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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The homepage and main pages load quickly; with a broadband connection, they do so in less than three seconds. There is no visible lag in the reactivity of the navigation or images.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many pages like Menu, Booking, Events, and Contact. You can use the top bar (menu) to go to these pages. You can also click links on the home page or scroll down to find more. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: It's possible to reserve a table. A button that reads "Book a Table" is present. It opens a form when you click on it. You can select the time, date, and number of guests; the website lets you make reservations for up to 11. Since they do claim to supply the food for weeding, emails could be sent to large groups to confirm.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The menu page could be easier to read. The text is small, and some people might find it hard to see. It would be better if the menu had food pictures and prices next to each dish. Right now, if you click on the food, nothing happens. You can’t see more details or the final price, so people are left wondering how much it costs.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean and modern, with white space and nice pictures. On a computer, it looks bright and easy to read. On a phone, the text and images are smaller and the layout becomes vertical. This works okay, but scrolling is long, and some images take time to load on mobile.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: It doesn't have any videos, but it does have a few pictures of food and rooms. The colours are natural and light, with gentle green and white backgrounds. This creates a feeling of calm and freshness. Viewers can see the beauty of the site through pictures, but it would feel much better to have more pictures of activities and, in particular, food.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool visible. You can only call or email to ask. This is not as fast as a chat. People may have to wait for an answer. A chat box would make it quicker and more convenient to ask and get answers right away.


	Question 2d – How effective are the social media links on the website?


	Answer: he website includes links to social networking platforms like Facebook and Instagram at the bottom of each page, which can lead readers to miss them. It leads to the pages of social networking platforms when clicked. People can view more images and their previous actions thanks to this. However, the links are tiny and simple to overlook. To make it easier for more people to find them, they might positioned near the top or made larger.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website uses short descriptions and clear headings to inform visitors about the services they provide. According to their website, they have a gastropub bar, a garden and sunny terrace, private dining rooms and hotel rooms next door for overnight guests. They also serve food most of the time. This makes their offerings easier to see.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website does not show reviews on its pages. Might people have to go to external sites if that is available, but overall, they are no views of the customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site says it uses fresh ingredients from trusted suppliers, and its food is served in a smart but relaxed space with friendly staffs. By clicking the social platforms, it gives the nice vibes of a garden, sunny terrace, private dining rooms and hotel rooms next door for staying over. These reasons make it a place worth recommending.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices don't show on the website. The price is really difficult to locate. This could be as a result of their everyday specials or frequent price changes. It allows them to maintain menu flexibility without constantly altering the website.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Gastropub Edgbaston

	
	2. Restaurant with rooms Edgbaston

	
	3. Pub food Birmingham Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes.
· For “gastropub Edgbaston”, the High Field shows up in OpenTable results as the top gastropub in Edgbaston alongside a listing that mentions "The High Field" with its rating, food praise, and bookings.
· For “restaurant with rooms Edgbaston”, other sites appear too, but High Field’s site is visible in local guides and listings.
· For “pub food Birmingham Edgbaston”, High Field appears high in search results via sites like DesignMyNight.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Indeed, websites are still crucial for firms in the UK today. A lot of people use Google to look for places to visit, eat, or stay. A well-designed website helps in displaying a business's offerings, including food, accommodations, images, and times of operation. Additionally, it builds trust. Before visiting, people frequently check a website. Additionally, a website allows online booking and location discovery for new clients. Businesses risk losing clients to competitors if they don't have a website.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I suggest making the website's menu easier to view. It is currently difficult to read on a phone. Some individuals might not even open it. Customers would find it easier and more enjoyable if the menu was placed immediately on the website, complete with prices, clear writing, and food photos. More people could choose to come and reserve a table as a result of this minor adjustment.
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