Journal Submission guidelines - Journal of Business and Management
Business and management journal submissions require original, unpublished work (often 4,000–4000+ words) formatted in Harvard Referencing or APA style, adhering strictly to specific journal scope. Key requirements include double-anonymous review, ethical approval for human research, high-quality figures, and, often, a cover letter with suggested reviewers. 
Common Submission Requirements
· Originality: Manuscripts must not be published, in press, or under consideration elsewhere.
· Structure: Typically includes a structured abstract (approx. 200-300 words), introduction, literature review, methodology, results, discussion, and conclusion.
· Formatting: Generally, use Times New Roman or Arial, 10–12 pt font, 1.5 or double-spaced, with 1-inch margins.
· Double-Anonymous Review: Remove author names, affiliations, and identifying acknowledgments from the manuscript file to ensure anonymity.
· Title Page: A separate file containing the title, all author names, affiliations, and ORCID IDs.
· Declarations: Explicit statements regarding conflicts of interest, funding sources, and ethical approval (especially for human participants) are mandatory.
· File Formats: Primarily Microsoft Word (.doc.docx). 
Key Considerations
· Scope and Aims: Ensure the research fits the specific journal's focus to avoid immediate rejection.
· Methodology: Clear, detailed descriptions of data collection and analysis (e.g., SEM model fit indices for quantitative, thematic analysis for qualitative) are crucial.
· Contribution: Clearly define the theoretical and practical contributions of the work.
· References: Most business journals use Harvard Referencing or American Psychological Association (APA) style. 
Important - Always consult the specific "Instructions for Authors" on the journal’s website (e.g.Sage JournalsSpringer Nature LinkEmerald Publishing) for exact guidelines
