BMMB7012 – Marketing Management
Assignment 1: A Critical Analysis of a Contemporary Issue in Marketing
Please provide the link to your Video Presentation in the box below:
	https://uowtsd-my.sharepoint.com/:v:/g/personal/2227101_student_uwtsd_ac_uk/EUS39RVOqchJv5raZbbDN7MBPBXtUFTa-1lpfFuJSS1VDQ?e=uLjFN5



Please provide a Reference List of all the sources used to support your Video Presentation in the box below:
	The company we selected is:
  Huawei Technologies Co., Ltd.

The issue we selected is:
  Developments in social media and its use as a marketing platform.

Video length：12：55
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