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[bookmark: _Toc103184308]Introduction 
The assignment will be reflecting on the concept of communication engagement. It would also be suggesting policy and principles enhance communication engagement which will also help in increasing the engagement of stakeholders as well. The assignment will also be reflecting on the effectiveness of coordinating a community segment programme. The reflection would be stating the difference between the engagement of stakeholders through the use of social media and the campaign that depicts community engagement. The reflection would also be discussing the gaps in the practices that help increase community segment and suggested effective techniques that would help fill the gaps. It would also be discussing the effect of inclusion, active consultation, stakeholders’ participation and effective communication on community engagement. It would also be discussing the research methods used to conduct the analysis for mapping social engagement through social media and suggest pers practices to increase community engagement. 


[bookmark: _Toc103184309]Main Body 
Community engagement is a procedure of working participatory with the community stakeholders and citizens to improve the environmental and social and cultural issues that impact the well-being of the citizens and community (Rahman et al., 2022). Community engagement is a complex process and requires resources such as funding, time and individual skills and mindset to develop and contribute to the community. Since the health issues of the COVID-19 pandemic crisis, the main focus on effective community engagement and coordination with the stakeholders is seen to be increasing as it helps in improving and developing the citizens and the society (Corbin et al., 2021). 
The UK government is emphasising its focus on enhancing the community segment as there is been a rise in crime. The main areas that are facing an increase in crime after the pandemic hit are Wales, England and Northern Ireland. The latest crime reports analysis is a 1.18% increase in the crime rate in the UK which can be quite risky to the well-being of the organisation (crimerate.co.uk,2022)
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Figure 1: Crime Rate in the UK in the year 2021-2022
(Source: crimerate.co.uk, 2022)
With the end of COVID-19 restrictions and a decrease in the negative impact of the pandemic on the well-being of the community and civilians the UK faced an increase in the rates of crime in the neighbourhood and to manage the rising crime rates the government implement “Safety in Neighbourhood” The main focus of implement, the campaign was to increase community engagement and help reduce the risk factors in the neighbourhood. The policy was implemented with the partnership of an external and one of the largest crime reduction movements in the UK which is a grid of the UK corporate business, voluntary organisations and police which helps in increasing community segment along with improving the community well-being factors. The only disruptive gap within the policy regulations and procedure is that it is not applicable globally. 

[bookmark: _Toc103184310]Types of community engagement 
· Community engagement with the main aim of community development, growth and improvement – In a community engagement process which focuses on community development every community individual and stakeholders play a significant role in various aspects of the processing (Kassen, 2021). This type is also known as community building and motivates community stakeholders in involved and engage in the development process. 
· Community segment within the consultation and strategic decision-making process – Also known as consultation and decision making is practised by various firms such as; schools, government departments and health services. This organisation is required to consult the communities in regards to various issues. The tool that the organisation can implement in the segment community in consumption ion and strategic decision-making process is the Spectrum Public Participation by the IAPs (International Associated of Public Participation). This tool helps in understanding the level of community engagement in the decision-making process and consultation. The below figure is an example of the process that the toll uses in identifying the level of community engagement. 
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Figure 2: The Spectrum Public Participation by the IAPs 
(Source: researchgate.net, 2022)

· Community engagement helps the organisation or the business enterprises in developing to offer products and services that help achieve the main objective – This type of community segment focuses on offering services that would benefit carotene the organisational goal. Various organisations rely on community engagement to achieve the goal of the organisation (Vincent et al., 2021). Some of the major exhale is the charity event and non-profitable campaigns that depend on community engagement to achieve the main aim. 
· Community engagement is a process of social change activity or as a part of the voluntary movements of an organisation or community – Community engagement that focuses on benefitting social change and development This type of community engagement is where an organisation is not a part of the community, for example, government departments and voluntary charity departments. These organisational depends hold a level of high power in implementing decisions. Normally the social movement and voluntary community require an external organisation for funding the movements and implementing decisions which generate different fluctuations (Christens et al., 2021). The main roles that social activities play in the engineering community are as citizens, reformers, rebels and change agents All the roles of the activist hold a significant position in the community engagement. 

[bookmark: _Toc103184311]Community Mapping 
Community mapping is a tool that helps in understanding and identifying the community engagement level. The tool for identifying the community characteristics, visuals and geographics. Community mapping consists of four steps which are; pre-mapping, mapping, taking action, maintaining evaluation and staining mapping efforts. Engaging the community in community mapping will help in developing an understanding in regards to new resources for development and sustainable goals, identifying the effectiveness of the resources, and enhancing the collaboration and coordination of resources for enhancing the development and growth. The main aim of implementing community mapping is to gain knowledge in regards to funding resources and benefitting collaborative processes and policies. It also benefits in generating opportunities for meeting the requirement of the younger generation with disability. It also helps in enhancing the collaboration and coordination with stakeholders and innovating new legislation for enhancing improvements and effective active the goals and objectives for the betterment of the society and community. 
[bookmark: _Toc103184312]Community engagement through social media 
Various community practices community engagement through social media as it holds significant power in today’s generation (Senabre et al., 2021). There are various governments, cities and community representatives who hold an official account on social media platforms to understand the behaviours of their actions on the community and the impact of the decision made on the community civilians. This helps them direct connect to the main issue of the problem and develop an effective solution to the problem. Various social media platforms such as Instagram, Facebook and Twitter are used to create a direct segment between the civilians and governments with minimum to no expense. 
As the pandemic hit the globe the work and meetings shifted to virtuality and social media platforms were the main aspects in effectively segmenting the community virtually in various community activities (Andryani et al., 2022). With the travel and gathering restrictions to reduce the spread of infection the effective means of engaging remotely with the community stakeholders was only possible with social media. 
Power of social media 
The social media engagement level generally depends on the social media platforms (Shahbaznezhad et al., 2021). Understanding the social media engagement and usage by the civilians will help the government in enhancing its engagement efforts. The usage of the social media platforms differs by the aspects such as; educational attainment, gender and age, but the power of social media on all aspects whether it be government, the business or individual is high and is considered to be one of the most powerful communities’ engagement tools. The usage of the social media platforms differs by the aspects such as; educational attainment, gender and age, but the power of social media on all aspects whether it be government, the business or individual is high and is considered to be one of the most powerful communities’ engagement tools. 
Benefits of using social media in community engagement 
· Having a transparent and direct community engagement – Social media is a platform which benefits from having a transparent and direct community engagement. It helps in gaining a direct and transparent perspective of the civilian in the community on the development and progress activities. 
· Understanding the targeting audience – Social media can be user-friendly and will help in understanding the civilians effectively. Various cities use their official social media accounts in posting about the development projects in the cities which help indirect community sent with the development and improvement activities of the city. 
· Effectively connecting with civilians – Using social media to connect with the civilians and their data will help in identifying the needs and demands of the civilian. By unpaid g the improvement and development projects and the process will help motivate community engagement and even target a certain group of individuals for developments and improvements programs. 



[bookmark: _Toc103184313]Conclusion 
Community engagement is a procedure of working participatory with the community stakeholders and citizens to improve the environmental and social and cultural issues that impact the well-being of the citizens and community. The UK government is emphasising its focus on enhancing the community segment as there is been a rise in crime. The main areas that are facing an increase in crime after the pandemic hit are Wales, England and Northern Ireland. Community mapping is a tool that helps in understanding and identifying the community engagement level. The tool for identifying the community characteristics, visuals and geographics. Community mapping consists of four steps which are; pre-mapping, mapping, taking action, maintaining evaluation and staining mapping efforts. ¬¬Engaging the community in community mapping will help in developing an understanding in regards to new resources for development and sustainable goals, identifying the effectiveness of the resources, and enhancing the collaboration and coordination of resources for enhancing the development and growth. The main aim of implementing community mapping is to gain knowledge in regards to funding resources and benefitting collaborative processes and policies.
The assignment has reflected on the concept of communication engagement. It also has suggested policy and principles enhance communication engagement which will help in increasing the engagement of stakeholders as well. The assignment also will reflect on the effectiveness of coordinating a community engagement programme. The reflection would state the difference between the engagement of stakeholders through the use of social media and the campaign that depicts community engagement. The reflection would also discuss the gaps in the practices that help increase community segment and suggested effective techniques that would help fill the gaps. It would also discuss the effect of inclusion, active consultation, stakeholders’ participation and effective communication on community engagement. It would also discuss the research methods used to conduct the analysis for mapping social engagement through social media and suggest best practices to increase community engagement. 
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