Spice Time credits By Rachel Vetter : 1708006
There are always news stories about Health and Social care and what the government are spending on it. Mental health and Isolation are issues that affect millions of people in this country, figures published by the government reveal not only the losses made by them but also by Employers and the effect on our Economy. 2016/2017 figures convey the lose mental health costs employers is much as £42 billion per year, the Government themselves revealed loses of £27 billion, however, it is the economy which pays the highest price with a staggering £99 billion in loses each year (Stevenson & Paul Farmer, 2017). A report by the Health Department states that the ‘Wellbeing of Future Generations Act’ can work in unison with them and their aims to help improve the social economic, environmental and cultural wellbeing of Wales (Health Board , 2016) (Welsh Government, 2015).  By treating mental health and issues of isolation, the Health board believe that people could experience, improved productivity, better physical condition and increase participation within their community. (Health Board , 2016). 
Spice Time Credits believe that they can help these changes happen through their community based groups. But who are they?                                                                                                                                                                                
Spice time credits are a charitable organisation established in 2008 in Wales, who are now operational                 within six Regions of the United Kingdom. Its core aim is that of building your community. (Spice , 2017)
The UK Time credits system was originally inspired by a scheme in the United States, started by Edgar Cahn, a Human Rights Lawyer. He maintains that every person has something they can offer or share with others and by helping each other, they can build and strengthen their communities, create a growing network and gain respect (Time Banking, 2017) Edgar Cahn understood that there are some forms of work, for example, helping revitalise your community or helping someone in need, that is not an easy thing to pay for. This inspired him to create Time Dollars, as a form of recognition and reward for work undertaken (Time Banking, 2017)
How does it work and what is their core achievement?
Spice deliver their time credit programme in organisations, businesses and through community groups within cities, towns and villages. People sign up to the scheme and for every hour they contribute to their community or for the service they provide, they can earn 1-time credit. These can be saved by the individual to spend on things like days out or even holidays. You can earn time credits in a variety of ways, including little picking, volunteering at local food banks and for various charity organisations, also by helping during community events (Dyson, 2010). Small community groups have also been established with the help and support of Spice time credits, these include a weekly coffee and craft morning created to help people suffering mental health issues and loneliness, to meet other people with similar issues and talk through their problems. Participants were able to pay for this by using time credits, the venue and organisers of the group were also paid by time credits (Spice time credits, 2016). ‘Create Me Happy’ also run in a comparable way, it was launched to give the children of parents who suffer with mental illness, a chance to play and just be kids, while also giving parents the chance to talk (Gwynn, 2017).
Spice work in partnership with local authorities, health and social care, housing providers, schools, businesses and the voluntary sector (Spice , 2017). Their work in the community has aided the reduction of social isolation, the participation by residents in their own community has increased, it builds community resilience and has allowed community members and tenants to engage with each other and their local authorities. One of its major achievements is helping people see and feel their sense of self-worth (Spice , 2017). Spice measure the results every year through a Nationwide Survey, undertaken by all of its volunteers and also by the businesses and organisations signed up to the scheme (Spice , 2017). This year’s result includes,
· 35,000 people are signed up to the scheme. 
· 450,000 Time Credits have been earnt
· 55,000-Time Credits have been spent in last year
· 63% of participants feel less isolated thanks to the scheme, 
· 19% state that their mental health has improved 
· [bookmark: _Hlk500349897]79% reported an improvement in their quality of life. 
(Spice , 2017)
So, what do spice need to do to improve their organisation? The NEF New Economics Foundation report state that in order for projects like spice to succeed it is important that the scheme is fully integrated within the community with all participants being involved in crucial decisions (NEF, 2015). Spice hold quarterly meeting with participants and group leaders to discuss what spice can do to help its communities, to succeed spice must insure that this close involvement continues. NEF state that there is a visible imbalance of power between those paid in currency and those volunteers paid time credits (NEF, 2015). Spice must continue to look at more ways for its participants to spend their credits, in order to reduce this imbalance.
[bookmark: _GoBack]Conclusion 
Spice are still relatively unknown in most towns and cities, even within those they currently run schemes in. It is important if they are going to succeed in their aim to build a stronger community (Spice , 2017), that they publicise and promote the project to a wider spectrum of people. It takes many hours of planning and innovation for spice to successfully run their organisation (NEF, 2015), but their achievements including helping to rebuild people’s confidence, and their effect on social Isolation and Mental health speak for themselves.  
For More Information or to contact Spice they are available at https://www.justaddspice.org   Also find them on Facebook and Twitter.
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