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An individual's or a society's culture can be defined as a group's habits, social norms, and beliefs that have evolved (Christopher, Wendt and Goodman, 2014). When a person learns a new language, he/she needs to be conscious of how their own culture contrasts with that of their intended audience. When people are culturally sensitive, they can effectively communicate with others in a more meaningful way that goes beyond the use of language and proper syntax hence cultural awareness is required significantly (Moran, 2018). This report will provide cultural awareness discussion that focuses on creating a hotel handbook for staff regarding treating Indian guests effectively.
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[bookmark: _Toc104831536]Importance of Cultural Sensitivity
From the point of view of both guests and employees, a hotel's cultural sensitivity and knowledge are critical. Considering that a hotel's guests may come from very different backgrounds, it's also probable that it will hire personnel from a variety of backgrounds as well. Improving cultural sensitivity is a sure-fire way to boost visitors which will lead to higher and positive reviews and an enhanced brand image for the hotel (Chou and Liu, 2019). In the hospitality sector, knowledge and training of cultural diversity involve more than merely recognizing and appreciating differences, it also includes valuing those distinctions and figuring out how they could affect each guest's experience. As a result, improved teamwork will be fostered so that employees can communicate and collaborate effectively to ensure strong guest satisfaction (Manoharan, Gross and Sardeshmukh, 2021). 
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India's population of over one billion people allows for a wide range of linguistic, geographical, religious, and social customs (Pratik, 2019). Because of its long history and rich heritage, Indian culture can rightfully claim to be the world's oldest (Gordon and Zimmermann, 2022). Indians often take great pleasure in the uniqueness and richness of their cultural heritage. There is a significant difference between the Indian and British cultures as traditional Indian values are built on close-knit families and a cosmopolitan past whereas the UK's culture is a far cry from that of the rest of the Western world (Budhwar, 2017). To understand more. Hall’s cultural dimension theory can be applied. Edward Hall suggested that a culture should be evaluated and emphasized based on the contexts, communication and time orientation (Cardon, 2014). According to Hall’s theory, the high and low context dimensions of culture can be a great tool to identify the cultural differences between two countries and formulate cultural sensitivity related strategies that can foster the relationship between them (Bruno and Huckins, 2012). For India, it is considered a high context culture.  Nonverbal cues play an important role in Indian culture, which places a strong emphasis on body language (Nishimura, Nevgi and Tella, 2017). People in India greet one another by saying "Namaste," putting their hands together in front of their chests, and bending their heads slightly. India as a whole has adopted this informal or formal salutation as a way of life. The caste system is deeply ingrained in Indian society, primarily in Hinduism, but also in other religious groups. As a result, Indians are raised with an enormous amount of contextual information about the various castes in society. As a result, India has a high degree of context. Linguistics may also contribute to India's high-context cultural tradition, as its languages reflect this (Nishimura, Nevgi and Tella, 2017). For anyone in English, you can be addressed with the pronoun "you." Aap, tum, and tu are three Hindi pronouns that can be used in various contexts relying on whom a person is speaking (Samovar, 2009). Hindi speakers automatically know which grammatical form to employ. A mistake by an outsider could offend someone. Moreover, unlike the British, Indian people focuses more on long term relationship building, people and community and require to emphasize the process rather than committing the task. 
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When hotel management and staff are planning on designing the services of the hotel, they should not only focus on delivering the most updated and lucrative features but they should also focus on cultural norms and requirements that can enhance their satisfaction significantly and it can also foster their brand growth and brand image. So, the hotel managers and staff require to tailor their service and functions and some of the functions are suggested below:
· Acknowledging Cultural Customs of India: Indian people have rich cultural customs including their beliefs, values and norms. This means that they expect behaviour like greeting them with 'Salam Namaste', ensuring space for their prayer and most importantly they expect staffs that can understand and respect the culture and behave well. 
· Maintaining Food Requirements and quality: Indian guests are very much concerned about the food requirements and quality. For Hindu guests, they believe that food systems reflect their spiritual and personal purity and hence they tend to maintain strict diets, avoid protein-based foods (cow meats, eggs etc.) and prefer vegetables and fruits (McMahon, 2020). Muslim Indians, tend to avoid pork, alcoholic foods etc. 
· Developing Staff through Cultural Training: Hotel organization should provide cultural training and knowledge development related workshops or seminars where staff can develop understanding and gain insights regarding different cultures (Gamio and Sneed, 2015). Thus, they can easily cooperate with the guests, understand their needs and mentality and solve their problems effectively.
	Do's
1. Behave politely and maintain smile face 
2. Greet them according to their religion (Salam for Indian Muslims, Salam Namaste for Indian Hindus etc.)
3.  Asking preference before serving food
4. Asking for any types of help required
5. Listening carefully regarding what they want
6. Being specific and transparent
7. Showing and respecting their culture
8. Demonstrating sympathetic interest
	Don'ts
1. Never argue with customers
2. Questioning their behaviour
3. Providing room service during their prayer
4. Becoming too much friendly
5. Discussing any types of political, religious, or personal issues 
6. Doing things in the rush
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The hotel industry is particularly diverse because it operates on a complicated network of different enterprises and a diverse group of employees and customers from various backgrounds. The experience the hotel management and staff provide to their guests and the feelings they elicit from them are at the heart of hospitality. To ensure that customers will have a more positive experience, they need to be more trained and informed about different cultural backgrounds and follow specific guidelines that ensure respect and long-term relationship. 
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