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	Student Number
	2430409
	Student Name
	Aurita Cristovao

	

	Website Chosen 
	BMW Website

	Insert hyperlink to website
	https://www.bmw.co.uk/en/index.html

	

	Evaluation
Respond to each question 

	
       Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	  This BMW sites was easily accessed. there was just tale a second to load, and I could already seen the main page. It contains information about the car’s models and the prices.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	it owns three sections such as the information about the BMW 1 series, The BMW all-electric range, BMW Owner's Directory (focused on many things  we wants for the Company, together. Starting with preparing also equipment to assets including Auto Tech) and BMW Finance Offers. These help costumers to easily navigate the information. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Of course, Costumer able to using online by accessing the site. Every month payment alternative for costumer that willing to buy a car. Also, there is a online booking for a test drive.


	Question 1d - What improvements could be made to the usability of the website?


	This page is perfect y well organized. It just need to add a women’s picture on the main page of the web because there is only a picture of a man. This is to showcase the importance of gender equality.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	This link actual pleasant to found. To keep  clear concept   or posters of the cars, the link are all accessible and load pretty fast. These truly make it easier to get all the information that the costumer needs. There is definitely difference when we look the web on the computer and phone. The web shows in the Computers are more clear than in the phone because of the screen size.



	Question 2b -  How does the website use imagery, video and colour? 


	
This videos with  pictures are perfect elegant and clear. That background of white colour is very well chosen as it helps to highlight the pictures so bright. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Without connection to webpages be found. There is only the contact details of the company and the finance management. 


	Question 2d – How effective are the social media links on the website?


	these network also websites act really effective with reliable before access information about this car. The have Facebook, YouTube, Instagram, X, and Gmail.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	
In the website, the company shared a detail information about their service. It has For BMW vehicle recovery, roadside assistance and specialist numbers  as mentioned below:
BMW Roadside Assistance: 0800 777 111
BMW i Roadside Assistance: 0800 777 144
BMW International Assistance: +44 20 8686 2444
They are active  24 hours a day, every day.
For international costumers, we need to Call to 0800. The number are free of charge from all consumer landlines and mobile phones. International call charges can vary, we just need to check our phone provider for actual costs.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	the review are varied from each series of the cars. The dates are depends on the updated models of the car.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	The service presented as high quality because BMW is known as one of the best automotive products it has been globally transferred and outsourced.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Yes. Payment clearly made to the costumers and it does reflect the quality of the service. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.BMW

	
	2.

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Yes,
1.) Name of Company
2.) Address
3.) Contact
 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Of course. The websites still have relevance in modern UK business because it has online services, and innovative approaches for the costumer to easily access and guaranteed doing business with the company.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	One recommendation to improve the website of the chose chosen company is to have option of choosing the language as this company has been known in the world. And having the variety languages of showcasing the car’s information will help costumers (non-English) speakers to have more interest in exploring the cars.
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