high quality of cleaning with a proven record of reviews. I would recommend it because of the good reviews.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The company advertises professional, competitive and affordable prices to customers. Also included are hourly rates for regular clients, maximum booking and optional friendly supplies.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Domestic Cleaning

	
	2.End Cleaning

	
	3. Deep Cleaning Services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The website in modern UK businesses are relevant. They are the backbone of modern day. They are credible. Website provide long term stability that social media cannot.  It is a  digital asset and fully controls a business. For better insight and analysis of a business website provide detailed vision of a business. In conclusion, it allows a business to make  marketing decision.

	Question  5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The company to focus enhancing client experience through time tracking. Flexible eco friendly options, staff training and service packages. Clear communication, transparency and strategic service expansion. Implement handling issues or feedback from customers.
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