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[bookmark: _GoBack]Introduction 
Digitalization is a very common and necessary organizational practice in recent days. Different organizations operating in different markets should develop a process of integrating the different digital practices within the organization. The organization needs to incorporate the practice and use of digital technology and tools in their day to day operations and internal communication. The implementation of the communication tools will enable the organizations to communicate in a coordinated manner. It will also amplify the way the organizations manages their internal communication. The implementation of the digital tools will also be reflected in the process of the organization using the information of their consumers and market in a viable input in their decision making process. In general there has to be a significant amount of integration among technology along with the other elements of the organization and its different departments. In the following report the elaboration of the different aspects of a business in coordination with the technology and related tools will be elaborated with significant practical correlation. 
[bookmark: _Toc503375667]Effective Use of Modern Technologies in Workplace 
The chosen organization for this report will be Google and how the organization has incorporated the use of modern technologies in workplace will be discussed in the report with through elaboration. The practical examples that can be drawn from the analysis of the organization’s use of technology will be discussed in the report. In the following how different technological tools are used within the workplace of Google will be discussed. 
Technology in Communication
As Google is one of the prominent brands within the world of technology, how Google implies technology in organizational perspective is an example for many. If we analyze the current trend and practice of Google in terms of integrating technology and technological tools with the different functions of the organization, the first example that has t be drawn is the use of technology and tools in the communication process of Google. For example in previous time, the way the organization communicated depended mostly on the face to face or physical communication. With proper integration of technology and booming growth of remote workers in a global level, technology weighed in as an element of making the process fast and easier (Collis, 2009). For example in Google, the preferred way of communication is depends on the value and significant of the communication. If the employees can communicate online instead of giving time in face to face meeting then Google has the tendency to adopt to that practice. So in Google, depending on the type of communication the workforce plans the communication tool. However, in recent days the observation indicates that the Google employees will prefer a meeting on Hangout than doing the meeting face to face in general unless otherwise. So in communication we can see the integration of technology in the perspective of organizational communication in Google (Google, 2018). This approach and style of communication can be attributed with the common organizational communication theory of Weber’s Classic Organizational Theory. It explains how there is bureaucracy in the organizational communication process and how the organization can go beyond the issue of this communication. 
Work Life Balance in Google
In one of the interviews with the HR director of Google the different practice that is present within the organization has been outlaid. For example as per the executive HR director of Google integration of technology in their workplace has made the life of the employees easier (Harrell, 2008). As Google is a global giant so it houses plethora of expats and remotes workers who are fulltime serving for Google from another region. This indicates to the importance and integration of technology because without the implementation of technology the organization will not be able to make the communication smooth and coordinated with the employees in USA with the employees say India. So now Google utilizes tools such as Google Plus and Google Hangout in order to conduct meeting with their regional teams. Not only that the access to technology can be done from anywhere, as a result the employees of Google is not confined to be in office in order to attend a team meeting. As one employee is joining meeting from the headquarters of Google the other team member can attend the meeting from her living room. This has broken the barrier of communication among the employees of Google and has brought them in a common flat land of communication that is powered by technology and tools.  

[bookmark: _Toc503375668]Social media as a tool for marketing, information gathering and communication within the workplace
If any organization that embodies the use of technology as a tool of marketing, information gathering and communication it will be Google. The organization has gone far and beyond in using the technology as a tool for amplified development within the internal and external expansion of the organization (Kotler, 2014). For example the organization has incorporated with different social media platforms for the purpose of marketing, information gathering and communication within the workplace. 
Social media in marketing
Few topnotch social media sites such as the Google Plus, YouTube are owned by Google. YouTube has become one of the major giants in sharing video based content. This platform has become a massive source of revenue for Google. As of 2017, an article published in the Los Angeles Times indicated to the annual income of YouTube to be “$10 billion and is increasing by as much as 40% a year.” This indicates to the rise of YouTube as one of the frontier for Google (LA Times, 2017). The social media site of Google is known as Google Plus which as of 2016 had 440 million active users. Even though the user base is increasing in a slow pace but it has the full capacity to make an impact as a social media that has impact on marketing. 


Social Media as Information Gathering 
One of the tools that is used by Google is there search engine itself. Individuals who are going to Google search engines every day to search everyday matters are by default giving Google plethora of information about them. The internet is widely connected and each of the websites are interlinked with Google in too in depth way that it has a process of providing information to Google. Along with that with the Google Chrome browser, and android operating system Google has access to vast information base of every individuals using this service. Apart from that the social media is also capable of sending information about consumer behavior, current trends, and consumer insight and so on. 
Communication within the organization 
Social media plays an important role in Google in terms of the communication within the organization. For example the organization uses the wide array of tools that are available for the employees to use. For example they can arrange a meeting online with the help of Google Hangouts as well as Google Plus. Based on these tools which are considered to be the social media tools the employees of Google can communicate with each other through this mode. Along with that the organization utilize the different internal tools of communication through shared file service. Even though these are not directly social media tools but these are often used by the internal employees of Google in order to utilize the tool as a driver for instant and flexible communication. 
Along with these Google uses different technological tools that makes the communication, marketing and information gathering process of the organization easier and accessible. The organization can develop a system that will eventually help the employees to communicate better stay connected and help each other to maintain their work life balance in practical perspective. Along with that the implication of the technological tools also helps Google to utilize the flexibility it needs to function as a global organization. 
[bookmark: _Toc503375669]Illustrate online presence to illustrate and evidence this research
If we analyze the presence of Google in the social media and another platforms to show the importance of the integration of technology with the organizational operation we can keep into consideration of the social media tools that are used by Google. 
Google Plus: Google Plus is a social media platform of Google that consist different users using the Gmail account. The process of opening a Goggle plus account is very simple. With every Gmail account the Google Plus account is connected and the users can connect with their contacts from the Gmail account through the Google plus account. The features of Google Plus is that the users can post updates about them with images, video and links. The USP of goggle plus is that it is connected with Gmail account so it gets auto synched with the different updates. The feature of Google Plus of generating circles indicating that it includes different features than other typical social media. Along with that the way the posts are made and the privacy of the posts are also within flexibility of the user. The tool Ripple of Google Plus indicate to the feature of having insights of the posts and data based on which the user can make decision regarding the posting. 
[image: Image result for google plus layout]

Figure: Layout of Google Plus 
YouTube: YouTube per say is not a social media platform however the different users of the YouTube has the liberty of sharing the different video content in there channel. The process of opening a channel is also easy. Account is created against every Gmail account. The users can update their channel and post the video content over there. They can design their profile and along with that they can make comments, give reaction and feedback on the content of other users. The process of following other users is through subscribing to the channel of 	the different users. There are different reward for the user upon hitting more subscribers in their channel. Google can use YouTube as a tool for social media as well as it can generate money for the organization based on  the advertisement that are integrated with the video content in YouTube. 
[bookmark: _Toc503375670]Conclusion 
Digitalization of organization and its tools in marketing, internal communication and operation is very essential. There has to be proper integration among the different tools of the organization along with the tools that used as technology.  The implementation of the communication tools will enable the organizations to communicate in a coordinated manner. It will also amplify the way the organizations manages their internal communication. The implementation of the digital tools will also be reflected in the process of the organization using the information of their consumers and market in a viable input in their decision making process. In general there has to be a significant amount of integration among technology along with the other elements of the organization and its different departments. In the following report the elaboration of the different aspects of a business in coordination with the technology and related tools has been elaborated with significant practical correlation
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