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Introduction:  In this report I will be talking about how social media and digital can used to reach a wider new customer’s base, I will be talking about different important points about the how the digital can use to reach new customer in more details.

Firstly, I will give an explanation of what is social media, social media are many platforms that allows people to keep you networking , allows people to update themselves  of many things that happen around your environment ,social media Has become one of the important thing in our daily lives , as many people now days there are networking all the time.
Social media has been development through the years, down below I will show how social media has develop through the following years:
The phreaking is in 1950-90s: the social median developed through a simple manipulation of telecommunication that normally they used to give a miss call so they could get a call back.
Bulletin board system in (1979-1995): social media was developing more through this times , where the bulletin bord was a system where allows personal user to get access in their computers , where they have access to talk through emails to other, but it was one person using this computer at the time.
Commercial online service (1979, -2001): in was another stage of social media, which members who paid to get access to get any information, the online service also allows the user a menu with the following options for the users for example, emails, chats. 
The world wide web(www) 1991
IRC, ICQ, and messenger (1983-1996)
Peer -to-peer (psp), BitTorrent – “social media sharing “(1999): this is where the word social media begun where people then have any access such as files, sharing links and pictures through different platforms that social media provides. 

Marketing is one of the methods using through social media with the purpose to find out what the businesses customers in this case new customers they in interest are. There are many methods that are open to companies but before any companies applies any methods they firstly need to make an analysis call market research which will determinate in what social media platforms must of new customer , or can be even their current customer spend most of their time so any methods that will be applying to gain customers will be effective, these are the methods that are open to any business after the market reach :
Social media marketing: enterprises can use may social platforms where they might find the customers such as, Instagram, Facebook twitter into more other platforms available for them.
Blog marketing: businesses their use blogging marketing with the purpose of giving and explanation of what is their industry is, what products, and what exactly they do, so if any new customers want to get more information about them, they easily can watch one of their blogs.
Print marketing: many companies has an understanding that they might find different type of customers , from those who are more like to be on social media often to those that they expend more time reading magazines and newspapers , this also it is a way of how companies are open to marketing by posting their service through articles in newspaper , magazine , with the content and  photography that will be enough to get the attention of many customers.
There are two types of marketing which are traditional and modern:
Traditional used in the old times to promote the business products, in another hand the modern marketing is what we can see now how businesses promote their product with more quality with more technology.
there were ways that each of the ways of doing marketing for example:
traditional:
television commercials: when businesses used to promote their product through the commercials on the tv.
Flyer’s marketing: this is a way where company print smalls papers with the content talking about their product with different details and pictures and they spread on the street.
Radio commercial: radio commercial was another way to business to promote their products through radio in the cars and radios at home, announcing what is the businesses about and what product they are providing. 

Modern:
Social media: one of the modern marketing was using social media as there are platforms where people are connecting all the time, and it is easier for business to get new customers.
emails: also, companies they send what new products there are providing, what new service they have for you so you can go and try them out. 
Marketing goes to the hands with social media, marketing is simply a actions that many enterprise use to promote their product or any services that they are providing ,marketing allows may companies to reach new customers and this is by analysing what customer are interesting at, what categories they are into more details that help to identify what type of customers the company has in hands in order to provide the right service , this can be by sending surveys into more other things .
  Social media in now days is being one of the effective ways for companies to attract new customer, there are advantages of using social media that helps companies such as:
Help the company to identify the customer category: social media allows companies to identify what their new customer are expecting from them , always to see what most of their customer categories are for example if most of the customer are female or male what age they are, in what product they are more interesting , which this allows to the new customers to feel pleased.
Increase the brand perception : in now days we can see that many people they are on social media this allows many companies to reach a large amount of people that might be interesting in their product , which will help a lot to the company to make profit and to increase the company as well into other more advantages that this resource cause.
cost effective : one of the other advantages is that companies needs to launch and advertise their product in order that new customer know that that product it is existing , and that they might want it to buy it , social media allows companies to post and advertise this product for free , which  it is a good way to adversities any product as it is nothing , or really low price amount that the companies needs to pay.
When using social media to reach new customer we also need to know that they are many disadvantages that could affect many companies when they are using social media which can be affect it to attract new customers to their business, down below I will being showing some point where there are disadvantages of using social media to reach new customers
Skip advertising : using social media also have disadvantages to attract new customers for businesses , one of the disadvantages  is that many new customer might not go through the advert straight away, maybe because the way that the advert was not really attractive for them into many things which this could affect the company in certain way as this could many the process to gain new customers lower.
Time consuming: to attract new customers to view the products that a company is advertising , in order for that business the get more customer is by making their adverts interesting, and the way that the product is presented in order to do that companies need to spend a lot of time making graphics ,copywriting ,  the way that is post in social media, the presentation of the product into more others things that needs a lot of time in order that this advert call customers attention effective.
Less control: once a business is on social media the business account is open to receive everyone opinion , which could be negative , this could affect to reach new customer as many people the look before to see what is the rate that other people give to a product to a company etc which that make that new customer to have a trust to purchase something from that business , but they are many company that may have many bad comments which this can affect and stop other new customers to purchase something from the company.

Conclusion 

this is the conclusion of my repot where I have explained some vital information of how social media can be important to allow many customers to get new customer effective, also what is marketing and how marketing can work to the side with social media to help enterprise with this purpose.
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