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Introduction
This report written is regarding the international impact of social media and how it can be used to reach anybody around the world to provide them with information or gain attention on particular topics companies or influencers are wanting to project for a number of different reasons, this could be for enivromental, political, fashion, sport, e-commerce or educational, this list is just a mere portion of topics that social media can be used for, there are many opinions of how social media has a negative impact on people viewing and also many positive gains been seen through the use of social media.

Main Body
Key Phases of Social Media Development
Early Social Networks (2000-2010):
Platforms like MySpace, Friendster, and LinkedIn marked the early days of social networking. Facebook, launched in 2004, became a dominant player, shifting social media from niche communities to mass adoption. Twitter (2006) and YouTube (2005) introduced microblogging and video-sharing, respectively, paving the way for multimedia content and real-time interaction.

Mobile and Visual Media (2010-2015):
The rise of smartphones and mobile apps brought social media closer to everyday life. Instagram (2010) and Snapchat (2011) introduced visual-first platforms focused on photos and short videos. Vine (2013) popularized short-form video content. During this time, social media's role in marketing and influencer culture grew, driven by visual content.
Diversification and Short-Form Content (2015-2020):
Platforms like TikTok (2016) revolutionized short-form video content, particularly among younger audiences. Live streaming and ephemeral content became prominent through Instagram Stories and Facebook Live. The period also saw the growth of niche communities on platforms like Reddit, Discord, and Twitch.

Social Media as a Global Ecosystem (2020-Present):
In recent years, social media has become central to daily life and global communication. The COVID-19 pandemic accelerated this trend, with increased usage for remote.

what methods are open to companies, traditional vs modern? 
Shift to Short-Form Video Content: Platforms like TikTok have popularized short-form video content. TikTok’s rise since its global expansion in 2018 has led other platforms like Instagram (with Reels) and YouTube (with Shorts) to focus heavily on this format. This shift reflects changing user preferences towards easily digestible, visually engaging content.
Social Commerce and Monetization: Social media has increasingly integrated e-commerce features. Platforms now provide direct shopping experiences, enabling users to purchase products without leaving the app. Instagram, Pinterest, and TikTok have introduced features like shop-able posts, live-stream shopping, and affiliate marketing opportunities, allowing content creators to monetize their presence.
Algorithmic and AI-Driven Content Curation: Algorithms that prioritize personalized content based on user behaviour have become central to how social media platforms operate. This approach aims to maximize engagement but has also raised concerns about echo chambers, misinformation, and content addiction.
Influencer Marketing Growth: Influencers and content creators have become crucial to brand strategies. Micro and nano-influencers, with smaller but more engaged audiences, have gained traction alongside mega-influencers and celebrities. Social media's ability to provide direct and authentic engagement has proven invaluable for marketing and brand awareness.
Data Privacy and Regulation: Growing concerns over data privacy, misinformation, and the role of social media in political processes have led to increased scrutiny and regulation. Governments worldwide have introduced or are considering laws governing data protection (e.g., GDPR in Europe), content moderation, and platform accountability.
Social Media Fragmentation: While major platforms like Facebook and Instagram dominate globally, there is growing fragmentation with niche platforms emerging that cater to specific interests or communities. Additionally, decentralized social media platforms like Mastodon are gaining attention as alternatives to traditional networks.
Integration with AI and Augmented Reality (AR): Platforms are integrating AI-driven tools like chat-bots, content recommendation systems, and automated moderation. AR features like filters and virtual try-ons have enhanced user interaction and engagement, especially in advertising and e-commerce.
Recent Trends in Usage
Rise of Visual and Audio-First Platforms: While visual content remains king, platforms like Clubhouse and the introduction of Twitter Spaces emphasized the demand for audio-based social networking. However, the initial hype for such platforms has waned compared to the sustained growth of video-centric apps.
User Demographics and Generational Shifts: Younger generations (Gen Z and Millennials) dominate platforms like TikTok, Snapchat, and Instagram, while older demographics are more active on Facebook. Each generation’s preferences influence platform strategies and content types.
Political and Social Movements: Social media has become a powerful tool for activism and political movements. From the Black Lives Matter movement to environmental advocacy, platforms are used for organizing, raising awareness, and driving social change, but they also face criticism for enabling the spread of extremist views.
Platform Cross-Functionality: The distinction between platforms is blurring as they adopt each other's successful features. Instagram adopting stories from Snapchat and Twitter copying the same feature from Instagram are examples. This has led to a more homogeneous social media landscape with overlapping functionalities.
Challenges and Future Directions
Content Moderation and Ethical Concerns: Platforms face the challenge of balancing free speech with the need to moderate harmful content, misinformation, and online harassment. The use of AI for content moderation is growing, but it is not without flaws.
Evolving Business Models: Subscription models (like Twitter Blue) and premium content tiers (like YouTube Premium) are being explored as ad revenue models face limitations due to ad-blocking and privacy regulations.
Mental Health and Digital Well-being: Concerns over the impact of social media on mental health, particularly among young users, have led to the introduction of features like screen time limits, mental health resources, and content warnings.
Social media continues to evolve rapidly, influencing global communication, culture, and commerce. The ongoing integration of AI, the expansion of social commerce, and shifts in user behaviour will shape its trajectory in the coming years.

Conclusion:
Lessons learnt from the above report shows us that there are many different ways to gain members of the public to view your stories or digital content, there has been a vast and rapid progression on technology and how it is used, it is also of high interest who can now view any content they wish to see with very little control, this can be a worrying factor, as this can impact the way young or vulnerable minds develop or see the world, I believe this does need more control in future and the people who publish content for the world to see need to take accountability for this and make sure that what they are publishing is safe and not damaging to viewers wellbeing
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