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Marriott
Introduction
This essay will explore the integration of circular economy principles into the Corporate Social Responsibility (CSR) policy of Marriott International, a well-known global hotel company as the circular economy has become increasingly popular in today's business world, driven by a focus on sustainability. It highlights the importance of resource reduction, reuse, and recycling, making it a transformative approach and it offers a clear distinction from the conventional linear model of 'take, make, dispose', advocating for a more sustainable and economically feasible approach to resource utilization.

The essay will start by offering a thorough grasp of the circular economy, emphasizing its significance and pertinence in tackling global sustainability challenges while later, it will examine how the circular economy fits in with the broader idea of CSR, a business approach that supports sustainable development by offering economic, social, and environmental benefits for all stakeholders.

A thorough examination will be carried out to assess Marriott's CSR policy, assessing how the company integrates circular economy practices into its operations and decision-making processes and this essay will be vital in understanding Marriott's commitment to sustainability and how it affects the company's long-term strategy and relationships with stakeholders.

Finally, the essay will highlight industry examples from other companies that have successfully adopted circular economy principles and these examples will offer a comprehensive examination of the implementation of circular economy within the hospitality industry, enabling comparisons with Marriott's practices. This comparative analysis highlights the forward-thinking strategies employed and the challenges faced by these companies in their quest for sustainable business practices.

Main Body
(Barrows & Powers, 2008) have deceived the circular economy signifies a revolutionary change in the way we approach production and consumption, deviating greatly from the conventional linear economic models and in contrast to the linear 'take, make, dispose' model, the circular economy promotes a more sustainable approach that focuses on resource extraction, product creation, and waste disposal. The focus is on the consistent utilization of resources, minimizing waste, and optimizing resource efficiency.

The circular economy is built upon three fundamental principles: reducing waste, reusing resources, and recycling materials and this model promotes the development of products that priorities longevity, simplicity of repair, and the ability to be recycled or repurposed, resulting in a self-sustaining system. The goal is to maximize the utilization of resources, extract their full value during use, and promote the recovery and regeneration of products and materials at the end of their life cycle as it was said by (Walker, 2016) 

(Pizam, 2005) believes that unlike the linear model, the circular economy is inherently sustainable as it avoids excessive resource depletion and environmental degradation as it addresses contemporary environmental and economic concerns by tackling issues such as resource scarcity, environmental pollution, and the increasing demand for sustainable production methods.

In the hospitality industry, this approach is becoming more and more important so, Marriott International, for instance, has started incorporating circular economy principles into its operations. The company has implemented strategies to minimize waste, including the elimination of single-use plastics and finding new purposes for used goods while at numerous Marriott hotels, the furniture and textiles are thoughtfully crafted to be long-lasting, adaptable, and environmentally friendly, reflecting a commitment to sustainable practices as it was stated by (Jones, 2002). In addition, Marriott's efforts in water conservation and energy efficiency demonstrate a commitment to minimizing resources and promoting sustainability.

The significance of the circular economy in modern business, particularly in industries such as hospitality, is becoming more evident so, companies like Marriott are discovering the benefits of adopting circular economy practices. Not only do these practices enhance sustainability credentials, but they also result in cost savings, foster innovation, and strengthen the bond with environmentally conscious consumers while this shift reflects a forward-thinking approach to adopting more conscientious and sustainable business practices, in response to the pressing demand for environmental stewardship amidst worldwide ecological challenges. (Brotherton, 2003)

In (Goldsmith & Litvin, 2018) ‘a book, Corporate Social Responsibility (CSR) is a business model that involves integrating social and environmental concerns into a company's operations and interactions with stakeholders so, CSR goes beyond fulfilling regulatory obligations and focuses on how companies manage their economic, social, and environmental impacts, as well as their relationships in key areas such as the workplace, marketplace, supply chain, community, and public policy.

Integrating the circular economy into CSR strategies offers a groundbreaking approach to sustainability and it enables companies to transform their operations and value chains to minimize environmental impact and maximize social benefits. This alignment is of great importance in the hospitality industry, as consumers and stakeholders alike are increasingly valuing environmental stewardship and community engagement. (Kasavana, 2007)

Marriott International showcases a remarkable illustration of this integration and the hotel chain has embraced a circular economy approach as a key component of its CSR strategy, resulting in significant enhancements to its sustainability practices. The company has implemented several initiatives to reduce waste, conserve water resources, and improve energy efficiency while Marriott's choice to remove single-use plastic toiletries in its rooms showcases a dedication to minimizing waste and embracing a more sustainable product lifecycle. Furthermore, the company's emphasis on repurposing furniture and textiles demonstrates a keen attention to resource efficiency and waste reduction, underscoring their dedication to the circular economy as it was exemplified by (O’Fallon & Rutherford, 2010)

(Bardi, 2014) have stated that the importance of incorporating circular economy practices into corporate social responsibility (CSR) for the sake of sustainable business practices is clear so, Marriott can reduce their environmental impact and position themselves as responsible and forward-thinking players in the hospitality industry. This approach has the potential to lead to substantial cost savings, a more favorable brand reputation, and increased customer loyalty while overall, the circular economy is an essential aspect that extends beyond mere environmental friendliness. It is a strategic business approach that promotes CSR objectives and encourages innovation, efficiency, and long-term sustainability in the hospitality industry.

Marriott International, a prominent player in the global hospitality industry, has embraced a holistic approach to Corporate Social Responsibility (CSR) policies, showcasing a strong commitment to the principles of the circular economy so, the hotel chain’s approach to corporate social responsibility centers around sustainability, community involvement, and ethical conduct, demonstrating a dedicated commitment to environmental preservation. (Tewari, 2013)

Marriott priorities sustainable operations that align with the principles of the circular economy and the company has implemented a variety of initiatives aimed at reducing waste, conserving natural resources, and promoting the reuse and recycling of materials. Marriott has made significant strides in reducing the use of single-use plastic items across its properties as this not only helps to decrease waste, but also reduces the environmental impact of its operations. (Barrows & Powers, 2008)

In London, Marriott hotels have demonstrated a strong commitment to integrating circular economy practices, so as an example, the London Marriott Hotel Park Lane has implemented measures to minimize food waste and enhance energy efficiency. The hotel places a strong emphasis on sustainability through the use of energy-efficient lighting and appliances, as well as the implementation of recycling and waste repurposing systems but also, initiatives such as sourcing local and sustainable food products have the added advantage of reducing environmental impact and supporting local communities and economies. (Tewari, 2013)

Marriott's initiatives extend beyond environmental sustainability to encompass a robust commitment to social responsibility and the company's dedication to recruiting local employees, engaging in community initiatives, and backing local vendors showcases a holistic approach to corporate social responsibility, covering economic, social, and environmental aspects as it described (Kotler et al., 2017)

Marriott's strategies in London showcase a firm commitment to the circular economy while the company's policies emphasize the importance of minimizing its impact on the environment, while also striving to enhance operational efficiency and contribute positively to the communities it serves. This approach is clearly demonstrated in the company's dedication to utilizing sustainable building materials and practices, embracing energy-efficient technologies, and implementing waste reduction programs. (Nykiel, 2005)

Marriott's incorporation of the circular economy in its CSR policy demonstrates a forward-thinking approach that goes beyond traditional corporate sustainability practices and this strategy takes a comprehensive approach to addressing the environmental challenges that the hospitality industry faces, while also making beneficial contributions to social well-being and economic development. (Altinay & Paraskevas, 2008). Also, the strategy, prominently displayed in the London properties, positions Marriott as a leader in sustainable hospitality, setting an example for others in the industry.

(Andrews, 2008) have said that implementing circular economy principles in the hospitality industry presents a unique set of challenges and opportunities, as exemplified by companies like Marriott International as while embracing a circular model brings about various benefits, it also requires addressing specific obstacles.

Implementing circular economy practices presents a considerable challenge for Marriott and other hospitality companies because of the initial investment required while transitioning to sustainable materials, retrofitting existing structures for energy efficiency, and investing in waste reduction technologies can be quite costly at the beginning. For instance, Marriott's dedication to decreasing the use of disposable plastics and embracing eco-friendly alternatives requires a substantial investment in procuring and managing resources. (Powers & Barrows, 2012)

Another factor to take into account by (chon & Maier, 2010) is the complexity of supply chain management so, ensuring that every aspect of the supply chain is in line with circular economy principles can pose a significant challenge. This involves conducting supplier audits, advocating for sustainable procurement practices, and implementing efficient logistics strategies to minimize environmental impact.

Understanding customer perception and behavior presents an extra challenge so as guests at Marriott hotels may vary in their levels of awareness and appreciation for sustainable practices, such as the reuse of linens or the absence of single-use toiletries. Teaching and involving guests in these initiatives can be quite challenging as it was said by (Knowles et al., 2004)

Despite these challenges, Marriott stands to gain significant advantages from embracing the shift towards a circular economy and one of the key benefits is the potential for substantial cost savings over time. Implementing energy-efficient practices and reducing waste can lead to significant long-term savings on operational expenses. (Go & Pine, 2005)

Furthermore, the adoption of circular economy practices has the potential to enhance Marriott's brand reputation, as it aligns the company with the growing consumer preference for sustainable and responsible businesses and this can lead to a greater level of customer loyalty and a more robust position in the market. Furthermore, there are environmental benefits so, Marriott actively contributes to environmental preservation by implementing waste reduction and resource conservation practices. This aligns with global initiatives to combat climate change and protect our natural resources. (Holloway, 2004)

In addition, adopting circular economy principles opens up opportunities for creative product and service offerings such as Marriott's dedication to utilizing sustainable building materials and implementing waste management systems sets the stage for the development of inventive and eco-conscious operational models. In general, the adoption of circular economy principles poses challenges and benefits for Marriott and other players in the hospitality industry as it offers an opportunity to lower costs, enhance brand image, preserve the environment, and encourage innovation. Effectively addressing these challenges and capitalizing on these opportunities will be essential for Marriott to uphold its status as a frontrunner in sustainable hospitality as it was claimed by (Lashley & Morrison, 2000).

 Conclusion
In this essay, a comprehensive examination is conducted on the integration of circular economy principles into Marriott International's Corporate Social Responsibility (CSR) policy and the focus is on identifying the challenges and benefits associated with this environmentally conscious business model. Marriott's adoption of circular economy practices, including waste reduction, sustainable sourcing, and energy efficiency, highlights its commitment to environmental stewardship and underscores the potential for economic benefits and enhanced brand reputation.

The integration of circular economy principles into Marriott's operations, particularly in properties like those in London, showcases a progressive approach to resource management and waste reduction so, Marriott's efforts to implement sustainable practices in the hospitality industry are evident, despite facing challenges such as high initial costs, supply chain complexities, and customer engagement.

The circular economy greatly influences Marriott's CSR strategy and the wider hospitality sector and it offers a comprehensive framework for implementing sustainable business practices that take into account economic growth, environmental responsibility, and social wellbeing. The company's efforts in this field not only set a benchmark for the industry but also align with the growing global emphasis on sustainable development.

Future research and industry practice should continue to explore innovative approaches to further integrate circular economy principles into the hospitality sector and this entails the development of cutting-edge business models, enhancing strategies for customer engagement, and leveraging technology to optimize resource management. The ongoing pursuit of a more sustainable and circular future in hospitality is a journey that Marriott's initiatives provide valuable insights and inspiration to the industry as a whole. 
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