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During the 1990s, the concept of Circular Economy was first introduced to the public. It is an improved approach to industrial design that focuses on regenerative and restorative practices and replacing the end-of-life concept with a more sustainable approach to production (Ghisellini et al., 2016). 
 Businesses are becoming more conscious of their environmental and sustainability goals. There is a growing social pressure on all the industries to adopt new strategies and methodologies that are geared toward improving the efficiency of their operations. This can help create a balance between the environment and people (MacArthur, 2015). The goal of Circular Economy is to optimize the whole life cycle of a service or product by reducing waste and energy consumption Due to the increasing concerns about the environment, the hospitality industry is working toward adopting a more sustainable approach to production. This can help minimize the negative impacts of the current linear model (Girard & Nocca, 2017). Due to the increasing social pressure to adopt sustainable development, many companies are starting to rethink their approach to their operations. This is because changing their consumption patterns and production methods, can help achieve the goals of sustainable development (Korhonen, et al., 2018). The integration of Circular Economy principles within CSR policies has the potential to create a significant positive impact on businesses and society. In 2014, a study conducted by Korschun revealed that CSR initiatives are focused on the well-being of the society. They also noted that these programs are discretionary and can be conducted in a variety of ways. From a business perspective, the circular economy aligns with the principles of CSR by fostering responsible resource management, reducing the reliance on finite resources, and promoting innovation (British Standard Institution, 2017). However, there are also potential challenges and negative aspects associated with the integration of circular economy with CSR policies. One crucial challenge is the need for extensive collaboration and coordination among stakeholders, including businesses, governments, and consumers (Joly and Lambert, 2021). The transition to a circular economy requires systemic changes in production, consumption, and waste management practices, which may require significant investments, regulatory support, and behavioural change.

 For example, hotels increasingly utilize renewable energy sources, implement water-saving initiatives, and establish recycling programs to minimize waste generation (Geissdoerfer, 2017). Moving forward, the circular economy in hospitality is expected to continue evolving. Technological advancements will play a crucial role in facilitating resource optimization, waste reduction, and circular practices (Rizos et al., 2017).
Several hotel groups, such as Premier Inn and Hilton, have started to implement progressive reporting measures regarding their CSR activities. The rise of online consumer markets has made it easier for companies to provide information regarding their activities. The Hilton CSR Report is instrumental in driving the company's sustainability efforts and positively impacting its stakeholders. One of the significant impacts is Hilton's commitment to reducing its environmental footprint. The report outlines energy, water, and waste reduction targets, which have led to notable achievements, such as a 30% reduction in carbon emissions, 20% reduction in water consumption, and 27% reduction in waste output since 2008. Furthermore, Hilton's CSR initiatives have had a profound impact on local communities. Through programs like Travel with Purpose, Hilton actively engages in community development, focusing on improving livelihoods, education, and disaster response. For example, Hilton's Global Week of Service mobilizes employees worldwide to volunteer in their communities, contributing to over 600,000 volunteered hours since 2012.In addition to providing a comprehensive overview of its activities, the Premier Inn hotel also highlighted various aspects of its social responsibility (CSR) activities in its annual report. The Premier Inn CSR report has had a notable impact on various stakeholders, including employees, customers, communities, and the environment. By prioritizing sustainability practices, Premier Inn has reduced its carbon footprint and made significant contributions to mitigating climate change. According to Chen et al. (2021) the concept of sustainability is gaining popularity within the tourism industry due to the increasing number of consumers who care about their carbon footprint. They suggest that hotels and resorts should offer guests eco-friendly accommodations. Their efforts to reduce energy consumption and waste have set a benchmark for the industry. Moreover, the Premier Inn CSR report has enhanced the company's reputation and brand image, attracting socially conscious customers who prefer businesses that prioritize ethical practices. 
This has resulted in increased customer loyalty and improved financial performance for Premier Inn. The report also highlights Premier Inn's commitment to supporting local communities, such as through charity partnerships and community investment programs. An organization's CSR policy can encompass charitable endeavours, sustainable operations, enhancing the quality of life in local communities, fostering equitable employment, and supporting philanthropy, as stated by Supanti and Butcher (2019). Other several large hotel chains, such as Carlson and Intercontinental Hotel Group, have started implementing programs aimed at reducing their environmental impact. These include adopting eco-friendly technologies, conserving water usage, and reducing energy consumption (Green Hotels Association, 2005). 
International Hotel Group has an ambitious program for the environment, and it is focused on Green Engage, which is a leading initiative that seeks to achieve sustainability and efficiency. InterContinental Hotels Group (IHG) is a global organization that focuses on sustainability and environmental conservation (EC). Through its digital platform, IHG Green Engage can help its members by managing their energy consumption and CO2 emissions. The concept of green marketing is a strategy that involves incorporating various environmental issues into a company's marketing efforts (IHG Responsible Business Report 2022). It aims to create profits while also contributing to the preservation of the environment. In addition, it helps the customers make informed decisions by providing them with information about sustainable products (Chan, He, William & Wang, 2012). Providing details about the advantages associated with green practices can help raise awareness about the positive aspects of eco-friendly establishments among visitors. IHG Green Engage's goal is to reduce water consumption. To achieve this, it offers various processes and technologies that are focused on conserving water. Green Solutions come with recommendations that cover various aspects of a hotel's operations and design to help decrease its environmental impact. The CSR report has positively influenced IHG's reputation and brand image. Green practices in the hospitality industry can help boost a hotel's reputation and improve its customer ratings (Yusof et al., 2017). They also help improve the guest experience and lower its maintenance and operating costs. 
Some of the most common ecological solutions that hotel groups can implement are the use of energy-efficient equipment, such as lighting controls and fixtures, and the installation of water-saving fixtures. In some of the InterContinental Hotels Group's (IHG) hotels, the Winnow system has been introduced, which allows the staff to easily identify and monitor the food waste that is generated in their facilities. Through this system, the group has been able to reduce the food waste by about 20% (IHG Responsible Business Report 2022). IHG is taking the necessary steps to cut down on greenhouse gas emissions through the use of climate science. The hotel uses a standard procedure to calculate its carbon emissions, which is conducted through the use of the Greenhouse Gas Protocol. In 2018, it committed to phasing out plastic straws by the end of 2019. Similarly, it is encouraging event attendees to use reusable containers for water. The goal of Inter-Continental Hotels Group is to achieve carbon neutrality and reduce environmental impact. It also aims to promote voluntary behaviour among its employees and contribute to charitable organizations. According to study conducted by Dezmar-Krainz (2015), the well-being of employees encompasses the psychological and mental aspects of their lives. It is therefore important that organizations thoroughly understand the factors that influence their employees' happiness. The business seeks to attain consistently prominent levels of profitability, driven by its ability to take advantage of opportunities that help it target new markets and customers. Efficient management of the business helps the organization reduce expenses and increase its profit margin. One of the company's key economic objectives is cost minimization. By actively managing its variable expenses, InterContinental Hotels group can reduce its costs. According to Kim et al. (2017), adopting a circular mindset can help facilitate sustainable growth by increasing the efficiency of various aspects of a building's operations. This includes mapping out waste flow and optimizing energy usage. One of the biggest threats to the environment of hotels is energy wastage, according to Mensah (2020). His research revealed that even small-scale establishments tend to have inefficient waste management policies. Non-hazardous waste can be used as an input for a different production cycle, which helps distinguish it from rubbish. It no longer pollutes the environment and becomes a raw material that can be used to reduce the price of finished (Sariatli, 2017). This process helps minimize the waste that the organization produces. By increasing the utilization of recycled products, the hotel can lower the manufacturing cost and lessen the resource consumption of society.
 It also streamlines communication within the organization. To measure its performance, the company holds mechanisms that it can use to evaluate its operations. All materials used by the company are ethically sourced, and all the services and products that it offers are made with care for the environment. Furthermore, the company ensures that its products are made using sustainable practices. For its supply chain partners, Continental Hotels Group follows ethical labour practices. It also uses products that are certified to meet fair-trade standards. IHG, a global hospitality company, takes its responsibility toward the environment seriously. 
The principles of the circular economy can help organizations in the tourism industry develop their businesses and create a more sustainable environment. This can be done through the establishment of a framework that enables them to manage their operations and reduce their environmental impact. In order to effectively implement the circular economy, various innovations and ecological transformations are required. These include extending the product lifecycle, getting other products from waste, and addressing the environmental resilience needs of society. Most of the time, hospitality companies tend to focus on economic considerations when it comes to implementing sustainability programs. They usually prioritize conserving water and energy, while neglecting cultural and environmental aspects (Girard and Nocca, 2017). The importance of the hospitality industry in communicating the benefits of CE and green practices is acknowledged in the preliminary findings of several studies. It is crucial to note that current marketing techniques must be analysed to determine their application (Gil-Soto et al., 2019). A hotel's green initiatives must be communicated to its various target audiences in order to gain recognition. This can be done through a green marketing strategy (Hudson and Miller, 2005). A green marketing strategy involves several phases. It aims to promote, deliver, communicate, and distribute services and goods in a sustainable manner that minimizes environmental impact (Chan, 2013). It is impossible to prevent a society from producing and recycling waste. Unfortunately, there is still a lack of reliable data regarding the impact of the circular economy on the quality of life and social well-being. Companies can benefit from CSR by creating a favourable impression among consumers.
 It can also help them put a positive spin on their brand and prevent potential negative reactions (Servaes & Tamayo, 2013).
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