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Knowledge and Information Management Skills for the Workplace
[bookmark: _Toc25781412]Introduction 1
In an everyday basis, language is used differently and interpreted differently. This also applies to knowledge, as many people talk about knowledge as in knowing how to do something, while others would define it as wisdom. Knowledge can also refer to information. It is difficult to define knowledge as it depends on the relationship of other concepts, and this would usually be data and information. The relationship between data and information can vary from different examples. (Bolisani & Bratianu, 2017)

[bookmark: _Toc25781413]INTRODUCTION 2
American airlines used basic competitive strategies in order to get an edge or advantage against other competitors. There are two strategies that the American Airlines used, the first is Cost Leadership and the second is product differentiation.  A Semi-Automatic Business Research Environment was used, also known as (SABRE). SABRE has allowed American Airlines to gain data and knowledge about their customers and consumers in a quick and efficient way without using their time by things such as surveys/polls/questionnaires. SABRE allowed for agents and companies from across the world to search for ticket travel services, prices, bookings that are provided by hotels, airlines, tour operators, etc. (O'Neill, 2018).
[bookmark: _Toc25781414]ASSIGNMENT 1



[bookmark: _Toc25781415]1. EXPLAIN WHY SAME SET OF DATA 
Knowledge is usually perceived similarly to information.  Some websites and dictionaries define it as information that has a purpose or use. Theirauf (1999) explains that there are three components, these are data which is at the bottom point which is an unstructured bunch that contains figures and facts; the next level is information, and this is known as structured data; lastly knowledge is known as information about information. (Bolisani & Bratianu, 2017)
[image: ]
[bookmark: _Toc25781416]Fig. 1
Knowledge, Information and Data Pyramid (KMT, 2018).
 Data is facts and figures that display specific information, but it has no organisation and do not give any further information such as patterns and trends. As defined by Thierauf, it is Figures and facts that output something specific, but do not have any organisation.
Information: In order to turn data into information, we need to categorize, calculate, condense it and contextualise it. The idea of information is to paint a bigger picture, making use of the data’s purpose and relevance. Information can show a trend or pattern for something such as sales.
[bookmark: _Toc25781417]2.Knowledge:  
Knowledge is related to doing and this implies know-how while also understanding. Knowledge for a specific person is a product of their experience and includes the customs by which they evaluate new participations and inputs from their surroundings in the environment. Knowledge is a mix of experience, contextual information, values, intuition and insight. This allows for an environment and framework for integrating and evaluating new information and experiences (KMT, 2018).
Data can be considered as useful information by some people, but the exact same data can be useless to others. This is because data on its own is useless, and the data usually is gathered and researched for a specific purpose, which may not suit the purpose of some people (Frické, 2008).
There are three ways of looking at data. The first way is by looking at it in isolation, for seeing the data for data’s sake. The second way is looking at the data in context, which is where you can see it compared to what happened with other data from a different time period, e.g. months or years ago. This can also include places such as a client’s industry. The third and final one is to see data for its patterns and trends, this will result in creating strategies and can cause action within a company or business.
The main reason why businesses do not use or try to look at useless information is because the wrong type of data can be dangerous. Irrelevant information can lead to incorrect decisions. For example, Tesco can see the data for how much customers like to spend money on the weekdays, and by using this information, they can adapt and sell more items that customers like to buy on those days. But this data could be only for customers in another country such as Turkey, meaning they have a different culture and time zones. This data will be incompatible with Tesco, which could cause wastage of products because Tesco put up more stock of what the customer demanded for in Turkey. Useful Information could be termed as knowledge because Knowledge is more of information being gathered through practical understanding, rather than theoretical. This can then be acquired as knowledge as it is needed for that individual because of its usefulness (Leishman, 2017).
Knowledge is known to your awareness or how you understand the subject which is acquired from your own personal experience or education. Information is just a refined version of data, and this helps with understanding meanings. Knowledge is relevant and objective information helps with making conclusions (S, 2018). Data is facts and messages, and some could say that is a discrete set of facts or not yet interpreted symbols or even just raw facts. Data can be known as a set of representation of just plain facts. Knowledge is your own individual and personalised information that is acquired by studying and experience (Assignment Point, 2019).

[image: Image result for how is knowledge different from data] [image: Related image]
[bookmark: _Toc25781418]Fig. 2 Data, knowledge, 				Fig. 3
information cycle (Assignment Point, 2019)          Data, Information, Knowledge and Wisdom pyramid						 (Saurabh, 2016).

[bookmark: _Toc25781419]3. Tacit Knowledge: 
(Mohajan, 2016) This is where there is a storage of knowledge inside the normal human being, which is unwritten, hidden and unspoken. This knowledge is based on their emotions, insights, experiences, intuition, what they have seen and any internalised information. Tacit knowledge is integrated into a person’s consciousness and it is acquired from association with other people. This knowledge requires shared or joint activities to be communicated from one to another. You should have tacit knowledge because everyone counts on it for surprising questions or places in life where it requires random and immediate knowledge (Business Dictionary, 2019).
There are different types of Tacit knowledge, the first one is how it’s used to speak a language. It is very difficult to write down or communicate all the rules of a language, but it is a known fact that learning a language needs immersion (which means you need to use that language for a long period of time). The second one is innovation. This is an illusive skill and a lot of individuals are known to struggle with innovation with low success. Some people can innovate effortlessly in a short span of time. The third is leadership. This is a complex skill and it is very hard to teach. There is no training that can guarantee that you will become a leader. This is an ability that is gained from experience. The fourth is aesthetic sense, as aesthetic is what makes art or culture intriguing and appealing. There is difficulty in communicating the appeal of art, and its even harder to teach. The fifth is a complex social skill that is difficult to teach. People who can manipulate to understand sales, people known as salespeople. They are known to be naturals because it is increasingly hard to transfer those skills to others (Spacey, 2016).
[bookmark: _Toc25781420]Explicit Knowledge: 

(Smith, 2001) This is expressed knowledge, as in recorded as words, codes, numbers, musical notations, scientific or mathematical formulae. This knowledge is easier to communicate, easier to store and pass around. This knowledge is commonly found within books, online sources, visual and oral platforms. This is the opposite of tacit knowledge as it can be acquired (Business Dictionary, 2019).
It is easier to communicate and pass on explicit information because we as humans can absorb the information from it being written down and because of how accessible it is. After processing, organisation, interpretation, structuring of data, the result will be explicit knowledge. Company data sheets, papers, reports and other stored information counts as explicit knowledge.
Tacit and Explicit knowledge are both used in a card game because having the knowledge of all the cards and counting is used but also knowledge of quickly making decisions and understanding what has changed throughout the game as cards will be played over time and they will be vital for winning or completing the objective. Explicit knowledge is found in a card game because the player will need to absorb the information of how to play the game from the beginning, so they understand the rules and what to play. The tacit knowledge is used within the game as the person playing the game will need to constantly adapt and use the hidden knowledge within their brain that no one has told them. A combination of both will need to be used in order to efficiently do well in the card game (Alexander, 2019).
[image: ]
[bookmark: _Toc25781421]Fig. 4
Knowledge, Information and Data Pyramid (KMT, 2018).
[bookmark: _Toc25781422]4. The 5 decisions 
I will be analysing for Data, Information and knowledge are:
1) Turning right at an intersection
2) Buying a can of Coke at Tesco
3) Walking towards Coventry University
4) Playing a game of Tag
5) Making a Sandwich

[bookmark: _Toc25781423]5. EXPLANTION OF 5 DECISIONS TAKEN
For turning right at an intersection, the raw data would be facts and figures of something. This would include key words such as Turning, Accelerate, Movement, Lights, Direction, Move, Mirror Check. This is raw data that is not compiled together so they would have no meaning. Information would be contextualized, calculated and categorized. This would mean that there would be random pieces of information such as: Make sure to look both directions before turning; Stop when a red light appears; Look out for pedestrians crossing and give way to people or Make sure to slow down before turning. Knowledge would be know-how with experience and understanding as well as intuition. This will show the pieces of information all lined up, in chronological order on what to do and how to do it correctly. This would be things such as: Slow down when you reach the intersection, make sure you check all mirrors and look both left and right, indicate right and turn in slowly while making sure pedestrians are not crossing and finally turn off the indication once you have passed.
Buying a can of coke, the data could be: Coke, Walking, Tesco, Shop, Money, Cash, Card. The information would be: Walk to the shop; Pay by card or cash; Take your wallet; Pick out the type of drink or Talk with cashier. The knowledge would be in a coherent instruction, telling you what to do and how to do it, such as Take your wallet; and proceed to walk over to Tesco; Pick the 500ml drink of Coke and turn it in to the cashier and pay by cash; return and walk home. We will know from your own experience you only need to ask about the item and you can pay and leave.
Walking towards Coventry, the data would be: Map, Directions, Walk, Travel, Navigation or Time. The information would be, take out your map and follow the path way; locate the building; Take left then right and go straight forward etc. The knowledge would be; take out your map and start following from your building; go forward towards the student centre and then go right after 100 yards; take a left and you have reached your destination.
For playing a game of tag: The data would be Running, It, Catch, Timer, Team, etc. Information would be: Run away from It, Tag people, cooperate with team, Taking turns. The Knowledge would be to study the game beforehand and know to tag as many people as you can while you’re It and out run people when they’re It while also making sure you’re in within the timer.
Making a sandwich: the data would be; Cheese; tomato; lettuce; mayo; bread. The information would be getting the condiments out; take out lettuce; chop the tomato; take out the tomatoes; chop the lettuce; get a slice of cheese; etc. The knowledge would be to take out all the condiments and ingredients out the fridge from their respective containers. Cut all the ingredients such as the vegetables and assemble them in Bread, cheese, tomato, lettuce, chicken, mayo and bread. Knowledge allows us to know what intricate things need to be done, this could be the brand of vegetables or condiments, and this helps will decision making processes.
If these decisions did not have any Data, Information or Knowledge, a lot of these processes would not be able to be formed. Without Data, there is no information and without information there is no knowledge. This means that we won’t be able to do simple actions at all without them.
[bookmark: _Toc25781424] 6. INVENTED A NEW PRODUCT
For the final section of my report, I will be discussing what type of demographic data that I should be collected for my desired product that I will be selling off. This data shall include, the gender; will it be predominantly men or women that would have an interest in my product? Price, how expensive should the product be sold for, as my audience could be between working class citizens to high class citizens. Advertisement, does my audience use smart phones, watching television or like to go out a lot? This information can change where I would place my advertisements, like billboards, to commercial breaks or mobile app pop ups on mobile games. Finally, quality control, this product could be something that needs high maintenance and needs to be looked after, or it can be a one-time usage product that must be used at that moment of time or can be used at a later date. Does my audience have an interest in maintenance or not?
The demographic data which will be collected is for a brand-new product, which is a brand of energy drink.
Here are some questions I have asked an audience around Birmingham about my product, this shall greatly help with my future choices.

[bookmark: _Toc25781425]Preferences of Energy Drink Flavours
	Favourite Flavour
	Men
	Women

	Cola
	32
	19

	Apple
	24
	10

	Blackcurrant 
	25
	30

	Raspberry
	39
	28

	Blueberry
	30
	33

	Total
	150
	120 




(Primary data gathered)
Gender: My product will be for all genders, as this is a drink, there is no limitation to who can be able to drink it in regards of gender. Men and Women both drink Energy Drinks so it is something I do not need to invest my time into, but it will be valuable information for me, for example, if it was found that a majority of men like to drink Energy Drinks, then I could cater my product towards men by changing the style or making a suitable taste that men usually like.
[bookmark: _Toc25781426]Preference of Energy Canned and Still beverages
	
	Men
	Women

	Do you drink canned beverages?
	82/100
	68/100

	Do you prefer carbonated beverages over still beverages?
	78/100
	52/100

	Do you prefer Energy drinks over soft drinks?
	75/100
	32/100

	Total
	235/300
	152/300




(Primary data gathered)
Price: This is very valuable information as it will be the deciding factor of whether or not I am able to make my product into a reliable source of profit. I can do this data collection by giving taste tests and doing some research on which type of people like to drink Energy drinks, is it the wealthy citizens? The middle class? Or the lower class that spend money on energy drinks. I can then adapt my price to that audience, for example, if wealthy people like to spend money on energy drinks, I can increase the prices and make it a higher quality type drink. (Faith & Edwin, 2014)
[bookmark: _Toc25781427]Likeness of drinks based on income
	
	Men
	Women

	People who make under 25k annually and like Energy Drinks
	76/100
	62/100

	People who make around 26-35k annually and like Energy Drinks
	62/100
	42/100

	People who make over 35k annually and like Energy Drinks
	35/100
	20/100




(Primary data gathered)
Advertisements: People who like energy drinks will usually have a certain schedule that they are all similar with. From my own knowledge, I know that people who like Energy Drinks like to visit outside more than the average person. This means that I should conduct research and find out where I should place advertisements on Billboards and perhaps advertisements on Mobile apps, as time goes on, our economy becomes much more technologically advanced. (Lou, 2017)
[bookmark: _Toc25781428]The relationship between people who stay outside/inside and energy drinks
	
	Go outside regularly
	Stay Inside regularly

	Like Energy Drinks
	60/100
	40/100

	Dislike Energy Drinks
	34/100
	66/100




(Primary data gathered)
Quality Control: The only thing that I need to gather for my data is how long my Energy drink will be able to last on shelf without expiring and how long it can last within a fridge. This will allow me to notify consumers on when to safely consume the drink. I can also find out what is the best material to use for the Energy drink, this is most likely going to be Aluminium.
[bookmark: _Toc25781429]Conclusion
In conclusion, data and research is vital to a company’s growth and how you manipulate it. Someone who can analyse data correctly and use it within the business will be able to generate numbers and that can lead to profits and revenue. Data is needed for everyone’s choices for a business.








[bookmark: _Toc25781430]ASSIGNMENT 2

[bookmark: _Toc25781431]PART 1 CASE STUDY
[bookmark: _Toc25781432]1.
Cost Leadership helps boost customer savings by cutting costs to a minimum, so they can be provided with low prices. They were able to do this because they had high technical capabilities from SABRE and access to capital for the investment of technology. An example of this is when American Airlines had allowed their customers to be able to find low fares by adding functions and increasing the importance of travel agents  (consilue, 2019). The brands who have been using cost leadership strategies have achieved successes by presenting business models that are made on a singular base, the lowest prices possible for a value (Valipour, et al., 2012).
Differentiation strategy is used by American Airlines, which is something that is made on a belief that one needs a position that is clear and unique. This means that a differentiation leader could focus on making and giving perks that as a result, give value for the consumers, while proving a higher price is a make up for their higher costs. This type of strategy causes consumers to buy into their premium products while also persuading the customers to be loyal to the brand that is provided  (consilue, 2019). Differentiation Strategy is used to order and move staff around while giving information to agencies, allowing for tickets to be sold at a faster pace (Githumbi & Ragui, 2017).
In order to thrive as a business, American Airlines first examine what type of position their company is and the products or services that the customers have in their minds. A competitive strategy is then picked, this can be between differentiation strategy or cost strategy, which are both applicable. Analyzation is done on the topic of competition and to find out the industry standard. Market dynamics is studied and gaps in the market are sought out. Finally, the competitive strategy that is the most appropriate will be chosen and practical solutions are carried out (consilue, 2019).
Most businesses will have to stick between either Cost Strategy or Differentiation Strategy, as they do not work well in maintaining both elements, this is largely due to the fact that they are small businesses with not enough resources, whereas American Airlines has these at their disposal, allowing them to utilise both in effective means to gather profits and customer engagement (consilue, 2019).
[bookmark: _Toc25781433]2.
SABRE had provided American Airlines with many competitive advantages. From the use of cost leadership, they are able to gain higher productivity, a higher capacity utilization, the power to bargain and negotiate for a lower price and production input, effective distribution and production process and channels (Copeland, et al., 1995). Differentiation strategy has also given the company an edge, as it has caused a building of strategies continuously, and this develops: a quality of product that is superior; a strong and recognised brand that has desire and loyalty; distribution across the industry, for example, the product being an absolute must to be stocked by retailers and capabilities within marketing, for example, sponsors and advertisements.  (consilue, 2019)
Information systems in American Airlines to also gain a competitive advantage over other companies, this is because Information Systems and Airlines can work together to connect distant locations in a efficient manner, whilst making a profit for their shareholders. An information system can provide information about the function of the organization and how efficiently they are at working. Procedures are carried out to make aspects of the journey comfortable and convenient to the customers and even simplified for them so it can allow for the greatest satisfaction (Naumann, et al., 2019).
Management Information systems can provide information to the owners and managers to allow them to make decisions better by using the data that is provided to them. The data analysis is useful within the workplace and it is vital for figuring out where resources need to be applied so that the goals and objectives of the organization is met. Data analysation is a must for a business that needs to survive in an increasingly global mark and economy. For the basics, information systems can measure outputs or inputs which is an indication that shows a trend, and the manager can act on this by deciding on a solid outcome. An example of this is the implementation of status of booking, the manager will be able to see the most popular times that people like to travel, and they can act on this by increasing or lowering the prices of that time to boost the company’s revenue  (UKEssays, 2018). It is common for businesses to increase prices during breaks and holiday’s, this is because they want to capitalize on the mass population that wants to use their free time to visit different countries. Information systems will be vital because an abundance of potential consumers and customers will be looking for the best price for traveling, and SABRE will provide this (Zwass, 2019).
SABRE systems can be used to reserve seats, which other airlines wouldn’t be able to, making greater profits. Reducing costs in real time for seats that have been given up at the last moment would be very effective for the American Airlines, as technology can be used to do live updates, other Airlines will not be able to keep up with the speed at which American Airlines provide information to their customers, leading to better services and attracting customers.
Some Entry barriers that American Airlines had were Brand loyalty, as customers were attached to their brand. The Economies of scale, as they benefit from lower average costs because of how big of a business they are. Being the ‘first mover’ allows them to take advantage of media coverage such as news so they take a strong position and dominate certain markets quickly  (Tejvan, 2019). They have vertical integration, making it harder for new firms to have no access to suppliers, meaning together Airlines cannot sell their products or services better. Patent, as American Airlines have copy righted some of their products and services, it will be harder for new firms to copy (Karakaya & Parayitam, 2013).
[bookmark: _Toc25781434]3.
The biggest factor that causes big businesses and companies to lose their edge overtime, is that other businesses, in this case, other airlines will slowly figure out what advantage their competitors are using to get that edge and copy or adopt that style. In this case, other Airlines have learnt to use their own SABRE, so that means every business is on the same playing field. Other Airlines will offer the same services that SABRE had provided to American Airlines, so every Airline will have bookings, increased data analysation, reservations, contact with agencies, finding lower fares, etc. American Airlines will no longer be a unique business, so they will have to find another type of advantage that sets them apart. If other Airlines have the same features but perform better, they will be chosen over the American Airlines. Beyond the 1980’s everyone had access to SABRE.
American Airlines only way to fight back from their competitors is by having cheap tickets, as the Executive Officer, Doug Parker said that they price their product to match the competition and there is no point in trying to beat us on price as we will never lose. This is a statement to the competitors, that if they don’t lower their prices, American Airlines will do the same. Being the cheapest Airline is what makes people want to come back. American Airlines reaction is to segment their market, not just lowering the price for all customers (Schlangenstein, 2017).
[bookmark: _Toc25781435]Part 2 – Information Systems
[bookmark: _Toc25781436]1.
What is an information system? This is a set of elements that is used for the purpose of collecting, storing, processing of data, providing knowledge, data and digital products. Businesses or organisations are reliant on information systems so that their operations are carried out efficiently and interact with their suppliers and customers, so they can compete in the market place. Information systems are also used to run interorganizational supply chains and electronic markets. An example of this is corporations using information systems to manage human resources, process financial accounts and getting in contact with potential customers by the use of online promotions. Some companies that use Information systems are: eBay, which is a big auction marketplace; Amazon, an online mall that continues to expand and the provider of cloud computing services; and Google, the search engine company that receives their revenue from using keyword advertising on internet searches. Services are provided cost-effectively to the citizen by the government, some examples are electronic books, videos, software, online services such as, social networking and gaming. Information Systems usually are internet reliant and are used for mostly personal use rather than business. The invention of a calculator and a printing press are examples of Information Systems (Zwass, 2017).
[bookmark: _Toc25781437]2.
There are some components that information systems need for success, these are: computer hardware and software, data warehouses, human resources, databases, telecommunications and procedures  (Zwass, 2017).
 (MBA Knowledge Base, 2010)
Hardware: This is relating towards machinery. This category has the computer itself in it, referred to as the CPU or by its full name, central processing unit, including support equipment’s. Input and Output devices, communication and storage devices are all included in the support equipment’s.
Software: This relates to computer programs and instructions that are readable to the machines, which support them. Computers are able to read the instructions that programs output, these direct the circuitry in the hardware, specifically the hardware parts of the Computer Based Information System, and that produces information from data. A disk or tape, or an input or output medium is used to store programs.
Data: Data is used by the programs, which are facts, and they can make useful information. Data is like programs as they can be stored in a machine-readable by using a tape or disk, and then the computer can use it when they need it.
Procedures: Policies are like procedures as they can dictate how an operation is carried out in a computer system. Just how software is to hardware, procedures are the same to people, and that analogy is useful to illustrate the procedure proles in a Computer Based Information System.
People: Computer Based Information System requires people in order to be useful. It is the component that influence success and failure of the information system the most.

[bookmark: _Toc25781438]2.1 Transaction Processing Systems
There are four types of Computer Based Information Systems:
The most needed computer-based system in a business is the processing of business transaction. Transaction processing systems are known as Computer based systems that have the ability to maintain updates, classify, store, capture, retrieve transaction data for the use of records or for input to other versions of computer-based information systems. Transaction processing systems have the purpose to improve routine business activities, and these activities are relied on by the organization (Al-Mamary, et al., 2014). Activity of transactions affects the business as a whole. Order placing, hiring personnel, bills, putting in cheques are examples of common transactions. Systematic transaction processing is needed for a successful business, which provide accuracy and speed, and can be used to follow routines by using programming  (MBA Knowledge Base, 2010).
[bookmark: _Toc25781439]2.2 Management Information System
Data processing by using computers is useful for many reasons. The first reason is that a lot of data relates to accounts and transactions can be done at a quicker pace. Computer applications that provide information on policy making, control and management planning purposes (Shi, 2013). Management Information systems look at management function. It can be said to be like an information system that provide at many different levels of management with information that is required to run a smooth business. The information must be concise, complete, accurate and timely  (MBA Knowledge Base, 2010).
[bookmark: _Toc25781440]2.3 Decision Support Systems
Decision support systems are an information system that outputs information that may not be predictable, and most of the time, professionals would only need this information once. This system does not usually output management reports that are regularly scheduled, in fact, they are made to respond to varied requests (Khalemsky & Gelbard, 2019). Decision support systems help and assist managers with decisions that are not structured fully, and those decisions are usually known as unstructured of semi-structured decisions. These are decisions that have no clear goal, or all the factors of the decision are not identified yet. This system supports but does not replace the managers judgement  (MBA Knowledge Base, 2010).
[bookmark: _Toc25781441]2.4 Office Automation Systems
Office automation systems are a new type of information system. They are known to increase efficiency and productivity of the people in the office, like typists, secretaries, assistants, staff professionals, managers and others (Gremillion & Pyburn, 1985). Organisations have started to automate their offices. Word processing equipment to automate typing, storing, printing/revising and printing are slowly taking over. Computer based communication systems like electronic mail helps with communication and by using computer terminals  (MBA Knowledge Base, 2010).
The main characteristics of each system:
Transaction processing system: Computer based processing is substituted for manual processes. E.g. Record keeping. Management information system: Gives an input that is used for managerial decision process and supports structured decisions. There is anticipation for typical information requirements (Winkler, 2011). Office Automation System: An integrated computer system that is multi-function and lets office activities to be done at an electronic medium  (MBA Knowledge Base, 2010).
[bookmark: _Toc25781442]3. Explain computer-based information systems
Computer based information systems can be used to make information for the managers, so they can be supported in analysis, control and in decision making. Managers will also be supported in how they can run the organization, so communication, manipulation of data, record keeping, etc. improve the operations of the business, making better strategic decisions and as a result, give the business a competitive edge. Managers use electronics and computer terminals to output and input information, this will help them organize and control the business from any position (Ullah, et al., 2017). The manager will be able to keep track of the transactions and see where costs are too much or if there’s an anomaly where money is being lost where it shouldn’t be. Typical information will be able to be manipulated by the manager and they can re-direct workers at a lower level to improve from that data. (OpenTextBC, 2019)
[bookmark: _Toc25781443]Conclusion
In conclusion, SABRE was used competitively by American Airlines, which caused them to have an edge against all their competitors, but due to the passage of time, it caused them to lose that edge, as other companies and businesses were able to catch up and get their own use of SABRE systems. American Airlines lost their advantage because in the modern world, all businesses are able to manipulate Information systems. Managers are now able to compete just how American Airlines did, causing each business to play on the same field.
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Favourite Flavour

Men	Cola	Apple	Blackcurrant	Raspberry	Blueberry	32	24	25	39	30	Women	Cola	Apple	Blackcurrant	Raspberry	Blueberry	19	10	30	28	33	



Preference of Energy, Canned and Still beverages

Men	Canned Beverages	Carbonated Over Still Beverages	Energy Drinks over Soft Drinks	82	78	75	Women	Canned Beverages	Carbonated Over Still Beverages	Energy Drinks over Soft Drinks	68	52	32	



Likeness of drinks based on income

Men	25k and Less	26k to 35k	35k and Over	76	62	35	Women	25k and Less	26k to 35k	35k and Over	62	42	20	



The relationship between people who stay outside/inside and energy drinks

Go Outside	Like Energy Drinks	Dislike Energy Drinks	60	34	Stay Inside	Like Energy Drinks	Dislike Energy Drinks	40	66	
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